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In  1925,  young  Si  Burick 
came  to  the  Dayton  Daily  News 
looking  for  steady  work. 


He  found  it. 


Three  years  after  landing  a  job  as  a  Daily 
News  sportswriter.  Si  Burick  was  promoted  to 
sports  editor  and  columnist.  At  19  he  was  one 
of  the  youngest  ever  to  hold  such  a  position. 
He  is  now  one  of  the  oldest  —  and  one  of  the 
most  recognized. 

"I  stayed  on  at  the  Dayton  Daily  News, '' 
he  said,  "because,  through  the  good  graces  of 
the  publisher,  the  late  Gov.  lames  M.  Cox, 
the  sports  department  was  what  I  choose  to 
call  'metropolitanized.'  The  Governor 
encouraged  me  to  cover  events  that  were  not 
necessarily  Dayton-oriented.” 

Si  covered  his  first  World  Series  in  1930. 
He's  missed  only  three  since.  He's  been  in 
Florida  for  spring  training  49  times.  He  was 
at  the  track  for  the  first  Kentucky  Derby 
in  1929  and  has  covered  50  more  since  then. 
His  is  a  familiar  face  at  virtually  every  major 
sports  event  including  the  Olympics,  college 
and  pro  football,  tennis,  boxing  and  golf. 


In  1983  Si  became  the  33rd  writer  to  be 
honored  by  induction  into  the  Baseball  Hall  of 
Fame  in  Cooperstown.  He  has  also  been 
inducted  into  the  National  Sportscasters  and 
Sportswriters  Association  Hall  of  Fame  and 
is  an  18-time  winner  of  the  Ohio  Sports  Writer 
of  the  Year  Award.  His  professional  and 
community  awards,  earned  throughout  his 
60-year  career,  number  in  the  hundreds. 

"I  have  the  feeling,"  Si  said,  "that  our 
coverage  of  big  events  —  without  neglecting 
local  coverage,  of  course  —  led  other  news¬ 
papers  like  ours  to  give  sports  the 
'metropolitan'  touch. 

"Sports  coverage,  the  great  Red  Smith  once 
said,  is  handled  by  the  'toy  department'  of  the 
newspaper.  Great  as  he  was.  Red  never 
wanted  to  be  anything  but  a  sportswriter. 

That  goes  for  this  guy,  who  chooses  to  remain 
a  Dayton  sportswriter  because  he  loves  his 
town,  loves  his  paper,  loves  his  job." 


DAYTON  DAILY  NEWS 
The  Journal  Herald 
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This  is  one  reader’s  thought  on  what  juvenile  criminals  should  be 
left  to  do  in  jail.  Not  every  reader  would,  agree  with  her.  But  it  is 
the  conclusion  she  came  to  after  she  read  The  Houston  Chronicle’s ' 
series  on  juvenile  crime.  ■  Her  strong  opinion  stemmed  from  the 
discovery  of  new  information.  How  easily  innocent  kids  can  turn 
into  hardened  criminals.  How  a  14-year-old  could  actually  be  proud 
of  murdering  his  parents.  ■  It’s  the  kind  of  in-depth  and  complete 
information  that  all  of  us  in  the  newspaper  industry  strive  to  put 
out  every  day.  ■  In  Houston,  a  Chronicle  team  set  out  to  immerse 
themselves  in  waters  they  perceived  as  uncharted:  the  subject  of 
kids  gone  bad.  Reporters  Stephanie  McGrath,  John  Makeig,  Mark 
Toohey,  and  Frank  Klimko;.  city  editor  Don  Mason;  and  photographer 
Betty  Tichich  produced  a  volume  of  work  hailed  by  juvenile  justice 
and  agency  officials  as  “the  total  picture.”  ■  Complete  enough, we 
hope,  to  impart  some  possible  solutions.  To  warn  readers  that  for 
a  child  who  “just  shoplifted  once,”  it  may  be  only  the  beginning.  And 
finally,  to  propose  an  examination  of  our  existing  laws.  ■  For  while 
it  is  a  newspaper’s  job  to  make  note  of  social  ills,  it  is  a  newspaper’s 
reward  to  have  a  hand  in  curing  them.  ■  We’re  Houston’s  leading 
information  source.  Houston  Chronicle. 
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SEPTEMBER 

11*13 — Pennsylvania  Newspaper  Publishers  Association,  Classified 
Sales  Conference.  Altoona  Sheraton. 

12*14— Independent  Free  Papers  of  America,  Annual  Conference. 
Marriott  Airport  Hotel,  St.  Louis,  Mo. 

12*14— Michigan  Press  Association,  Display  Advertising  Conference, 
Kalamazoo  Center  Hilton  Inn.  Kalamazoo. 

12*14 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge, 
Branson,  Mo. 

13*14— Oregon  Newspaper  Publishers  Association,  Advertising  Convention, 
River  House,  Bend. 

13*15— Latin  American  Affairs  Conference  for  Journalists.  Cosponsored 
by  The  Foundation  for  American  Communications,  The  Tinker 
Foundation  and  The  Institute  of  The  Americas;  L'enfant  Plaza, 
Washington,  D.C. 

13*15— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Sheraton  Fontainebleau,  Ocean  City,  Md. 

14 — New  Jersey  Press  Association,  Classified  and  Retail  Advertising 
Conferences,  AT&T  Corporate  Center,  Hopewell  Township,  N.J. 

15*17— Central  States  Circulation  Managers  Association,  Radisson 
Hotel,  LaCrosse,  Wis. 

15*18— Southern  Newspaper  Publishers  Association,  Broadmoor  Hotel, 
Colorado  Springs. 

15-21 — National  Newspaper  Week 

18*20— Catholic  Press  Association,  Eastern  Regional  Conference, 
Mother  of  Sorrows  Conference  Center.Springfield,  Mass. 

18*20 — Interstate  Advertising  Managers  Association,  Radisson  Hotel, 
Wilminston,  Del. 

18*21— National  Conference  of  Editorial  Writers.  Antlers  Plaza  Hotel. 
Colorado  Springs. 

18*21— National  Newspaper  Association,  100th  Annual  Convention  & 
Trade  Show,  Hyatt  Regency,  Minneapolis. 

19*20 — Allied  Publishers,  Fall  Meeting,  Four  Seasons  Olympic 

Hotel,  Seattle. 

19*20— American  Association  of  Sunday  and  Feature  Editors,  Mark  Hopkins, 
San  Francisco 

19*22— New  York  Press  Association,  Otesaga  Hotel,  Cooperstown,  N  Y. 

20*24 — Southern  Circulation  Managers  Association,  Daytona  Hilton, 
Daytona  Beach,  Fla. 

21 — International  Newspaper  Carriers  Day. 

21*25— Canadian  Circulation  Managers  Association,  Bayshore  Westin 
Hotel,  Vancouver,  B.C. 

22*25— Western  Classified  Advertising  Association,  Annual  Conference, 
MGM  Grand  Hotel,  Reno. 

25*27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Convention, 
Hershey  Philadelphia  Hotel,  Philadelphia. 

26*28— Illinois  Press  Association,  Annual  Convention,  Decatur  Holiday 
Inn,  Decatur. 

26*28— New  England  Associated  Press  News  Executives  Association, 
Sebasco,  Me. 

26*28— Western  Newspaper  Production  Conference,  Queen  Mary  in  Long 
Beach,  Calif. 

27*29— Virginia  Press  Women,  Fall  Convention,  Holiday  Inn  South, 
Fredericksburg,  Va. 

SeminarsIWorkshopsIClinics 

SEPTEMBER 

11*13— ICMA/Ohk)  State  University,  Circulation  Management  Seminar, 
Columbus. 

15*18— American  Press  Institute,  Workshop  for  Reporters,  Tulsa 
Doubletree  Hotel,  Tulsa. 

16*20— ANPA  Management  Development,  Workshop,  Georgetown  Marbury 
House,  Washington,  D  C. 

17*19— Inland  Daily  Press  Association,  Group  Newspaper  Seminar, 
Westin  O'Hare,  Chicago. 

19*10/2— American  Press  Institute,  Workshop  for  Reporters,  Pocono- 
Lake  Harmony  Holiday  Inn,  White  Haven,  Pa. 

22*27— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Sports  Writers,  St.  Petersburg,  Fla. 
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By  Doug  Borgstedt 


About  Awards 


Honorary  doctorate.  Victoria  Donohoe,  art  critic  of  the 
Philadelphia  Inquirer  was  awarded  an  honorary  Doctorate 
in  Fine  Arts  from  Villanova  University.  The  honorary 
degree  is  in  recognition  of  Donohoe’s  23  years  as  an  art 
crtice  for  the  Inquirer. 

L.A.  Times  scholarship.  The  Los  Angeles  Times  has 
endowed  a  $10,000  scholarship  at  the  California  State 
University,  Los  Angeles,  for  a  student  enrolled  in  the 
university’s  School  of  Retail  Management. 

Roy  Howard  winners.  Ten  journalism  students  have 
been  named  winners  of  the  Roy  W.  Howard  National 
Writing  Competition  in  Public  Affairs  Reporting,  spon¬ 
sored  b^y  Indiana  University  School  of  Journalism  and  the 
Scripps  Howard  Foundation. 

The  winners  are:  Beth  Castrodale  and  Patty  Wise,  Ohio 
State  University;  Diane  Dietz,  Western  Washington  Uni¬ 
versity;  Sam  Enriquez,  California  State  University;  Joe 
Isham,  Angelo  State  University,  San  Angelo,  Texas; 
Nathan  Kennett,  Indiana  University;  Michelle  Perron, 
Louisiana  State  University;  Ken  Reid,  University  of  Mis¬ 
souri,  Columbia;  Lucinda  Tiajoloff,  University  of  Wiscon-  j 
sin,  Madison;  and  Rick  Wartzman,  Northwestern  Uni-  | 
versity. 

Sports  coverage  honored.  Kaye  Kessler,  sports  col¬ 
umnist  for  the  Columbus  (Ohio)  Citizen-Journal,  received 
the  annual  Jake  Wade  Award  from  the  College  Sports 
Information  Directors  Association.  The  Wade  Award  is 
given  in  recognition  of  outstanding  coverage  of  intercol¬ 
legiate  sports. 

Arthur  M.  Carter,  publisher  and  editor  of  the  Washing¬ 
ton  Afro-American,  received  the  Distinguished  Service 
Award  of  the  Washington  chapter  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi.  Carter  was  honored 
for  his  48  years  of  service  to  journalism  and  his  com¬ 
munity. 
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Science  writers  Scott  Armstrong, 

Peter  Osterlund  and  Robert  C.  Cowen 
of  The  Christian  Science  Monitor* 


The  Christian  science  monitor  news  Service 


Cos  Angelee  (Times 

SYNDICATE 


Our  reputation  is  always  on  the  line. 


As  a  newspaper  editoir 
you'll  appreciate  the  difference. 


News,  columns,  features,  analysis,  solutions. 


1-213-972-7973 


Scott  Armstrong,  Peter  Osterlund 
and  Robert  C.  Cowen  are  unique 
among  science  and  technology 
writers.  It’s  not  simply  that  they’re 
very  good  at  explaining  and  clari¬ 
fying  the  “how,”  “why”  and 
“what”  of  scientific  research  and 
technological  developments. 
Though  they  are.  What  really  sets 
them  apart  is  the  ability  of  each 
to  probe  beyond  the  facts  of  the 
matter  to  report  on  what  matters 
about  the  facts.  And  they  do  it 
with  clarity,  intelligence  and  style. 
Rare  commodities  in  any  kind 
of  writing.  Rarer  still  and  more 
welcome  when  the  subjects  are 
science  and  technology. 

Look  for  their  reports  on  the 
Monitor  wire. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll  appreci¬ 
ate  the  difference  they  can  m^e  to 
your  paper. 


SP^ 

E&P 

CONFERENCE 

ISSUE 


September  14 


SOUTHERN  NEWSPAPER 
PUBLISHER’S  ASSOCIATION 
is  moving  its  management 
conference  to  Colorado  Springs 
this  year,  September  15-18. 
EDITOR  &  PUBLISHER  will  be 
there  with: 

BONUS  DISTRIBUTION  of  its 
September  14  CONFERENCE  ISSUE 
to  all  attendees 

This  CONFERENCE  ISSUE  will  be: 

•  read  for  currrent  industry 
information 

•  discussed  with  colleagues 

•  referred  to  for  its  interview 
with  incoming  SNPA 
President,  Tom  J.  Hardin 

Advertising  Deadiine: 
September  4 

For  advertising  information 
call  your  E&P  Advertising 
Representative  or  Don  Parvin, 

Ad  Manager,  (212)  675-4380. 


Editorial  workshop 

By  Roy  H.  Copperud 


Eye  of  the  Storm  No.  613 


Taking  permission  for  granted,  since  we  are  old  friends, 
I  quote  herewith  from  the  Canadian  Press  critique.  Copy 
Talk,  on  a  rampant  misuse:  “Writers  hunting  for  an  image 
to  suggest  tumult  settle  for  in  the  eye  of  a  storm,  as  in 
Tanaka  has  been  in  the  eye  of  a  political  storm.’  But  the 
eye  of  a  storm  is  a  spot  at  the  center  where  winds  are  light, 
the  sky  is  blue  and  the  sun  may  be  shining.  Conditions  are 
calm  rather  than  tumultuous.  Other  examples  of  misuse: 
‘Phyllis  Switzer  is  used  to  being  in  the  eye  of  storm  over 
sex  on  television’;  ‘In  calmer  days  James  Watt  was  not 
constantly  in  the  eye  of  a  political  storm.’  ’’ 

Good  try,  CP.  But  I  suspect  that  the  expression  will 
continue  to  be  misused  oftener  than  not.  Although  when 
used  accurately  it  does  indeed  designate  the  quiet  center, 
or  vortex,  around  which  the  winds  of  a  hurricane  are 
screaming,  the  term  is  too  easily  misinterpreted  by  writers 
more  intent  on  what  sounds  graphic  than  on  correctness. 
The  last  straw  is  that  we  have  here  a  technical  term  that  has 
gone  into  general  use,  and  the  tendency  to  corrupt  in  such 
cases  is  usually  inevitable. 

♦  *  * 

By  this  time  most  publications  have  adopted  a  policy  on 
use  of  the  so-called  four-letter  words.  Those  that  print 
them  generally  do  so  only  when  such  a  word  is  considered 
essential  to  conveying  the  tone  of  a  story,  and  usuallly  in  a 
direct  quotation.  Newsweek  of  July  22,  however,  offered  a 
startling  example  of  inconsistency  on  the  subject.  In  a 
profile  of  Clint  Eastwood,  on  page  52,  he  was  described  as 
unable  to  “accept  the  notion  of  a  wrathful  god  —  ‘some 
great  villain  in  the  sky  .who  would  come  down  and  beat  the 
s—  out  of  you  if  you  sinned .  ’  ’  ’  Yet  a  couple  of  pages  later, 
in  a  story  about  the  Live  Aid  rock  concert  in  London, 
Madonna  was  described  as  having  refused  to  remove  her 
heavy  blazer  despite  the  heat.  “  ‘I’m  not  taking  s/i/7  (italics 
as  published)  off,’  she  told  the  crowd.  ‘Ten  years  from  now 
they  might  hold  it  against  me.’  ’’You  figure  it  —  the  con¬ 
texts  are  comparable,  and  the  dreadful  word  is  only  an 
expletive.  Does  Newsweek  have  a  policy  on  this  sensitive 
matter?  If  so,  apparently  not  all  the  editors  know  it.  And 
more  readers  are  likely  to  notice  an  inconsistency  like  this 
than,  for  example,  the  one  between  the  spelling  adviser 
and  advisor,  the  kind  of  thing  editors  often  let  themselves 
get  worked  up  about. 

*  *  * 

“A  stylebook  does  not  pretend  to  lay  down  the  rules  of 
correct  English.  In  America  those  rules  are  in  a  state  of 
flux.  They  are  determined,  such  as  they  are,  not  by  the 
fiats  of  grammarians  and  schoolma’ams  but  by  the  practice 
of  good  writers.  The  best  a  newspaper  can  do  is  try  to 
maintain  a  reasonable  uniformity.  Often  it  must  choose 
arbitrarily  between  two  forms  both  of  which  have  support 
in  logic  and  good  usage.’’  H.L.  Mencken,  as  quoted  in  Carl 
M.  Bode’s  superb  biography,  Mencken. 

A  common  blunder  takes  the  form  illustrated  by  “They 
would  prefer  to  land  on  Wednesday  than  on  Thursday.’’ 
Make  it  “prefer  to  land  on  Wednesday  rather  than  on 
Thursday’’;  or  “would  rather  land  on  Wednesday  than  on 
Thursday.” 
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GOSS  HEADLINER  OFFSET 
on  edition  in  Greenville 


lea¥e  our  plant  intact  and  at  the  same  time  increase 

Hy-allata  cost  we  couU  afford- 


William  deB.  Mebane,  Publisher,  The  Creenvilk  Hews  and  Greenville  Piedmont,  Greenville,  S.C. 


The  Multimedia  group’s  flagsh^)  daily  on  the  Goss  Metroliner  press  under  tight  space  conditions 

installed  a  4'unit/2'h^fdeck  Goss*  [^^■^Kwhile  putting  in  the  Headliner  Off^  press,  the  turnkey 
Headliner  Offset®  pres  in  line  with  Tfcaallalkm  v^nt  smoothly.  It  was  a  good  partnership- 

S'unit/'Pdeck  Metroliner®  press.  Th^ne^  Goss  re^jonsivenes  and  a  great  effort  by  our  own  team.” 

press  went  successfully  on  editirm,  an  The  Goes  Headliner  Offeet  press-deignetHn  flexibility 

schedule,  July  25, 1^.  fbr  sohttkios  to  a  v^de  range  of  newspaper  production 


Mebane  continues:  “Goss  technology  allowed  both  ease 
of  installation  and  retention  of  the  substructures  and  (Aber 
components  of  the  letterpresses  we  replaced.  And 
still  room  for  four  OMne^^^  reptacemoit  units,  ai^nQg^ ; 
ourptodiu:tionc<^acit^|^^19^%’f  ^ 

l4oduction  Director!^  Maolitipjidds:  “We  have  , 

plenty  of  flexibility,  too-roxui^thl^feadliQ^Ofl^aid 
Metroliner  units  together  or  as^o  six'unk 

press^.  And  con^derii^  tht^  we  (wtt 


re^jaeiDKn^  woridwide. 

Conta^po^Newspaper  Products,  Systems 


Editor  &  Publisher 

THC  FOURTH  ESTATE 


RotMrt  U.  Brawn,  Pranidwrt  Jamra  WrigM  Brown 

ror<n^  C.  Toubnor,  PuMMwr  PubHohor,  Chairman  of  tha  Board,  191 2-1 959 


Suppressing  the  news 

The  2,000  members  of  the  National  Union  of  Journalists  selected  a 
strange  method  of  showing  their  support  for  Freedom  of  the  Press  in 
Britain  —  they  just  closed  down  the  British  Broadcasting  System 
for  24  hours.  Of  course,  they  were  protesting  a  BBC  decision  to 
cancel  a  controversial  documentary  about  extremism  in  Northern 
Ireland  at  the  suggestion  of  the  British  Home  Secretary. 

But  instead  of  standing  by  the  high  principles  of  a  free  press  which 
they  professed  to  support,  the  members  of  the  NUJ  joined  the 
opposition  and  canceled  the  broadcast  of  all  news,  in  effect  doing  the 
very  thing  they  were  accusing  their  employer  of  doing  — 
suppressing  the  news. 

It  is  strange  that  at  the  time  of  the  worldwide  protest  of  journalists 
to  the  cancellation  of  the  program  the  only  people  who  had  seen 
the  documentary  were  BBC  general  director  Alastair  Milne  and  his 
associates  who  made  the  decision  to  cancel.  It  has  been  reported  that 
neither  Prime  Minister  Margaret  Thatcher  nor  Home  Secretary 
Leon  Brittan  had  seen  the  documentary  when  they  requested  it  be 
withheld.  They  did  so  on  the  basis  of  advance  press  reports  of  its 
content. 

Isn’t  it  possible  that  the  BBC  director  reviewed  the  program  and 
agreed,  by  gosh,  that  the  government  officials  had  a  point?  Why  must 
journalists  feel  that  any  request  by  a  government  official  about  the 
handling  of  news  must  be  suspect  and  automatically  rejected?  Isn’t  it 
possible  the  BBC  directors  have  the  same  philosophy  that  Fred 
Friendly  has  as  when  he  recently  told  a  Congressional  subcommittee 
he  considered  himself  a  citizen  first  and  a  journalist  second?  Is  that 
heretical  and  in  conflict  with  highest  principles  of  a  free  press? 


Everybody’s  business:  newspaper  week 

“The  reservoir  of  goodwill  enjoyed  by  the  press  is  too  low  for 
safety,”  writes  Bums  W.  Roper,  head  of  the  Roper  Organization, 
Inc.,  “even  if  people  do  not  want  to  repeal  the  First  Amendment  or 
give  Dan  Rather  a  new  boss  at  the  present  time.”  This  conclusion  was 
reached  in  an  article  for  “Freedom  at  Issue,”  a  publication  of  Free¬ 
dom  House,  after  reviewing  the  “public  perceptions  of  press  irre¬ 
sponsibility”  as  revealed  in  recent  studies. 

One  of  his  polls,  he  recalled,  pointed  out  that  the  First  Amendment 
guarantees  freedom  of  religion,  of  speech,  of  the  press,  of  the  right  to 
petition  the  government  for  redress.  People  were  asked  whether 
they  felt  the  First  Amendment  should  be  revised,  with  freedom  of 
the  press  removed  from  it  and  with  certain  restrictions  placed  on  the 
press.  Fortunately,  three  out  of  four  rejected  this  extreme  medicine. 
But,  as  extreme  as  it  was,  one  out  of  five  favored  it,  he  said. 

If  editors  will  contemplate  that  25%  of  their  readers,  according  to 
Roper’s  poll,  favor  eliminating  freedom  of  the  press  or  instituting 
some  restrictions,  they  will  realize  the  importance  of  reestablishing 
their  responsibility,  integrity  and  reliability  and  regaining  the  trust 
of  their  readers. 
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Letters  to  the  Editor 


Why  copy  editors  are 

Have  copy  editors  become  “too 
passive?”  Decataur  (Ill.)  Herald  & 
Review  lifestyle  editor  Carol  Alexan¬ 
der  asked  people  attending  a  Mid 
America  Press  Institute  seminar. 
Have  they  conceded  a  once  “noble” 
role  to  that  merely  of  a  “police¬ 
man’s.  .  .over  spelling,  punctuation, 
and  grammar?” 

Ostensibly,  the  answer  is  yes,  if  one 
relies  solely  on  her  assertions.  But  her 
questions  and  comments,  as  quoted  in 
Hugh  Morgan’s  report  (E&P,  July  6), 
sidestep  the  source  of  the  problem: 
management  policies. 

Few  copy  editors  want  to  be  pas¬ 
sive;  they  have  on  their  minds  logical, 
legitimate  questions  about  story  con¬ 
tent,  organization  and  style  as  well  as 
layout,  news  judgment,  graphics  and 
overall  presentation  of  the  newspa¬ 
per.  But  because  of  the  way  in  which 
the  position  has  evolved,  with  its  in¬ 
creased  emphasis  on  production  — 
as  opposed  to  editing  —  skills,  and 
the  resultant  time  constraints,  his 
concerns  often  are  viewed  askance 
and  even,  in  some  cases,  actively  dis¬ 
couraged  “unless  World  War  III 
breaks  out.” 


passive 

Moreover,  copy  editors  are  not 
management  personnel.  Many  repor¬ 
ters,  therefore,  respond  only  grud¬ 
gingly  to  their  inquiries;  copy  editors, 
they  know,  do  not  have  the  final  say 
on  a  story  because  newspaper  mana¬ 
gers  have  not  granted  them  clearly- 
defined  authority.  In  addition,  as  Al¬ 
exander  herself  notes,  many  copy  edi¬ 
tors  today  never  worked  as  reporters; 
some  are  even  failed  reporters. 
Ground  troops  suspect  and  resent 
officers  who  have  not  proven  them¬ 
selves  in  combat. 

Another  reason  for  “passivity”  is 
that  most  copy  editors  spend  the  bulk 
of  their  time  working  with  wire  copy, 
a  process  poignantly  described  by  one 
copy  chief  I  know  as  “shoveling.”  All 
that  is  required  usually  is  to  apply  a 
few  basic  rules  to  bring  the  stories  into 
conformity  with  the  style  guidelines 
of  that  particular  newspaper.  This  re¬ 
quires  such  momentous  changes  as 
“persons”  to  “people”  or  removing 
the  state’s  name  from  a  local  dateline. 
On  nights  of  especially  heavy  copy 
flow,  the  copy  editor  has  little  time  to 
do  anything  except  skim  the  story  for 
flagrant  flaws,  apply  the  necessary 


Calls  Guild  ‘out  of  touch’ 


The  story  carried  by  Editor  &  Pub¬ 
lisher  on  July  6  about  the  52nd  Annual 
Convention  of  the  Newspaper  Guild 
seemed  further  proof  that  the  Guild  is 
so  out  of  touch  with  reality  as  to  be 
irrelevant. 

It  is  unbelievable  the  Guild  should 
resolve  and  petition  Congress  to  re¬ 
strict  chain  ownership  of  newspapers. 
The  U.S.  Constitution’s  First 
Amendment  clearly  states,  “Con¬ 
gress  shall  make  no  law.  .  .abridging 
the  freedom  of  speech,  or  of  the 
press.”  Do  not  the  Guild  convention 
delegates  and  union  leaders  under- 

Corrections 

According  to  the  Newspaper  Guild, 
E&P  incorrectly  stated  the  union’s 
dues  formula  in  its  July  13  article.  The 
present  basic  formula  is  a  minimum  of 
5%  of  a  week’s  salary  per  month,  plus 
$1.50. 

Due  to  a  typing  error  by  the  News¬ 
paper  Advertising  Bureau,  E&P’s 
August  3  article  on  the  bureau’s  fore¬ 
cast  for  total  1985  newspaper  adver¬ 
tising  expenditures  contained  the 
wrong  figure.  The  correct  figure  is 
$25.7  billion. 


stand  these  words  prevent  Congress 
from  interfering  with  the  number  of 
papers  a  chain  can  own,  or  regulating 
the  number  of  people  who  can  read  a 
chain’s  papers? 

Guild  President  Charles  A.  Perlik’s 
warning  against  the  growing  influence 
of  bankers,  investors  and  financiers  in 
the  newspaper  business  shows  he  has 
a  glimmering  of  the  problem,  but  he 
has  failed  to  see  or  to  use  the  obvious 
remedies. 

If  the  Guild  is  truly  concerned  with 
a  political  group  assembling  a  chain  of 
newspapers  and  asserting  undue  in¬ 


computer  coding  and  fill  in  the  spaces 
around  the  advertisements. 

There  are  two  reasons  copy  editors 
may  be  “abdicating  their  creativity” 
to  staff  artists.  First,  most  copy  edi¬ 
tors  are  not  artists  and,  therefore,  de¬ 
fer  to  the  judgment  of  those  with  ex¬ 
perience  in  graphics  and  the  time  to 
put  them  together.  Second,  many  su¬ 
pervisory  editors  have  implicity  sur¬ 
rendered  commonsense  news  judg¬ 
ment  to  the  ill-considered  use  of 
graphics  plainly  evident  in  many 
newspapers  published  today.  If  man¬ 
agerial  editors  have  yielded,  what  are 
copy  editors  to  do? 

Copy  editors  are  not,  as  Alexander 
suggests,  “exiling  themselves”  of 
their  own  volition.  They  are  being 
forced  literally  to  the  “rim”  because 
of  the  growing  number  of  production- 
related  functions,  once  performed  by 
the  printers,  that  they,  in  the  com¬ 
puter  age,  have  been  required  to  take 
on.  Anything  but  the  most  superficial 
editing  is  impossible  under  these  cir¬ 
cumstances. 

Mike  Norris 


(Norris  is  a  copy  editor  on  the  Reno 
(Nev.)  Gazette  Journal) 


fluence  on  America,  the  Guild  should 
include  a  provision  in  its  contracts 
prohibiting  management  from  distort¬ 
ing  a  news  story. 

An  impartial  tribunal  of  publishers, 
editors,  and  reporters  could  review 
distortion  grievances  and  impose 
penalties. 

The  Guild  contracts  would  not 
attempt  to  define  distortion,  because 
distortion  has  the  same  definition  as 
obscenity  as  coined  by  former  U.S. 
Supreme  Court  Justice  Potter  Stew¬ 
art:  “I  know  it  when  I  see  it.” 

Peter  B.  Whelpton 
Woodstock,  VT. 
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fkw  Jersey^  got  it  all 


McadowUnds  Sports  Complex,  home  to  five 
professional  teams — ^the  football  Giants,  Jets 
and  Generals,  the  basketball  Nets,  the  hockey 
Devils  and  the  site  of  the  newest  Indy  style  Grand 
Prix  auto  race  and  host  to  harness  racing’s  most 
prestigious  event  The  Hambletonian. 


Mew  Jersey  is  alive 
with  vigorous  action: 

•  The  highest  household  income  of 
any  major  state — $36,556. 

•  The  most  densely  populated  state. 

•  More  than  $44  billion  in  retail 
sales  last  year. 


The  Star-Ledger,  New  Jersey's  largest 
newspaper,  delivers  the  action  as  no 
other  newspaper  can. 

Daily  Circulation 

The  Star-Ledger .  434,804 

More  daily  circulation  than  the  next  3 
largest  newspapers  combined 

Bergen  Record .  156,954 

Asbury  Park  Press  .  127,984 

Camden  Courier  Post  .  109,388 

Total  . . .  394,326 


if  you  want  vigorous  sales  action  in 
New  Jersey,  you  need  The  Star-Ledger. 


The  Newspaper  For  New  Jersey 


1.2  Million  Daily  Readers 

Star-Ledger  Plaza,  Newark,  N.J.  07101 


Represented  Nationally  by  Newhouse  Newspapers 


Original  oil  painting  of  The  Meadowiands  Sports 
Complex  by  New  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Soufcc:  Scarborough  Report.  1984;  Sales  &  Marketing  Management,  Survey  of  Buying  Power  1985;  ABC  Fas  Fax  3/31/85. 
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Spat  at  the  White  House 


Reporters  assail  White  House  spokesman  Larry  Speakes  over 
his  handling  of  the  news  of  President  Reagan’s  skin  cancer 


By  James  E.  Roper 

Two  senior  White  House  corre¬ 
spondents  and  White  House  spokes¬ 
man  Larry  Speakes  have  clashed  bit¬ 
terly,  publicly  and  at  length  over 
Speakes’  handling  of  the  news  of  the 
biopsy  on  President  Reagan’s  nose. 

At  an  acrimonious  press  briefing 
Aug.  6,  Helen  Thomas  of  United 
Press  International  and  Sam  Donald¬ 
son  of  ABC  News,  supported  by  some 
other  reporters,  charged  that  Speakes 
had  misled  the  press  and  had  lost 
credibility. 

Speakes,  equally  vehemently,  de¬ 
clared  that  he  had  not  misled  the 

He  (Speakes)  declined 
to  answer  whether  some 
of  the  news  had  been 
delayed  at  the  request  of 
First  Lady  Nancy  Reagan. 

press,  had  not  lied,  had  not  lost  credi¬ 
bility.  He  declined  to  answer  whether 
some  of  the  news  had  been  delayed  at 
the  request  of  First  Lady  Nancy 
Reagan,  and  said  some  of  the  informa¬ 
tion  sought  by  the  reporters  was  none 
of  their  business. 

The  next  day,  after  reviewing  the 
20-page  transcript  of  the  exchange, 
Speakes  told  correspondents  at  his 
regular  noon  briefing,  “It’s  time  for 
some  straight  talk  among  friends.’’ 
He  cited  his  experience  as  a  press 
spokesman  on  Capitol  Hill  during 
spectacular  controversies  and  at  the 
White  House  through  numerous 
crises  in  four-and-one-half  years  and 
1,524  previous  White  House  brief¬ 
ings. 

“Yesterday  two  reporters  made 
what  I  regard  as  an  unnecessarily  per¬ 
sonal  and  public  broadside,  blindly, 
unjustifiably,  recklessly,  and  without 
regard  for  who  is  hurt  or  what  is  dam¬ 


aged,’’  he  said,  requesting  that  he  not 
be  interrupted.  “Perhaps  they  were 
after  others  and  aiming  at  others,  but  I 
was  in  the  way.  And  it  hit  me  and  it 
struck  at  what  I  hold  most  dear,  and 
that’s  my  reputation  as  a  spokesman 
for  Ronald  Reagan... 

“Yesterday’s  unkind  words  not¬ 
withstanding,  I  believe  my  reputation 
is  intact,  my  reputation  for  being 
truthful  remains,  and  I  will  see  that  it 
remains  intact  as  long  as  I  stand  at  this 
podium.  We  will  continue  to  deal  with 
each  of  you  honestly,  truthfully,  and 
with  professionalism.  You  have  a  job 
to  do  and  we  have  a  job  to  do,  and  we 
will  do  it  with  respect  for  each  other. 

“If  anyone  wishes  to  talk  to  me 
about  this,  I  will  do  so  privately. 
That’s  the  way  I  believe  it  should  be 
done.  And  I’ll  be  glad  to  do  so.’’ 

The  controversy  flared  over  be¬ 
lated  release  of  information  that  a 
patch  of  skin  taken  from  Reagan’s 
nose  was  tested  for  cancer.  The  bit  of 
skin  was  sliced  off  on  Tuesday,  July 
30,  and  the  results  apparently  known 
to  doctors  by  Thursday,  but  on  Thurs¬ 
day  and  Friday  the  White  House  was 
still  standing  on  a  statement  that  the 
tissue  was  being  examined  for  infec¬ 
tions,  and  Speakes  would  not  say  at 
that  time  whether  doctors  also  were 
testing  for  cancer. 


Thomas:  You  pulled  an 
iron  curtain  down  on  the 
truth. 


Some  correspondents  inferred  that 
there  had  been  no  test  for  cancer  and 
some  reported  being  told  by  sources 
not  connected  with  Speakes’  press 
office  that  there  was  no  search  for  the 
disease. 

The  actual  test  for  cancer  and  the 
finding  that  Reagan  did  have  a  small 


skin  cancer  were  finally  made  public 
by  the  President  himself  at  a  televised 
news  conference  the  following  Mon¬ 
day,  Aug.  5. 

The  next  day,  reporters  lay  in  wait 
for  Speakes  at  his  regular  noon  press 
briefing.  Some  of  the  exchanges: 

Thomas:  On  Thursday  when  you 
issued  a  statement,  you  said  that  it 
(the  patch  of  skin)  was  checked  for  an 
infection;  you  would  not  answer  any 
questions  on  it. 

Speakes:  Do  you  want  to  say  that’s 
a  lie? 

Thomas:  I  want  to  say  that  by  omis¬ 
sion  you  left  a  big  hole  in  the  truth. 
Donaldson:  When  did  you  know 

Donaldson:  I  haven’t 
called  you  a  liar. 

Questions  about  your 
credibility  have  been 
raised.  I’m  raising  them 
here. _ 

that  there  was  a  biopsy? 

Speakes:  I’m  not  talking  about 
what  I  knew  and  when  I  knew 
it.  .  .  You  want  to  call  me  a  liar? 

Donaldson:  I  haven’t  called  you  a 
liar.  Questions  about  your  credibility 
have  been  raised.  I’m  raising  them 
here. 

Joe  Ewalt  of  United  Stations:  At 
the  end  of  the  day  when  you  said  that 
there  was  a  check  for  infections,  by 
refusing  to  answer  questions  you  left 
the  impression  that  was  the  only  test 
that  was  done. 

Speakes:  A  biopsy  is  simply  a  slice 
of  skin  for  examination.  It  does  not 
imply  testing  either  way. 

Donaldson:  Some  reporters  say 
Jennefer  Hirshberg  (Mrs.  Reagan’s 
press  secretary),  for  instance,  said 
there  had  been  no  biopsy. 

Speakes:  I  cannot  answer  for  her. 

(Continued  on  page  10) 
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(Continued  from  page  9) 


Donaldson:  I  have  seen  printed,  but 
don’t  have  firsthand  knowledge  of  it, 
that  Mrs.  Reagan  told  people  there 
had  been  no  biopsy. 

Speakes:  You'll  have  to  ask  them. 

D)onaldson:  Last  Thursday  when 
you  were  asked  whether  a  biopsy 
would  be  performed,  and  you  said, 
“Sure,”  you  were  saying  one  was 
going  to  be  performed. 

Thomas:  And  on  Friday  you  re¬ 
fused  to  say  one  was  performed... 
You  were  not  candid. 

Speakes:  Do  you  want  to  say  that  I 
did  not  tell  the  truth? 

Thomas:  Aw,  come  on,  get  off  that! 

Speakes:  No,  you  come  on! 

Thomas:  You  pulled  an  iron  curtain 
down  on  the  truth. 

Speakes:  Exactly  right.  But  I  did 
not  lie. 

Donaldson:  What’s  the  difference 
between  pulling  down  an  iron  curtain 
on  the  truth,  and  being  completely 
credible,  or  not  being  credible? 

Speakes:  I’m  completely  credible. 

Thomas:  You  don’t  think  you  mis¬ 
led  by  refusing  to  answer? 

Speakes:  No,  I  did  not  mislead. 

Etonaldson:  Why  did  you  issue  a 
statement  which  spoke  about  this  skin 
being  tested  for  an  infection? 

Speakes:  Did  you  see  my  name  on 
that  statement? 

Thomas:  Where’d  it  come  from? 
The  air? 

Speakes:  It  was  a  statement  issued 
by  the  White  House.  But  you  didn’t 
see  my  name  on  it. 

Donaldson:  You  are  saying  that  you 
disassociate  yourself  from  that  state¬ 
ment? 

Speakes:  No.  .  .  But  did  the  state¬ 
ment  contain  a  lie?  No. 

Donaldson:  Yes,  it  did...  No  one 
takes  an  oath  here,  but  the  oath  that  is 


commonly  used  in  a  court  of  law  re¬ 
quires  people  to  swear  to  tell  the 
truth,  the  whole  truth  and  nothing  but 
the  truth,  and  why  do  you  think  the 
other  two  parts  are  there?....  So  they 
cannot  hide  behind  what  you  are  hid¬ 
ing  behind. 

Speakes:  Did  I  lie?  No.  Did  I  tell  the 
truth?  Yes.  Did  I  mislead?  No. 

Donaldson:  1  think  a  lot  of  us  have  a 
different  impression  about  the  total 
credibility  and  candor  of  this  press 
office,  and  you,  in  this  situation. 

Thomas:  Who  decided  to  withhold 
the  truth  from  the  public? 

Speakes:  I’m  not  saying  what  I 
knew  and  when  I  knew  it. 

Donaldson:  Who  are  you  hiding? 

Thomas:  Mrs.  Reagan?  Regan 
(White  House  Chief  of  Staff  Donald 
Regan)? 

Donaldson:  Who  told  you  to  handle 
it  this  way? 

Speakes:  I  don’t  think  that’s  any  of 
your  business. 

Donaldson:  It  is  our  business! 

Speakes:  And  I  think  if  you  had  two 
grains  of  salt  for  sense  you  could  fig¬ 
ure  it  out. 

Donaldson:  I’ve  got  a  grain  of  salt, 
but  when  I  asked  you  who  you’re 
fronting  for,  who  had  ordered  you  to 
act  this  way  — 

Speakes:  That’s  a  rather  pejora¬ 
tive  term  of  “who  you’re  fronting 
for.” 

Mark  Roller  of  AP  Radio:  But  you 
did  not  say  you  told  the  whole  truth  as 
you  knew  it. 

Speakes:  I  did  not  tell  you  anything 
that  was  incorrect. 

Donaldson:  Until  Monday  the  posi¬ 
tion  that  you  held  and  that  your  office 
held  was  that  you  knew  nothing  about 
a  biopsy. 

Speakes:  Wait  a  minute.  You’ve 
made  a  statement  here  and  you’re 
wrong.  No,  listen  to  me.  You  said  I 
knew  nothing  about  a  biopsy.  Wait  a 


minute.  Wait  a  minute.  Did  anyone 
say  that? 

Thomas:  Yes,  the  doctor  did. 

Speakes:  No,  no.  I’m  talking  about 
me,  this  office...  You’ve  made  a 
charge  and  you’re  wrong.  Will  you 
admit  it? 

Donaldson:  I’m  not  on  trial  here. 

Speakes:  No,  you  are  on  trial. 

Donaldson:  When  I  may  speak,  if 
you  stop  storming  — 

Speakes:  I’m  not  storming.  I’m 
asking  you. 

Donaldson:  Yes,  you  are  storming. 
Storm  on! 

Speakes:  You  have  stated  a  lie  and 
refused  to  address  it. 

Donaldson:  So  you’re  running  your 
mouth  so  I  can’t  speak?  .  .  .  You 
know  that  you  have  not  disclosed  the 
facts  in  this  case  until  the  President 
did  Monday  .  .  .You  impaired  your 
credibility. 

Speakes:  It  is  very  strong 
statement... totally  out  of  line.  I  think 
it’s  an  injustice,  and  — 

Donaldson:  You  have  made  your 
views  known. 

Speakes:  I  surely  have. 

Philomena  Jurey  of  Voice  of  Amer¬ 
ica:  Larry,  I  feel  compelled  to  com¬ 
ment.  I  don’t  think  that  Sam  and 
Helen  should  be  in  a  position  of  being 
considered  alone.  We  may  not  agree 
with  them  totally  but  there  were  many 
of  us  who  were  puzzled  by  the  fact 
that  you  were  not  responsive  or  forth¬ 
coming,  as  you  have  been  in  the  past. 

Speakes:  Well,  I  understand  that 
you  were  and  I  certainly  understood 
your  position.  But  I  told  the  truth,  I 
did  not  lie,  and  I  did  not  mislead.  And 
the  reason  that  I  didn’t  make  any 
further  statements  is  because  I  did  not 
want  to  mislead  you. 

Bill  Plante  of  CBS  News:  Are  you 
going  to  send  the  First  Lady’s  press 
office  a  transcript  of  this  briefing? 

Speakes:  (no  response). 


Nancy  Reagan  changes  her  press  secretary 


First  Lady  Nancy  Reagan  is  getting 
a  new  press  secretary. 

Jennefer  Hirshberg,  who  has  held 
the  post  for  six  months,  is  resigning, 
effective  Sept.  3,  and  will  be  replaced 
by  Elaine  Crispen,  Mrs.  Reagan’s 
personal  secretary  and  long-time 
assistant. 

Crispen  has  known  the  Reagans  for 
many  years.  As  an  employee  of  the 
public  relations  firm  of  Michael  Deav- 
er  —  later  to  become  White  House 
assistant  chief  of  staff  —  Crispen 
handled  a  public  relations  account  for 


Reagan  while  he  was  governor  of  Cali¬ 
fornia.  She  also  worked  for  Mrs. 
Reagan  during  the  1980  presidential 
campaign. 

Before  going  to  the  White  House, 
Hirshberg  managed  public  affairs  at 
the  Federal  Trade  Commission  under 
the  chairmanship  of  James  C.  Miller 
III.  She  is  taking  a  temporary  assign¬ 
ment  at  the  Office  of  Budget  and  Man¬ 
agement  and  is  expected  to  receive  a 
formal  appointment  there  after  the 
Senate  confirms  Miller’s  nomination 
to  succeed  David  Stockman  as  0MB 


director. 

Hirshberg  had  several  disputes 
with  reporters  covering  Mrs.  Reagan. 

On  one  occasion,  she  broke  up 
women  reporters’  impromptu  inter¬ 
view  with  a  White  House  luncheon 
guest,  pushing  the  reporters  and 
saying,  “OK,  come  on.  Let’s  go, 
girls.”  She  later  apologized. 

More  recently,  some  reporters  said 
she  told  them  —  incorrectly  —  that 
there  had  been  no  biopsy  on  skin 
taken  from  the  side  of  president’s 
nose  to  test  for  cancer. 
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More  ‘activism’  needed 


Former  Boston  Globe  editor,  Thomas  Winship,  tells  black  journalists 
newspapers  need  to  be  concerned  about  social  issues 


By  M.K.  Guzda 

Suffering  from  cynicism,  defeatism 
and  downright  selfishness,  the  nation 
and  its  press  corps  are  languishing  on 
undeserved  laurels,  says  Thomas 
Winship,  who  guided  the  Boston 
Globe  to  12  Pulitzer  Prizes  during  his 
20  years  as  its  editor. 

“The  time  has  come  for  a  new  gen¬ 
eration  of  social  concern  and  activism 
in  journalism,”  he  said.  “And,  it  is  my 
fervent  hope  that  black  reporters  and 
editors  will  be  in  the  vanguard  of  it.” 

Winship,  delivering  the  first 
W.E.B.  DuBois  address  of  the 
National  Association  of  Black  Jour¬ 
nalists  in  Baltimore,  characterized  to¬ 
day’s  newspapers  as  “cold,  remote 
and  boring,”  and  advised  the  audi¬ 
ence  of  black  journalists  to  rescind  the 
trend. 

The  recently  retired  Winship  qual¬ 
ified  “activism”  as  not  the  kind  prac¬ 
ticed  in  many  newspapers  in  the  ’60s, 
“when  newsroom  bleeding  hearts 
were  riding  so  high,  that  a  page-one 
news  story  and  an  editorial  often  were 
indistinguishable. 

“I  am  talking  about  more  activism 
in  the  editing  assignment  process.  1 
am  rooting  for  covering  more  stories 
of  more  social  importance.  I  am  root¬ 
ing  for  more  urgent  and  constant 

‘The  time  has  come  for 
a  new  generation  of 
sociai  concern  and 
activism  in  journaiism” 
he  said.  “And,  it  is  my 
fervent  hope  that  biack 
reporters  and  editors  wiii 
be  in  the  vanguard  of  it.” 

attention  to  our  people  in  deep  trou¬ 
ble,  and  for  less  superficial,  show-biz 
reporting. 

“We  in  the  news  business  are  be¬ 
coming  just  too  damn  comfortable.” 

Meanwhile,  “the  biggest  domestic 
time-bomb  story  of  the  decade”  goes 
uncovered,  said  Winship,  who  has 
been  inaugural  fellow  at  the  Gannett 
Center  for  Media  Studies  at  Columbia 
University  since  February. 

“You  know  what  it  is.  It  is  the 
worsening  plight  of  the  underclass  — 


black,  Hispanic  and  white  —  in  our 
large  cities.  None  of  us  have  grasped 
the  full  dimensions  of  this  crisis.  This 
bottom  strata  of  society  is  worse  off 
today  then  it  was  in  the  wake  of  the 
civil  rights  movement  and  all  the 
affirmative  action  programs  allowed 
only  the  present  middle  class  minor¬ 
ities  to  walk  through  the  doors  to  a 
better  life.” 

“We  simply  are  not 
examining  with  adequate 
vigor  the  broad  rising 
probiems  of  the  poor, 
much  iess  expioring 
avenues  of  possibie 
soiution.” 

But  the  press  emphasizes  the  well- 
to-do  —  particularly  television  char¬ 
acters  from  the  likes  of  Dallas  and 
Dynasty  —  while  eschewing  the  in¬ 
creasing  rift  between  the  super  rich 
and  the  super  poor,  he  said. 

“What  does  ^his  sense  of  media 
priority  do  for  the  unmarried  15-year- 
old  mother,  or  the  17-year-old  boy 
who  can’t  find  a  job?  .  .  .  (what)  the 
Kerner  Commission  on  civil  dis¬ 
orders  issued  17  years  ago  still  rings 
true,  with  its  famous  description  of 
two  societies,  one  black,  one  white, 
separate  and  unequal.” 

Winship  cited  the  growing  cavern 
between  poverty  and  wealth,  includ¬ 
ing  lack  of  affordable  housing  and  in¬ 
sufficient  health  care,  as  issues  de¬ 
clined  by  the  press  for  more  glamor¬ 
ous  fare. 

“The  leadership  of  our  public  and 
private  institutions  is  damn  near  as 
lily  white  and  male  as  it  was  after  the 
first  show  of  concern  20  years  ago,” 
he  said.  “We  simply  are  not  examin¬ 
ing  with  adequate  vigor  the  broad  ris¬ 
ing  problems  of  the  poor,  much  less 
exploring  avenues  of  possible  solu¬ 
tion. 

“Take  a  ruler  sometime  and  mea¬ 
sure  the  space  your  newspaper  has 
given  to  the  homeless  over  the  year 
and  compare  it  to  what  it  gave  to  the 
plight  of  the  poor  defined  more  broad¬ 
ly  ..  .  The  fact  is  we’re  going  much 
more  for  the  obvious  human  interest 


story  —  the  tear  jerker  —  and  not 
digging  deeper  for  tougher,  more  sys¬ 
temic  stories.” 

The  feistiness  found  in  newsrooms 
during  the  ’60s  and  ’70s  has  subsided, 
leaving  “no  ferment,  no  electricity, 
no  anger,  no  pressure”  with  which  to 
conduct  passionate  ideas,  Winship 
said.  The  charged  atmosphere  sur¬ 
rounding  the  editor’s  desk  of  then  has 
been  replaced  by  a  dull  complacency. 

“It  would  be  one  thing,  if  the  reality 
of  the  news  in  our  country  and  world 
justified  our  self-satisfaction  and  in¬ 
dulgence:  There  have  been  such 
periods  in  our  lives,  and  we  should 
recognize  that.  But,  the  fact  is  that 
today  our  nation  and  our  profession 
do  not  give  us  grounds  to  reach 
around  and  pat  ourselves  affec¬ 
tionately. 

‘  ’This  is  not  a  time  to  pat  backs.  It  is 
a  time  to  kick  rear  ends.” 

With  current  times  seemingly  ab¬ 
sent  of  the  heady  issues  of  the  ’60s  and 
’70s,  editors  have  been  soothed  into  a 
cerebral  restraint,  Winship  said. 

“Though  I  consider  myself  the 
world’s  greatest  fan  of  newspapers,  I 
must  say  I  find  many  papers  today 
cold,  remote  and  boring.  They  have 
lost  some  of  the  spunk,  the  warmth, 
the  sparkle  and  some  of  the  funkiness 
that  made  them  vital  institutions  in  the 
first  place. 

“I  wish  editors  wouidn’t 
iet  their  dignity  show 
quite  so  much.  In 
becoming  more 
professionai,  too  many 
editors  have  iost  the 
ne/ve  to  foilow  their  own 
creative  instincts.” _ 

“I  wish  editors  wouldn’t  let  their 
dignity  show  quite  so  much.  In  be¬ 
coming  more  professional,  too  many 
editors  have  lost  the  nerve  to  follow 
their  own  creative  instincts.  I  suspect 
you  could  publish  the  St.  Louis  Post 
EHspatch  in  Phoenix,  the  Chicago  Tri¬ 
bune  in  Philadelphia,  the  Phil¬ 
adelphia  Inquirer  in  Chicago,  and  it 
would  be  days  before  the  customers 
(Continued  on  page  33) 
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Covering  a  conflagration 

Philadelphia  reporters  assigned  to  the  police  siege  of  MOVE 
headquarters  recall  the  devastation  that  resulted 


By  Bill  Storm 

For  many  of  the  reporters  who  have 
covered  the  MOVE  scene  in  Phi¬ 
ladelphia  for  a  decade,  the  early  days 
of  May  1985  promised  to  be  a  repeat  of 
an  earlier  volatile  incident. 

On  August  8,  1978,  increased 
obscenities  and  threats  directed  at  the 
neighborhood  through  MOVE  bull¬ 
horns  escalated  to  a  fiery  fray  result- 

MOVE,  a  so-called 
back-to-nature  group, 
except  for  threats  and 
curses  over  their 
bullhorns,  has  never 
stated  what  its  aims  are. 


ing  in  the  death  of  policeman  Jim 
Ramp  and  wounding  of  14  police  and 
firemen.  In  culmination,  MOVE 
crawled  from  their  basement  in  sur¬ 
render. 

May  II  and  12  of  this  year  were 
expected  to  be  a  rerun  of  some  long- 
forgotten  old  movie. 

They  weren’t. 

First  there  was  the  firefight,  in 
which  seven  MOVE  members  and 
four  children  died  in  their  flaming, 
bomb-tom  shelter.  One  woman  and  a 
13-year-old  boy  survived  when  they 
fled  from  a  rear  door,  but  a  middle- 
class,  blue-collar  neighborhood  died 
the  fiery  death  of  a  Dresden. 

Except  for  threats  and  curses  over 
their  bullhorns,  the  so-called,  back- 
to-nature-group  MOVE  has  never 
stated  what  its  aims  are. 

The  site  of  the  1978  MOVE  clash 
with  police  was  a  rundown,  mid- 
Victorian  house  in  the  city’s  Powel- 
ton  Village  section.  The  openness  of 
the  neighborhood  allowed  police 
volunteers  driving  heavy  equipment 
to  tear  apart  the  front  of  the  house 
before  the  firefight,  which  lasted 
briefly  and  ended  even  before  sur¬ 
prised  newspeople  had  a  chance  to 
duck. 

Vietnam  veteran  Charles  Brown,  a 
reporter  on  the  now-defunct  Phi¬ 
ladelphia  Journal,  called  it  “the  most 
terrible  thing  I’ve  seen  in  this  country. 
I  never  saw  this  kind  of  combat  in 
Nam.’’ 

This  May’s  siege  presented  the 
other  side  of  the  coin.  Four  miles  from 


the  1978  action,  MOVE  barricaded 
themselves  in  an  inaccessible  row 
house  that  restricted  movement  of 
large  wrecking  equipment. 

The  situation  went  from  unbearable 
to  impossible  as  threats  and  curses 
from  the  MOVE  bullhorn  built  ten¬ 
sion  and  fear.  On  the  roof  of  their 
mid-block  home  the  MOVE  group 
had  constmcted  a  formidable  bunker, 
adding  to  fears  of  a  gun  battle. 

Here  the  siege  lasted  considerably 
longer — from  a  stifling  Mother’s  Day 
after  neighbors  were  cleared  from 
their  homes  to  a  late  Monday 
afternoon  —  in  which  a  fire  destroyed 
53  homes  and  badly  damaged  seven 
others  following  the  dropping  from  a 
helicopter  of  an  “explosive  device.’’ 

Mayor  Wilson  Goode  met  with  his 
top  brass  Saturday  morning  May  1 1 
and,  with  the  assurance  “Some¬ 
thing’s  going  to  go  down  this 
weekend,’’  Philadelphia  Inquirer  re¬ 
porter  Tom  Gibbons  filed  a  detailed 
story  for  the  Sunday  edition. 

Gibbons,  the  son  of  retired  police 
commissioner  Tom  Gibbons  Sr., 
started  his  career  as  a  Philadelphia 
Bulletin  copyboy  before  joining  the 
police  force.  Both  Tom  and  his  part¬ 
ner  were  critically  wounded  in  a  gun 
battle  with  car  thieves  in  the  early 
1970s. 

A  staff  conference  with  Inquirer 
city  editor  Fran  Dawth  followed 


A  staff  conference  with 
Inquirer  city  editor  Fran 
Dawth  followed  Saturday 
afternoon.  Forty  reporters 
and  photographers  were 
assigned  to  strategic 
MOVE  projects  and  it  was 
arranged  with  friendly 
MOVE  neighbors  for  the 
use  of  their  homes  as 
shelter  by  staffers. 

Saturday  afternoon.  Forty  reporters 
and  photographers  were  assigned  to 
strategic  MOVE  projects  and  it  was 
arranged  with  friendly  MOVE  neigh¬ 
bors  for  the  use  of  their  homes  as  shel¬ 
ter  by  staffers. 

The  Inquirer  staffers,  along  with 
Philadelphia  Daily  News  coverage 


teams,  began  moving  in  early  Sunday. 
This  planning  was  vital  to  successful 
coverage  since  police  had  offered 
sparse  and  often  confusing  informa¬ 
tion.  These  early  organized  teams  se¬ 
cured  on-the-spot  posts,  while  police 
had  pushed  the  press  on  the  streets  as 
far  away  as  two  blocks. 

Cordless  telephones  also  aided 
coverage  —  a  system  not  used  in  1978 
when  reporters  scrambled  for  any 


“There  were  so  many 
places  for  bullets  to 
ricochet  from.  It’s 
amazing  many  more 
weren’t  killed.” 


nearby  phone  to  call  their  city  desks. 

Ed  Moran  of  the  Daily  News  recalls 
that  the  cops  were  still  “a  little  loose’’ 
when  he  arrived  at  the  scene  Sunday 
morning  before  the  barricades  went 
up.  But  tension  tightened  them  up. 

Moran  and  photographer  Mike 
Marcanti  slipped  past  police  lines  to 
offer  a  family  $100  for  a  vantage  spot 
in  their  home  near  the  MOVE  house. 

“They  were  great  —  gave  us  sand¬ 
wiches  and  sent  their  son  out  to  get 
Mike’s  suitcase  with  some  of  his 
equipment.  We  stayed  in  the  kitchen 
area,  taking  turns  watching  and  call¬ 
ing  the  office.  No  one  was  allowed  in  a 
two-block  area.  The  family  watched 
out  for  us  and,  when  the  police  came 
to  check  the  report  we  had  been  seen, 
we  ran  to  the  basement.  The  family 
looked  out  for  us  and  didn’t  let  anyone 
in. 

“When  the  folks  left,  they  gave  us  a 
key  and,  when  the  shooting  began,  we 
crawled  across  the  living  room  to  see 
what  was  going  on.’’ 

They  were  just  35  feet  from  the 
MOVE  house  and  Marcanti  took 
down  the  blinds  to  get  a  better  picture 
of  the  SWAT  team,  Moran  said. 

One  of  the  team  waved  but,  a  few 
minutes  later,  the  door  was  smashed 
in  by  SWAT  officers  with  rifles. 

“We  kept  shouting,  ‘We’re  press,’ 
but  they  kept  the  rifles  pointed  at  us 
and  we  were  taken  away  in  cuffs. 

‘“We’re  treating  you  as  burglars,’ 
they  told  us.  They  did,  but  a  couple  of 
our  people  saw  us  taken  out  and  called 
our  officers  —  we  got  out  in  a  few 
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minutes  with  no  charges.  I  just 
couldn’t  believe  what  was  hap¬ 
pening.” 

If  anyone  might  be  said  to  own  the 
MOVE  story,  it  would  probably  be 
the  Daily  News’  Kitty  Caparella,  who 
has  garnered  many  exclusives  and 
personal  interviews  with  MOVE 
members  through  the  years. 

From  a  third-floor  kitchen  window, 
Caparella  watched  the  1978  shootout 
and,  after  filing  her  complete  story, 
broke  down  and  wept.  She  had  wit¬ 
nessed  the  killing  of  Police  Officer  Jim 
Ramp. 

“I  still  have  nightmares,”  she  said. 
“Vivid  ones.  I  see  the  MOVE  battles 
in  flashback.” 

Caparella  and  Naida  Odom  of  the 
Inquirer  teamed  to  work  26  hours 
straight  from  before  the  shooting — 
when  police  used  10,000  bullets  over 
a  two-hour  period  and  had  to  buy 
more  from  a  nearby  township  — 
through  one  of  the  worst  home  fires 
ever  suffered  by  any  city.  Their  only 
respite  was  a  short  noontime  break. 

Caparella,  who  had  been 
threatened  over  the  bullhorn  and 
labeled  a  “persistent  bitch’’  by 
MOVE,  knows  virtually  all  MOVE 
members  from  her  long  investiga¬ 
tions.  They  have  a  couple  of  much 
smaller  enclaves  around  the  city  and, 
Caparella  comments,  “They’ll  be 
back.” 

For  Daily  News  day  police  reporter 
Joe  O’Dowd,  a  23-year  veteran,  press 
relations  and  police  cooperation  were 
“horrendous.”  O’Dowd,  who  missed 
1978’s  shootout  because  of  surgery, 
arrived  with  the  first  gunshots  and  re¬ 
mained  until  the  neighborhood  was 
burning  rubble. 

In  all  that  time,  police  released  only 
a  one-paragraph  press  release  which 

“It  was  unbelievable. 
Even  the  trees  were 
burning”  Johnson 
report^  even  as  he 
worried  about  his  family. 

O’Dowd  said  he  never  got. 

As  the  fire  department  poured  hun¬ 
dreds  of  gallons  of  water  on  the  house, 
it  was  assumed  all  MOVE  members 
and  their  children  were  dead.  But 
from  a  close  friend  on  the  stakeout 
team,  O’Dowd  learned  there  was  still 
life  in  the  house  and  the  roof  bunker 
was  manned. 

“There  was  no  pool  reporter  or 
photographer,’’  O’Dowd  com¬ 
plained.  “You  learned  what  you 
could  from  your  friends.” 

A  partial  advantage  to  that  was  it 


gave  him  one  of  few  real  beats  in 
scores  of  columns  of  copy.  While  the 
area  seemed  quiet,  a  long  gunfight 
was  taking  place  between  stakeout 
officers,  barricaded  behind  a  base¬ 
ment  wall  in  which  they  had  chopped 
gun  holes,  and  similarly  barricaded 
MOVE  members,  firing  across  the 
empty  basement  separating  the  barri¬ 
cades.  No  one  was  wounded.  TV 
called  it  their  exclusive  24  hours  later. 

Emotionally,  he  tried  to  be  objec¬ 
tive,  O’Dowd  says.  He  remembers  a 
lady  who  let  him  use  her  home  as 
headquarters  and  how  he  tried  to 
comfort  her  as  the  flames  roared  up 
the  street. 

“The  fire  will  never  reach  here,”  he 
assured  her  when  he  left  to  make  a 
quick  tour  of  the  chaos.  When  he  re¬ 
turned  20  minutes  later,  her  house 
was  gone.  “I  was  stunned.  I  couldn’t 

One  of  the  team  waved 
but,  a  few  minutes  later, 
the  door  was  smashed  in 
by  SWAT  officers  with 
rifles. 

“We  kept  shouting, 

‘We’re  press,’  but  they 
kept  the  rifles  pointed  at 
us  and  we  were  taken 
away  in  cuffs.” 


believe  the  firemen  didn’t  put  water 
on  it  for  so  long.  We  weren’t  told  what 
was  going  on.” 

Robert  “Bo”  Terry,  who  stood  in 
the  line  of  fire  with  a  dozen  or  so  other 
reporters  when  Powelton  Village  be¬ 
came  a  combat  zone  in  August  1978, 
was  back  again  sharing  a  round-the- 
clock  watch  with  fellow  Inquirer 
staffer  Janet  McMillan.  From  a  house 
shared  by  a  MOVE  neighbor,  they 
watched  from  Sunday  morning, 
through  Monday’s  firefight,  until  the 
inferno. 

“It  was  much  worse  than  1978,”  Bo 
recalled.  “To  all  of  us  —  newspeople, 
neighbors,  the  police  —  the  tension 
was  devastating.  There  were  so  many 
places  for  bullets  to  ricochet  from.  It’s 
amazing  many  more  weren’t  killed. 
When  it  all  started,  I  had  the  feeling  it 
wouldn’t  be  like  before.” 

The  homeowners  who  allowed  re¬ 
porters  to  rent  shelter  were  invalu¬ 
able,  newspeople  agreed.  For  exam¬ 
ple,  the  Terry-McMillan  team  had  the 
phone  for  constant  communication 
with  their  city  desk  and,  as  in  other 
like  situations,  the  homeowners  kept 
police  from  interfering  and  even  ran 
errands  when  necessary.  “At  all 
times  they  kept  a  very  low  profile  in 


our  behalf,”  Terry  observed. 

Typical  rations  for  such  a  team  dur¬ 
ing  the  siege  was  the  $40  repast  of  Bo 
and  Janet  —  lunch  meats,  potato 
chips,  pretzels  and  a  wide  variety  of 
snacks. 

Few  reporters  were  as  hard  hit 
emotionally  as  the  Daily  News’  Tyree 
Johnson  who  lived  in  the  heart  of  the 
neighborhood.  As  he  covered  the 
flaming  climax  of  the  two-day  siege, 
he  worried  that  his  own  home  might 
go  up  in  flames.  Luckily,  it  didn’t. 

Johnson,  who  has  lived  in  the  6200 
block  of  Pine  street  with  his  wife  and 
two  children  since  1971 ,  had  to  sneak 
past  police  lines  to  get  into  his  own 
home  and  recalls  Sunday  as  an  “un¬ 
usual  Mother’s  Day.”  One  minute  he 
was  preparing  a  surprise  luncheon  for 
his  wife  and  a  few  moments  later  was 
covering  his  vital  neighborhood 
story.  “It  was  hectic,  we  were  harried 
and  it  was  exciting.  All  through  Sun¬ 
day  we  knew  something  big  had  to  go 
down.” 

A  popular  community  figure,  John¬ 
son  had  the  added  job  of  trying  to  keep 
worried  neighbors  informed  when 
questioned  by  them  as  the  hours  went 
by. 

Late  Monday  afternoon,  he  states, 
police  went  through  the  ranks  advis¬ 
ing  newspersons,  firemen  and  other 
police  to  “Hold  your  ears.  There’s 
going  to  be  an  explosion.” 

Following  the  explosion  came  the 
fire,  unchecked  and  unfought  by  the 
local  fire  companies  on  orders  of  the 
commissioner  who  refused  to  order 
his  men  endangered  by  possible 
MOVE  gunfire. 

“It  was  unbelievable.  Even  the 
trees  were  burning,”  Johnson  re- 

Typical  rations  for  such 
a  team  during  the  siege 
was  the  $40  repast  of  Bo 
and  Janet  —  lunch  meats, 
potato  chips,  pretzels  and 
a  wide  variety  of  snacks. 

ported  even  as  he  worried  about  his 
family.  “There  is  still  great  depress¬ 
ion  among  those  who  covered  the 
story  and  those  who  lived  in  the  neigh¬ 
borhood.  Those  who  were  burned  out 
were  more  resigned,  took  it  better 
than  others,  and  the  kids  are  bouncing 
back  from  depression  quicker.” 

If  the  remaining  MOVE  posts  are 
allowed  to  bully  neighbors  and  city 
government  as  in  the  past,  it  will  hap¬ 
pen  again,  Johnson  believes. 
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L.P.  Media  sweetens  its  bid  for  ENA 


Faced  with  an  increasingly  cool 
reaction  to  their  $1 ,000  a  share  hostile 
bid  for  Evening  News  Association, 
entertainment  executives  Norman 
Lear  and  A.  Jerrold  Perenchio  (Aug. 
19)  sweetened  their  offer  for  the  De¬ 
troit  News  publisher  to  $1,250  per 
share,  or  $5^.3  million. 

In  another  development  in  the  ENA 
takeover  drama,  a  former  company 
broadcasting  executive  claimed  in  a 
suit  filed  Aug.  16  that  between  1981 
and  1984  $75  million  of  profits  from 


A  former  company 
broadcasting  executive 
claimed  In  a  suit  filed 
Aug.  16  that  between 
1981  and  1984  $75 
million  of  profits  from 
ENA’S  broadcast  division 
were  diverted  to  help 
operate  the  Detroit  News. 


ENA’s  broadcast  division  were  di¬ 
verted  to  help  operate  the  Detroit 
News,  which  is  locked  in  a  fierce  com¬ 
petition  with  the  Knight-Ridder- 
owned  Detroit  Free  Press. 

In  the  suit,  Peter  A.  Kizer  —  the 
executive  vice  president  of  ENA’s 
broadcast  division  who  was  fired  be¬ 
cause  he  provided  confidential  finan¬ 
cial  data  to  L.P.  Media — claimed  the 
Detroit  News  lost  $45  million  in  that 
period. 

“Despite  losing  large  sums  of 


money  at  The  Detroit  News,”  the  suit 
charges,  “(ENA  president  Peter) 
Clark  insisted  that  the  priority  for 
funds  must  go  to  the  News  to  fight  the 
‘great  battle’  against  the  Detroit  Free 
Press.  Mr.  Clark  accused  Mr.  Kizer  of 
being  disloyal  because  he  wanted  to 
put  money  into  the  Broadcast  Divi¬ 
sion.”  The  suit  says  ENA  tv  stations 
in  Washington,  D.C.;  Mobile,  Ala.; 
and  Oklahoma  City  suffered  competi¬ 
tively  because  capital  investment  was 
withheld. 

Kizer’s  suit  charges  he  was  wrong¬ 
fully  discharged. 

ENA  said  the  suit  is  “without  any 
merit  whatever”  and  would  not  com¬ 
ment  on  the  financial  information  in¬ 
cluded. 

The  latest  Lear  and  Perenchio  offer 
for  the  first  time  conditions  the  bid  on 
buying  at  least  51%  of  the  453,000 
ENA  shares  outstanding.  Previously, 
their  tender  offer  was  for  any  and  all 
shares  of  closely  held  ENA. 

This  latest  effort  from  their  L.P. 
Media  Co.  also  extended  the  deadline 
for  the  tender  offer  from  Aug.  23  to 
Aug.  30. 

L.P.  Media’s  new  price  is  closer  to 
the  stock’s  current  bid  price  on  its  thin 
over-the-counter  market.  Detroit 
brokers  have  reported  small  blocks  of 
the  stock  trading  at  $1,300  a  share. 

With  many  of  the  family  and  institu¬ 
tional  stockholders  clearly  anticipat¬ 
ing  a  bidding  war,  ENA’s  stock  has 
soared. 

Only  eight  months  ago,  in  January, 
the  company  was  able  to  buy  back 


31,548  shares  at  $250  each. 

Yet  when  Lear  and  Perenchio  first 
bid  $1,000  a  share  in  late  July,  the 
price  was  dismissed  as  inadequate  by 
both  the  company’s  board  of  direc¬ 
tors  and  some  family  shareholders 
who  have  been  seeking  a  sale  of  the 
media  firm. 

L.P.  Media’s  latest  offer  may  still 
have  trouble  attracting  much  interest. 


In  the  suit,  Peter  A. 
Kizer  —  the  executive 
vice  president  of  ENA’s 
broadcast  division  who 
was  fired  because  he 
provided  confidential 
financial  data  to  L.P. 
Media  —  claimed  the 
Detroit  News  lost  $45 
million  in  that  period. 


particulary  because,  as  previously  re¬ 
ported,  ENA  has  provided  confiden¬ 
tial  information  to  “eight  to  ten”  un¬ 
named  major  media  companies. 

Though  ENA  continues  to  insist  the 
company  is  not  for  sale,  the  list  of 
companies  reportedly  looking  at 
ENA  is  a  long  one;  Gannett  Co. ;  Dow 
Jones  &  Co.  Inc.;  Newhouse  News¬ 
papers;  Michigan  entrepeneur  A. 
Alfred  Taubman;  and  Times  Mirror 
Co. 


Chicago  Tribune  drops  its  evening  edition 


One  month  into  the  strike  by  three 
of  its  production  unions,  the  Chicago 
Tribune  (Aug.  19)  returned  to  an  a.m. 
only  publishing  cycle. 

The  decision  marked  the  end  of  the 
paper’s  so-called  “Green  Streak” 
edition,  a  27,000-circulation  p.m. 
press  run  that  was  suspended  when 
the  paper  was  hit  by  the  strike  July  18. 

Tribune  editor  James  D.  Squire  said 
the  decision  to  replace  the  Green 
Streak  with  a  new  national  edition 
was  made  prior  to  the  strike. 

“For  several  years  we  have  pur¬ 
sued  a  strategy  of  a.m.  cycle  growth 
both  inside  the  Chicago  market  and 
throughout  the  Midwest  that  has 
more  than  offset  the  decline  in  city 
afternoon  circulation  with  a  goal  of 


eventually  getting  out  of  the  after¬ 
noon  newspaper  business,”  Squires 
said. 

The  Tribune  had  been  an  all-day 
paper  since  1974,  when  it  shuttered 
the  old  Chicago  Today. 

With  elimination  of  the  Green 
Streak,  only  the  rival  Chicago  Sun- 
Times  offers  same-day  dated  p.m. 
editions,  its  1  p.m.  Latest  Market  and 
4  p.m.  Final  Market. 

The  Tribune’s  new  national  edition 
will  be  a  predated  paper  offered  for 
late  afternoon  and  early  evening  sales 
at  a  few  Chicago-area  outlets  such  as 
airport  terminals,  24-hour  news¬ 
stands  and  major  hotels.  It  contains 
final  markets,  late  sports  results  and 
supplements. 


Two  new  supplements  will  be  intro¬ 
duced  in  September:  Style,  a  staff- 
produced  fashion  and  lifestyle  maga¬ 
zine  and  USA  Weekend,  Gannett’s 
successor  to  Family  Weekly  which 
moves  from  Sunday  to  Friday  pub¬ 
lication  on  Nov.  1. 

Style  will  be  zoned  nine  ways  for 
advertising  in  the  a.m.  edition. 

The  national  edition,  printed  both 
at  the  Tribune’s  Freedom  Center 
printing  plant  in  Chicago  and  a  satel¬ 
lite  plant  in  Champaign-Urbana,  III., 
has  a  circulation  of  about  90,000  now. 

“The  initial  success  of  this  new  edi¬ 
tion  and  our  local  zoning  program  has 
convinced  us  that  the  future  of  the 
Tribune  lies  in  expanding  our  a.m. 
market,”  Squires  said. 
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Cooperation  is  the  AP  idea. 


It's  a  Texas  Gulf  Coast  paper  sharing  pic¬ 
tures  of  an  oil  spill  with  a  competitor  ahead  of  its 
own  cycle. 

It’s  the  AP  Atlanta  bureau  moving  into  the 
breach  with  system  help  when  a  Georgia 
paper’s  computer  goes  down. 

Itls  a  radio  news  director  in  Indiana  phoning 
AP  with  a  tip  about  the  capture  of  a  most- 
wanted  fugitive. 

It’s  an  AP  correspondent  reporting  from 
Beimt,  from  El  Salvador,  from  Iowa  City  or  from 
Sacramento. 

Itls  a  Florida  paper  filing  its  best  stories  by 


electronic  carbon  to  the  AP  Miami  bureau,  for 
the  benefit  of  other  papers  in  the  region  and  the 
nation. 

It’s  cooperation,  and  it  makes  The  Associ¬ 
ated  Press  what  it  is — a  unique  news  cooper¬ 
ative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  work¬ 
ing  together,  all  sharing  together  to  produce  the 
world’s  most  comprehensive  news  report. 


Associated  Press 


N.Y.  Times  drops  Schanberg’s  metro  column 


By  M.K.  Guzda 

New  York  Times  columnist  and 
Pulitzer-prize  winner  Sydney  Schan- 
berg  has  been  asked  to  discontinue  his 
twice  weekly  metropolitan  affairs  col¬ 
umn  for  the  paper. 

Another  assignment  is  yet  undeter¬ 
mined  and  “under  discussion.” 

The  announcement  was  made  Au¬ 
gust  20  by  Sydney  Gruson,  deputy  to 
Times  publisher  Arthur  O.  Sulzber¬ 
ger,  in  the  publisher’s  absence.  Times 
spokesman  Leonard  Harris  said 
“there  will  be  no  amplification 
beyond  the  very  short  statement  that 
appeared  in  this  morning’s  Times,” 
which  announced  the  change  in  a  two- 
pan^graph  item  at  the  bottom  of  Metro 
section  page  B3. 

Schanberg,  51,  criticized  the  Times 
in  his  July  27  column  for  inadequately 
covering  the  Westway  highway  proj¬ 
ect  in  Manhattan,  but  could  not  say 
this  week  whether  that  was  why  the 
column  was  discontinued.  When 
asked  whether  his  liberal  point  of 
view  as  a  columnist  was  an  element  in 
the  decision,  he  declined  speciric 
comment. 

“I’m  very  proud  of  the  column,” 
Schanberg  said.  “It  made  a  contribu¬ 
tion.  I  think  the  New  York  Times 
should  be  proud  of  it,  too.” 

Schanberg,  who  found  out  Monday 
morning  (Aug.  19)  from  Gruson  that 
there  would  no  more  columns,  said 
the  Times  “has  gained  its  strength 
from  a  tradition  of  running  all  points 
of  view  on  its  op-ed  page. 


“This  decision  to  discontinue  the 
column  is  not  in  that  tradition.  I  And 
this  very  sad.” 

“There  will  be  in  time  another  met¬ 
ro  affairs  column,”  Harris  said.  “We 
feel  there  are  wide-ranging  issues  to 
be  covered  in  a  column  about  metro¬ 
politan  affairs.” 

Harris  said  he  spoke  with  three 
Times  readers  who  voiced  “a  strong 
belief  that  a  metropolitan  affairs  col¬ 
umn  is  necessary  for  the  Times.”  The 
readers  also  “all  expressed  a  high  re¬ 
gard  for  Sydney’s  writing,”  to  which 
Harris  agreed  “that  he’s  a  superb 
journalist.” 


“I’m  very  proud  of  the 
column”  Schanberg  said. 
“It  made  a  contribution.  I 
think  the  New  York  Times 
should  be  proud  of  It, 
too.” 


A  Times  operator  said  she  was  told 
to  advise  readers  calling  about  the  col¬ 
umn  to  write  the  publisher,  who  is 
expected  back  from  vacation  in  a 
week  or  so.  She  said  the  paper  had 
received  “lots”  of  calls  about  the  col¬ 
umn,  herself  responding  to  25  of  those 
calls  by  Tuesday  afternoon.  Schan¬ 
berg  said  he  had  spoken  with  about  50 
readers  “unhappy”  with  the  decision 
to  discontinue  his  column.  Calls  were 
referred  to  the  metro  desk  as  well,  but 


no  one  there  would  comment  on  the 
volume. 

A  number  of  attempts  to  obtain 
comment  from  Times  personnel  a- 
bout  the  column’s  demise  resulted  in 
fearful  concerns  about  retaliation 
from  management.  Several  not-for- 
attribution  comments  opined  that 
Schanberg’s  Westway  column  of  July 
27,  which  opposed  the  Times’  edito¬ 
rial  stance  about  the  subject,  was  the 
culmination  of  management’s  opposi¬ 
tion  to  Schanberg’s  liberal  positions. 

“If  they  can  do  this  to  Sydney,  you 
can  imagine  what  people  are  think¬ 
ing,”  one  Times  st^er  said,  who  in¬ 
sisted  on  anonymity.  “People  are 
punished  here  for  being  disloyal.” 

Schanberg,  who  attended  Harvard 
University  on  scholarships,  joined 
the  Times  in  1959  and  has  served  as 
metro  desk  reporter,  Albany  bureau 
chief  and  Singapore  bureau  chief. 
Sent  to  Southeast  Asia  in  1969, 
Schanberg  earned  his  Pulitzer  cover¬ 
ing  the  war  in  Cambodia  which  was 
recently  told  in  the  Academy  Award¬ 
winning  movie  The  Killing  Fields.  He 
returned  to  New  York  in  1977  to  serve 
as  metro  editor  and  began  his  column 
in  May  1981. 

Before  a  decision  is  reached  about 
another  assignment,  Schanberg  said 
he  will  take  some  time,  “see  a  few  ball 
games  and  see  how  they  work  out.” 

Executive  editor  A.M.  Rosenthal, 
publisher  Sulzberger  and  metro  editor 
Peter  Millones  were  vacationing  and 
could  not  be  reached  for  comment. 


Employees  want  Globe-Democrat  to  declare  bankruptcy 


Saying  they  were  frustrated  by 
bounced  paychecks  and  unpaid 
medical  benefits,  a  group  of  St.  Louis 
Globe-Democrat  employees  (Aug. 
19)  sued  to  force  the  paper  into  Chap¬ 
ter  1 1  bankruptcy  reorganization. 

Fourteen  employees  filed  the  peti¬ 
tion  in  federal  bankruptcy  court  in  St. 
Louis,  seeking  $13,568.23  in  back 
wages  as  well  as  the  reorganization. 

“This  refelects  an  ongoing  frustra¬ 
tion  with  the  paper,”  food  editor  Di¬ 
ane  Wiggins,  the  spokeswoman  for 
the  group,  said  in  a  telephone  inter¬ 
view. 

“I  hope  this  is  not  perceived  as  a 
move  to  close  the  paper,  because  we 
don’t  want  to  do  that,”  she  added. 


“We  prefer  to  think  we  are  saving  the 
paper.” 

The  group’s  attorney,  William 
Taylor,  summed  up  the  action  this 
way:  “Basically,  we’re  saying  that 
we’ve  lost  confidence  in  management 
to  run  the  business.” 

Jeffrey  M.  Gluck — the  32-year-old 
owner  and  publisher,  who  last  year 
forced  Newhouse  Newspapers  to  sell 
him  the  paper  when  they  wanted  to 
shut  it  down  —  vowed  to  fight  the 
petition. 

“We  intend  to  challenge  this  action 
as  a  bad-faith  filing  and  expect  it  to  be 
overturned,”  Gluck  said  in  a  state¬ 
ment.  According  to  Wiggins,  the  pa¬ 
per  has  until  Sept.  9  to  file  a  response. 

Gluck  also  said  he  had  offered  full 


payment  to  the  employees,  but  they 
had  refused. 

Wiggins,  however,  said  the  pay¬ 
ment  was  made  to  the  group’s  lawyer, 
who  was  not  authorized  to  accept  it. 

“I  personally  was  not  offered  any¬ 
thing,”  she  said. 

In  any  case,  Wiggins  added,  the  ac¬ 
tion  was  prompted  primarily  by  con¬ 
cerns  about  the  back  pay.  She  said  the 
paper  was  behind  on  health  insurance 
and  dental  insurance  premiums,  and 
noted  that  the  paper  has  been  sued  for 
withholding  —  but  not  paying  —  un¬ 
ion  dues  and  some  taxes. 

The  Newspaper  Guild  has  sued  to 
collect  what  it  says  are  $40,0(X)  in  dues 
withheld  from  paychecks,  but  not 
paid  the  union. 
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Monthly  helps  find  missing  children 


By  Kathleen  Gurchiek 

Children  with  heart-wrenching — 
sometimes  toothless — smiles  stare 
out  from  among  the  photographs  pub¬ 
lished  in  Kidwatch  Inc.,  a  natonally 
distributed  newspaper  which  touts  it¬ 
self  as  the  missing  and  exploited  chil¬ 
dren’s  press. 

The  newspaper,  published  in  Indi¬ 
anapolis,  Ind.,  believed  to  be  the  only 
tree  nonprofit  newspaper  in  Indiana 
aimed  at  locating  missing  children, 
acknowledges  the  National  Center  for 
Missing  &  Exploited  Children, 
Washington,  D.C. 

Executive  director  Dennis  D.  Wil- 


The  disappearance  of 
Debra  Jean  Cole  of 
Lebanon,  Ind.,  and  the 
murder  of  her  sister 
Annette,  one-and-half 
years  later,  prompted 
Williams  to  found  the 
newspaper. 


liams  founded  the  newspaper  in  1984, 
before  the  upsurge  of  media  attention 
on  missing  children  began.  The  first 
issue  was  published  in  September. 

Articles  cover  child  protection, 
locator  programs  and  child  issues,  in 
addition  to  about  50  photographs  pub¬ 
lished  in  each  issue. 

"We  started  in  an  old  log  cabin  over 
on  Lafayette  Road  (Indianapolis)  and 
I  used  my  wife’s  old  dressing  table 


and  a  folding  chair  for  a  desk,’’  Wil¬ 
liams  said. 

“The  rest  of  them  (staffers)  sat  on 
the  floor  if  they  were  there  to  help.  So 
we  were  really  grass  roots  from  the 
very  beginning.  We  started  with  zero 
money.  As  a  matter  of  fact,  we  went 
along  for  a  year  with  strictly  volunteer 
help.’’ 

The  four-member  staff  includes 
Williams,  executive  editor  Marikay 
K  apke,  a  special  projects  director  and 
a  public  relations/communications 
director. 

It  was  not  until  September  1984  that 
Kidwatch  had  enough  money  for  its 
first  issue,  Kapke  said.  The  paper  has 
since  published  monthly  during 
March,  April  and  June. 

Copy  is  assembled  in  a  four-room 
office  located  in  a  honeycomb  com¬ 
plex  of  other  business  offices.  The 
tabloid-size  paper  then  is  shot  and 
printed  at  an  independent  print  shop, 
according  to  Kapke. 

“We’re  paid  staff  now  but  we’re 
still  not  up  to  what  the  budget  figures 
call  for,’’  said  Williams,  who  with  his 
wife  owns  another  business. He  stated 
he  has  dipped  into  his  own  pocket  to 
pay  for  items  the  newspaper  needs. 

The  newspaper  relies  on  sponsors 
for  its  financing.  The  tax-deductible 
advertisements  sell  for  $35,  $65  and 
$100  to  businessess,  organizations 
and  interested  individuals.  A  one-line 
sponsorship  sells  for  $10  per  issue. 

The  disappearance  of  Debra  Jean 
Cole  of  Lebanon,  Ind.,  and  the  mur¬ 
der  of  her  sister  Annette,  one-and-a- 
half  years  later,  prompted  Williams  to 


found  the  newspaper. 

The  involved  family  were  neigh¬ 
bors  of  Williams,  and  the  young  girls 
had  been  friends  of  Williams’  son. 

“It  just  kept  eating  at  me  and  eating 
at  me,’’  Williams  said.  “I  just  really 
felt  that  there  should  be  some  type  of 
organization  established  to  do  some¬ 
thing  to  help  parents  in  their  search 
for  their  children.’’ 

A  photograph  of  the  now  16-year- 
old  Cole,  who  has  been  missing 
almost  four  years,  appeared  in  one  of 
the  Kidwatch  issues.  Other  photo¬ 
graphs  range  from  infants  to  teen¬ 
agers,  some  of  whom  were  abducted 
by  parents  or  strangers  or  merely 


“I  just  really  felt  that 
there  should  be  some 
type  of  organization 
established  to  do 
something  to  help 
parents  in  their  search 
for  their  children.” 


listed  as  missing.  Photographs  come 
from  families  and  an  organization 
called  Child-Find.  Beginning  in  Au¬ 
gust,  the  Indiana  State  Police  also  will 
furnish  Kidwatch  with  photographs, 
Williams  said. 

Also  motivating  Williams  to  found 
Kidwatch  Inc.  was  realization  of  the 
expense  a  family  can  assume  in  trying 
to  locate  a  child. 

(Continued  on  page  21 ) 


Harte-Hanks  joins  the  fight  against  chiid  abuse 


One  of  the  major  problems  in  iden¬ 
tifying  and  prosecuting  child  abusers 
is  the  young  age  and  lack  of  developed 
communication  skills  of  the  victims. 

Such  solutions  as  videotaping  testi¬ 
mony  and  use  of  anatomically  correct 
dolls  during  discussion  of  alleged 
child  abuse  have  helped.  In  Wichita 
County,  Texas,  an  additional  step  has 
been  taken,  through  cooperation  of 
Wichita  Falls  Times  and  Record 
News,  Harte-Hanks  Communica¬ 
tions  Inc.  newspapers,  and  Nortex 
Press,  a  commercial  printing  division 
of  Harte-Hanks. 

Rita  Weinstock,  an  assistant  in  the 
office  of  District  Attorney  Barry 
Macha,  wanted  to  produce  a  coloring 
book  that  would  teach  children  about 


the  court  system  and,  in  particular, 
workings  of  the  district  court  system 
in  Wichita  County. 

She  brought  her  idea  to  James  D. 
Lonergan,  publisher  of  the  newspa¬ 
pers.  Lonergan  called  in  Don  James, 
executive  editor,  and  they  decided  to 
commit  the  papers  to  helping  with  the 
project  by  underwriting  part  of  the 
cost  of  the  books  and  providing  the 
services  of  a  staff  artist,  Dick  Kulka, 
to  do  the  drawings.  Charles  Hardin, 
general  manager  of  Nortex,  agreed  to 
print  the  books  at  cost. 

Other  individuals,  businesses  and 
organizations  in  Wichita  Falls  raised 
the  rest  of  the  money  needed  and  to¬ 
day,  when  a  child  of  coloring  book  age 
is  involved  in  the  criminal  justice  sys¬ 


tem,  a  coloring  book  and  crayons  con¬ 
tributed  by  Gibson’s  Discount  Cen¬ 
ters  in  Wichita  Falls  are  offered. 

By  the  time  the  child  has  colored 
the  entire  book,  he  or  she  has  a  better 
idea  of  the  workings  of  the  court  sys¬ 
tem.  Drawings  are  of  actual  scenes 
and  people,  including  the  courthouse, 
one  of  the  three  district  judges  and 
Macha  himself,  who  is  depicted  in  the 
book  as  a  square-jawed  friend  of 
young  and  old  alike. 

Mrs.  Weinstock,  however,  didn’t 
remain  to  see  the  results  of  her  and 
Macha’s  efforts.  Her  husband,  an  Air 
Force  physician,  was  released  from 
active  duty  and  they  returned  to  Santa 
Barbara,  Calif.,  before  the  books 
were  ready  for  distribution. 
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David  R.  Schweisberg  was 
appointed  Tokyo  bureau  chief  for  Un¬ 
ited  Press  International.  He  has  been 
a  correspondent  in  Hong  Kong  since 
April  1984. 

He  joined  UPl  in  Detroit  in  1979 
and  in  1981  was  awarded  a  Gannett 
Foundation  fellowship  in  Asian  stu¬ 
dies  at  the  University  of  Hawaii.  Dur¬ 
ing  the  leave,  he  continued  to  write  for 
UPI  and  then  joined  the  international 
desk  in  New  York. 

Jonathan  Landay  replaced 
Schweisberg  in  Hong  Kong,  moving 
from  Washington  where  he  was  an 
editor  on  the  international  desk. 

♦  *  * 

Nicholas  P.  Horvath  Jr., who 
joined  the  Harrisburg  (Pa.)  Patriot- 
News  sports  staff  in  1972,  was  named 
sports  editor,  succeeding  Charles 
Danasko. 

A  Harrisburg  native,  he  received 
his  bachelor’s  and  master’s  degrees 
from  the  University  of  Oklahoma  and 
has  worked  as  a  staff  writer  for  the 
Oklahoma  Journal  in  Oklahoma  City. 
♦  *  * 

Lou  Perullo,  most  recently  sales 
promotion  and  public  relations  direc¬ 
tor  for  the  Boston  Herald,  was  named 
vice  president/promotion.  He  joined 
the  newspaper  last  year,  and  prior  to 
that  was  director  of  sales  promotion 
of  Filene’s  Basement  with  responsi¬ 
bility  for  media  buying,  creative  and 
public  relations. 

*  *  * 

Ed  Marks  joined  the  New  York 
Times  as  a  sports  copy  editor.  A  for¬ 
mer  assistant  city  editor  at  the  Pater¬ 
son  (N.J.)  News,  Marks  has  worked 
for  the  Newark  Star-Ledger,  the 
Madison  (N.J.)  Eagle  and  the  Morris¬ 
town  (N.J.)  Daily  Record. 

♦  *  * 

Anne  Holton,  who  joined  Parat/e 
magazine  last  March  as  advertising 
manager,  was  promoted  to  vice  presi¬ 
dent/advertising  director. 

*  *  * 

Martin  E.  Biemer  has  been  named 
editor  of  the  Franklin  (Ind.)  Daily 
Journal,  the  newspaper  serving  John¬ 
son  County. 

He  has  been  editing  a  monthly 
magazine  published  by  the  First 
National  Bank  in  Louisville,  and 
taught  journalism  at  the  University  of 
Louisville  and  wrote  for  the  Louisvil¬ 
le  Times. 

Earlier  he  worked  for  the  Elkhart 
Truth,  the  Peru  Daily  Tribune  and  the 
Associated  Press,  all  in  Indiana. 

Also  joining  the  Daily  Journal,  is 
Gloria  Stonecipher  as  advertising 
director.  She  was  with  Cox  Arizona 
Publishing  Co.  in  Phoenix. 


PETER  G.  STONE  has  been  appointed 
chairperson  of  the  Special  Committee  on 
Medio  Low  of  the  New  York  State  Bor 
Association. 

Stone  is  vice  president/finance  and  low 
for  Ottowoy  Newspapers,  Inc.,  the  com¬ 
munity  newspaper  subsidiary  of  Dow 
Jones  &  Co.  He  is  o  graduate  of  the 
Wharton  School  of  Finance  and  Com¬ 
merce  and  Columbia  University  Low 
School. 

The  special  committee  considers  ques¬ 
tions  pertaining  to  First  Amendment 
rights,  access,  freedom  of  information, 
government  open  meeting  lows,  and  other 
issues  and  monitors  and  evaluates  de¬ 
velopments  in  electronic  medio  and  com¬ 
munications. 


Morie  E.  Cotton  Robert  S.  Wilson 

Morie  E.  Cotton  general  manager 
of  the  San  Antonio  Light  for  the  past 
1 1  years,  was  appointed  assistant  to 
publisher  William  C.  Thomas. 

Succeeding  Cotton  as  general  man¬ 
ager  is  Robert  S.  Wilson,  who  has 
been  general  manager  of  the  Balti¬ 
more  News  American  for  the  past 
three  years. 

♦  *  * 

The  Baltimore  Sun  has  appointed 
Diana  M.  Zinda  to  the  newly-created 
position  of  display  advertising  man¬ 
ager. 

The  promotion  is  her  fourth  since 
joining  the  advertising  department  in 
1979.  She  will  recommend  an  organi¬ 
zational  structure  and  develop 
marketing  plans  and  oversee  national 
and  retail  advertising. 

*  *  * 

Robert  M.  Derr  was  named  pub¬ 
lisher  of  Harte-Hanks’  Searcy  (Ark.) 
Daily  Citizen,  replacing  James  Gray, 
who  resigned  to  become  publisher  of 
the  Athens  (Tenn.)  Daily  Post- 
Athenian. 

Derr  had  been  vice  president  and 
assistant  publisher  of  the  Anderson 
(S.C.)  Independent-Mail  and  control¬ 
ler  of  the  Southeast  Region  of  Harte- 
Hanks  Newspapers  since  mid- 1982. 


Bennett  memorial 

New  directors  of  the  James  Gordon 
Bennett  Memorial  Corporation  were 
elected  during  the  annual  meeting  in 
New  York  City.  The  corporation 
awarded  $24,090  in  new  scholarship 
to  25  students  and  renewed  59  awards 
totaling  $70,150.  The  awards  ranging 
from  $500  to  $2,000  go  to  children  of 
employees  of  New  York  City  daily 
newspapers. 

New  directors  are:  Peter  Faris, 
editorial  manager,  the  New  York 
Post;  James  P.  Willse,  managing  edi¬ 
tor,  the  New  York  Daily  News;  James 
L.  Greenfield,  assistant  managing 
editor,  the  New  York  Times,  and 
James  F.  Crain,  vice  president,  con¬ 
troller  and  chief  financial  officer. 
New  England  Telephone. 

Michael  C.  Clendenin,  director  of 
public  relations.  New  England  Tele¬ 
phone,  was  re-elected  chairman;  and 
Patrick  A.  Finnegan,  former  vice 
president.  The  Scripps-Howard 
Foundation  and  budget  director, 
Scripps-Howard  Newspapers,  was 
elected  president. 

William  R.  White,  a  director  of  the 
corporation,  was  named  vice  presi¬ 
dent  and  James  F.  Crain,  secretary- 
treasurer.  Additionally,  Samuel  C. 
Blackman,  retired  general  managing 
editor.  Associated  Press,  and  William 
A.  Casselman,  retired  executive  edi¬ 
tor,  the  New  York  Daily  News,  were 
named  directors  emeritus. 

5f!  *  * 

Stan  Shalett,  former  sports  edi¬ 
tor  of  the  Elgin  (III.)  Courier-News, 
has  been  appointed  to  the  same  post  at 
the  Quincy  (III.)  Herald-Whig.  He  re¬ 
places  Dennis  Mahoney,  who  re¬ 
cently  joined  the  Champaign-Urbana 
News  Gazette. 
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Leonard  W.  Lanfranco,  execu¬ 
tive  director  of  the  Association  for 
Education  in  Journalism  and  Mass 
Communication  since  1981,  assumes 
the  office  of  executive  director  of  the 
Oregon  Newspaper  Publishers  Asso¬ 
ciation  in  mid-September. 

In  addition  to  his  role  with  ONPA, 
Lanfranco  will  act  as  manager  of  the 
association’s  advertising  arm,  Ore¬ 
gon  Newspaper  Advertising  Corpora¬ 
tion,  and  as  manager  of  Oregon 
Newspapers  Foundation,  which  sup¬ 
ports  in-service  training  programs  for 
Oregon  journalists. 

The  association  has  been  under  the 
interim  direction  of  Jim  Magmer, 
head  of  the  Portland  Community  Col¬ 
lege  journalism  program  since  David 
Bennett  resigned  two  months  ago  to 
become  executive  director  of  the  Illi¬ 
nois  Press  Association. 

Lanfranco  is  a  former  journalism 
instructor  .U  Gonzaga  University  and 
the  University  of  Missouri,  and  at  the 
University  of  South  Carolina  was  an 
associate  professor,  chairman  of  the 
advertising/public  relations  se¬ 
quence,  and  director  of  continuing 
education.  His  newspaper  experience 
includes  advertising  sales  in  Califor¬ 
nia  with  the  Antioch  Ledger  and  the 
Contra  Costa  Times,  Walnut  Creek. 
*  *  * 

Ed  Reinke,  who  joined  the  Cincin¬ 
nati  Enquirer  in  1973  as  a  photo¬ 
grapher,  has  been  promoted  to  photo 
director. 

♦  *  * 

The  Los  Angeles  Times  has  named 
new  chiefs  for  its  Cairo,  Mexico  City 
and  El  Salvador  news  bureaus. 

Michael  Ross  will  head  the  bureau 
in  Cairo,  while  Dan  Williams  and 
Marjorie  Miller  have  been 
assigned  as  bureau  chiefs  of  Mexico 
City  and  El  Salvador,  respectively. 

Formerly  senior  editor  for  Asia 
with  United  Press  International,  Ross 
replaces  David  Lamb,  who  returns  to 
Los  Angeles  to  accept  an  Alicia  Pat¬ 
terson  Fellowship  before  joining  the 
newspaper’s  national  staff. 

Ross,  in  Tokyo  for  the  past  year, 
served  as  UPI  bureau  chief  in  Peking 
from  1982  to  1984.  Earlier  he  was  an 
editor  on  the  foreign  desk. 

Williams  has  served  as  chief  of  the 
San  Salvador  bureau  for  the  newpa- 
per  since  late  1983  and  before  that  was 
with  the  Miami  Herald  as  chief  of  its 
Jerusalem  bureau. 

Miller,  staff  writer  for  the  San 
Diego  County  Edition  of  the  Times  for 
the  past  two  years,  covered  the  U.S.- 
Mexico  border  as  a  reporter  for  the 
San  Diego  Union  from  1981  to  1983 
and  before  that  was  a  reporter  in  the 
Mexico  City  bureau  of  the  Associated 
Press. 


Leonard  W.  Lanfranco  Robert  S.  Morris  Ed  Henry 


Robert  Steven  Morris,  advertis¬ 
ing  director  of  the  Denver  Post,  has 
assumed  his  new  position  as  vice 
president  for  advertising  at  the  De¬ 
troit  Free  Press. 

Morris  replaced  David  White, 
who  became  director  of  retail  adver¬ 
tising  with  responsibility  for  all  retail 
and  suburban  advertising. 

Morris  has  more  than  10  years’  ex¬ 
perience  in  newspapers,  beginning  in 
1974  at  the  Kansas  City  Star  and 
Times.  In  1978  he  joined  the  New  York 
Daily  News,  where  he  eventually  was 
named  major  accounts  manager.  In 
1981  he  went  to  the  Denver  Post. 

*  *  ♦ 

Robert  C.  Maynard,  editor  and 
publisher  of  the  Oakland  (Calif.)  Tri¬ 
bune,  has  resigned  from  the  board  of 
directors  of  the  American  Society  of 
Newspaper  Editors  because  he  has 
been  named  to  the  Associated  Press 
board  of  directors.  He  said  he  res¬ 
igned  “because  of  the  need  for  a  more 
equitable  distribution  of  the  work¬ 
load.  My  newest  assignment  simply 
demands  a  great  deal  more  of  my 
time.” 

Maynard  was  named  an  ASNE 
director  in  1981  and  reelected  in  1984 
to  a  second  three-year  term. 

William  Hilliard,  executive  edi¬ 
tor  of  The  Oregonian,  Portland,  has 
been  named  to  replace  Maynard  on 
the  board  until  next  April  when  the 
Society  holds  its  election. 

Hilliard,  a  member  of  the  Society 
since  1979,  has  served  on  a  number  of 
committees. 
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Ed  Henry  was  named  manager  of 
personnel  and  education  services  for 
the  South  Bend  (Ind.)  Tribune. 

He  is  a  graduate  of  both  Indiana 
State  University  and  Indiana  Uni¬ 
versity  South  Bend.  Henry  most  re¬ 
cently  was  a  personnel  representative 
with  Miles  Laboratories  in  Elkhart 
and  prior  to  that  had  extensive  experi- 
ence  in  personnel,  vocation  and 
career  counseling  at  Indiana  Uni¬ 
versity  and  Indiana  Vocational  Tech¬ 
nical  College. 

*  ♦  * 

Alan  Blanchard  was  named  man¬ 
aging  editor  of  the  Clovis  (N.M.) 
News-Journal,  moving  from  the 
Vacaville  (Calif.)  Reporter,  where  he 
was  news  editor.  Prior  to  that  he  was 
an  editor  at  the  Orange  Coast  Daily 
Pilot  in  Costa  Mesa,  Calif. 

Blanchard  returned  to  the  News- 
Journal  after  a  three-year  absence. 
He  previously  was  assistant  manag¬ 
ing  editor. 

*  ♦  ♦ 

Darryl  M.  Wharton  was  pro¬ 
moted  to  vice  president  from  general 
manager  at  the  Scripps  Howard  Supp¬ 
ly  Company. 

—  NEWSPEOPLE  EDITOR 
LENORA  Y/ILUAMSON 
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Titles  announced 
for  Cox  merger 
in  September 

When  the  merger  of  Cox  Enter¬ 
prises,  Inc.,  and  Cox  Communica¬ 
tions,  Inc.,  takes  place,  William  A. 
Schwartz,  president  and  chief  execu¬ 
tive  officer  of  Cox  Communications 
will  become  president  and  chief  oper¬ 
ating  officer  of  the  newly  formed  par¬ 
ent,  which  will  continue  under  the 
name  of  Cox  Enterprises,  Inc. 

Garner  Anthony,  chairman  and 
chief  executive  officer  of  both  the  new 
and  existing  Cox  Enterprises,  Inc., 
said  he  hopes  the  merger  can  be  com¬ 
pleted  in  September. 

Schwartz  will  continue  in  his  role  as 
president  and  chief  executive  officer 
of  Cox  Communications.  In  addition, 
Charles  Glover  will  become  execu¬ 
tive  vice  president  of  Cox  Enter¬ 
prises,  while  continuing  as  president 
and  chief  executive  officer  of  Cox 
Newspapers. 

Carl  Gross  will  be  named  senior 
vice  president  and  chief  administra¬ 
tive  officer  of  Cox  Enterprises,  Inc. 
and  will  continue  as  senior  vice  presi¬ 
dent  of  Cox  Newspapers. 

John  Dillon,  vice  president,  finance, 
of  Cox  Communications,  will  become 
vice  president  and  chief  financial 
officer  of  Cox  Enterprises  as  well  as 
continue  in  his  current  role. 

Anthony  emphasized  that  from  an 
operational  standpoint,  the  com¬ 
munications  and  newspaper 
businesses  will  continue  to  operate  as 
they  do  currently. 

He  said,  “The  decentralized  nature 
of  the  newspaper  and  communica¬ 
tions  companies  has  worked  extreme¬ 
ly  well  in  the  past,  and  there  is  no 
reason  to  change  this  effective  organi¬ 
zational  structure. 

“These  appointments  reflect  addi- 
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DONALD  FORST,  editor  of  Boston 
Magazine,  has  been  named  editor  of  New 
York  Newsdoy  effective  September  30. 

He  will  be  in  charge  of  the  separate  city 
edition  which  has  its  editorial  offices  in 
Manhattan.  Newsday  is  based  in  Melville, 
Long  Island,  where  both  editions  are 
printed. 

Forst  was  managing  editor  of  Newsday 
for  seven  years  until  he  left  in  1978  to 
become  executive  editor  of  the  Los 
Angeles  Herold-Exominer.  He  later 
served  os  editor  of  the  Boston  Herald 
American  and  os  a  newspaper  consultant 
for  Heorst  Newspapers. 

Forst  will  report  to  Newsday  managing 
editor  Anthony  Morro  and  Newdoy  editor 
Anthony  Insolio. 


tional  responsibilities  that  the  named 
executives  will  absorb  in  the  new 
corporate  parent  structure  after  the 
companies  merge.” 

♦  ♦  ♦ 

Marie  Colvin  was  appointed  Paris 
bureau  chief  for  United  Press  Interna¬ 
tional.  She  has  been  UPI’s  interna¬ 
tional  features  editor  for  the  past  year. 

Joining  the  wire  service  in  1981  at 
Trenton  as  a  general  assignment  re¬ 
porter,  Colvin  later  worked  as  a  re¬ 
porter  and  editor  in  the  New  York 
bureau  until  she  was  transferred  to  the 
international  desk  in  Washington  two 
years  ago. 

*  ♦  * 

New  staff  members  at  the  Boston 
Globe  include: 

Richard  Baker,  editorial  de¬ 
signer,  formerly  with  the  School  of 
Visual  Arts  in  New  York  City. 

Ellen  Bartlett,  reporter  in  the 
New  Hampshire  bureau,  formerly 
with  the  Dallas  Times  Herald. 

Steve  Nelson,  editorial  designer, 
formerly  with  an  editorial  develop¬ 
ment  program. 

David  Richwine,  copy  editor  on 
the  night  desk,  formerly  with  United 
Press  International  in  Boston. 

Recent  promotions  and  transfers  at 
the  Globe  include: 

Chris  Brooks  to  assistant  metro 
editor,  formerly  an  editor  on  the  night 
copy  desk. 

Ben  Taylor  to  assistant  business 
editor,  formerly  a  reporter  in  the 
Washington  bureau. 

Jim  Pavlovich  to  design  super¬ 
visor,  formerly  editorial  designer. 

John  Robinson  to  the  Washington 
bureau,  formerly  a  reporter  in  Living/ 
Arts. 


John  W.  Ahlhauser,  associate 
professor  at  the  Indiana  University 
School  of  Journalism,  Bloomington, 
has  received  the  1985  By-Line  Award 
from  Marquette  University’s  College 
of  Journalism. 

Ahlhauser,  a  Milwaukee  native  and 
a  1948  graduate  of  Marquette,  worked 
as  a  photographer  for  The  Journal 
Company  for  25  years.  He  took  a 
leave  of  absence  in  1972  to  study 
newspaper  technology  at  Indiana, 
earning  both  his  master’s  and  doc¬ 
tor’s  degrees. 

♦  *  * 

Three  new  managing  editors  and 
four  senior  editors  have  been 
appointed  for  USA  Today. 

The  new  managing  editors  are:  Ray 
L.  Gniewek,  Page  One;  Hal  O.  Rit¬ 
ter,  Money;  and  Joe  M.  Urschel, 
Life. 

The  senior  editors  are  Robert  A. 
Dubill,  Sheryl  J.  Bills,  J.  Taylor 
Buckley  and  Nancy  J.  Woodhull. 

Gniewek  formerly  was  Page  One 
deputy  editor;  Ritter,  formerly  depu¬ 
ty  managing  editor/Money  and 
Urschel,  former  deputy  managing 
editor/content  for  the  Life  section. 

Bills  and  Buckley  were  formerly 
managing  editors  of  their  sections. 
Dubill  formerly  was  assistant  execu¬ 
tive  editor,  and  Woodhull  was  manag¬ 
ing  editor/news. 

♦  ♦  ♦ 

Carol  Matzell,  educational  ser¬ 
vices  coordinator  of  The  Patriot  Led¬ 
ger,  Quincy,  Mass. ,  was  named  chair¬ 
man  of  the  Massachusetts  Newspaper 
in  Education  Council  board  of  direc¬ 
tors.  She  has  been  with  The  Patriot 
Ledger’s  Newspaper  in  Education 
program  for  four  years. 
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Kidwatch 

(Continued  from  page  17) 

“If  a  parent  has  a  missing  child  — 
through  parental  abduction  or  what¬ 
ever  —  it’s  very  expensive.  Every 
time  they  have  to  turn  around,  they 
have  to  pay  for  this,  pay  for  that,”  he 
said,  citing  attorney  fees  and  hiring  of 
private  investigators. 

“I  really  felt  there  was  a  need  for  an 
organization  to  generate  public  sup¬ 
port  and  funds  that  will  enable  us  to 
provide  our  services  free.  That  was 
the  main  focus.” 

Borden  Inc.  became  the  first  to 
back  Kidwatch  Inc.  by  publishing 
photographs  of  missing  children  on 
the  side  panels  of  its  milk  cartons  as 
part  of  Kidwatch’s  locator  program. 

“Since  that  time  it’s  just  been  get¬ 
ting  our  name  out  so  people  will  know 


what  Kidwatch  is  all  about,”  Wil¬ 
liams  said.  The  locator  program  has 
grown  to  encompass  other  area 
businesses  which  use  their  products 
to  circulate  the  photographs  of  miss¬ 
ing  children. 

The  newspaper  is  distributed  by  re¬ 
quest  to  Canada,  Alaska  and  all  48 

Articles  cover  child 
protection,  locator 
programs  and  child 
issues,  in  addition  to 
about  50  photographs 
published  in  each  issue. 

states  of  the  continental  U.S.  It  has  a 
national  distribution  of  8,000  copies, 
including  bulk  distribution  of  50-100 
copies  at  about  60  places  across  the 
country.  In  Indiana,  it  has  a  distribu¬ 
tion  of  5,000  and  is  mailed  to  every 


law  enforcement  ^ency  in  the  state, 
according  to  Williams. 

“Our  job  is  to  guide  them  (families) 
through  the  system.  That’s  half  of  it. 
The  other  half  is  the  recovery.  We 
really  can’t  do  much  in  the  recovery. 
That’s  usually  done  through  the 
courts.” 

“We  give  plenty  of  moral  support 
and  help  where  we  can,  but  we  don’t 
practice  law  and  we  can’t  practice 
law.  But  we  know  enough  about  the 
different  available  laws  that  they 
(families)  have  a  right  to  use.” 

According  to  the  National  Center 
for  Missing  &  Exploited  Children, 
Washington,  D.C.:  l)There  are  1  mil¬ 
lion  voluntary  (runaway)  missing  chil¬ 
dren  annually;  2)  There  are  25,000  to 
750,000  missing  children  annually  due 
to  parental  kidnappings;  3)  There  are 
4,(100  to  20,000  children  abducted 
annually  by  persons  unknown  to  the 
family. 


McCaw  to  buy  MCI  cellular  operations 


McCaw  Communications  Com¬ 
panies,  partly  owned  by  the  parent 
company  of  the  Boston  Globe,  has 
agreed  to  buy  most  of  the  cellular 
phone  and  paging  operations  of  MCI 
Communications  Corp.  for  $120  mi- 
lion. 

MCI  recently  rejected  a  $121.5  mil¬ 
lion  offer  from  Mobile  Communica¬ 


tions  Corp.  of  America  because 
Mobile  was  in  a  joint  venture  with 
BellSouth  Corp.  involving  cellular 
phones.  The  rejection  prompted  court 
action  by  Mobile  and  BellSouth. 

A  Federal  District  Court  in  Ala¬ 
bama  meanwhile  has  issued  a  tempor¬ 
ary  restraining  order  preventing  MCI 
from  selling  its  cellular  and  paging  op¬ 


erations  while  in  litigation. 

McCaw  IS  a  privately  held  company 
in  Bellevue,  Wash.,  that  is  45%  own¬ 
ed  by  Affiliated  Publications  Inc., 
owners  of  the  Globe.  It  operates  cable 
tv  and  radio  companies  and  cellular 
phone  systems  in  1 1  states. 

MCI  said  the  court  order  probably 
would  not  affect  the  sale. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  . . .  and  need  to  plug 
into  "our"  language . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-766-2625 
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Aberdeen,  SO, 
Amarican  News 
Albany,  GA, 

Herald 
Albany,  NY, 

Knickerbocker  News 

Alexandria,  LA, 

Toem  Talk 
Alton,  IL, 


Telegraph 

AKoona,  PA, 


Mirror 

Anchorage,  AK, 

Times 
Anderson,  IN, 

Bulletin/ Herald 
Ann  Arbor,  Ml, 

News 
Anniston,  AL, 

Star 

Antioch,  CA, 

Ledger 
Asbury  Pork,  NJ, 

Press 

Asheboro,  NC, 
Courier-Tribune 
Ashtabub-Conneout- 
Painesville-Geaugo,  OH, 
The  Sunday  Paper 
Athens,  OH, 

Messenger 
Atlantic  City,  NJ, 

Press 
Auburn,  WA, 
Globe-News 
Aurora,  IL, 

Beacon  News 
Bangor,  ME, 

Daily  News 
Battle  Creek,  Ml, 
Enquirer  and  News 
Boy  City,  Ml, 

Times 
Baytown,  TX, 

Sun 

Belleview,  WA, 

Journal  American 

Bellingham,  WA, 

Herald 

Benton  Horbor-St.  Joseph, 
Ml, 

Herald  Palladium 
Bethlehem,  PA, 
Globe-Times 
Binghamton,  NY, 

The  Sunday  Press 
Bloomington-Normal,  IL, 
Pantograph 
Bloomsburg,  PA, 
Bloomsburg  Press 
Boca  Raton,  FL, 

News 

Bogalusa,  LA, 

News 
Boise,  ID, 

Idaho  Statesman 


Bowling  Green,  KY, 

News 

Bradenton,  FL, 

Herald 
Bradford,  PA, 

Era 

Bremerton,  WA, 
Bremerton  Sun 
Brockton,  MA, 

The  Enterprise 
Burlington,  VT, 

Free  Press 
Camden,  NJ, 

Courier- Post 
Cape  Girardeau,  MO, 
Southeast  Missourian 
Carlsbad,  NM, 
Current-Argus 
Chambersburg,  PA, 
Public  Opinion 
Chester,  PA, 

Delaware  County 
Times 
Chicago,  IL, 

The  Chicago  Tribune 

Chillicothe,  OH, 

Gazette 

Cincinnati,  OH, 
Enquirer 
Clearfield,  PA, 

Progress 
Clearwater,  FL, 

Sun 

Cleveland,  TN, 

Banner 

Cocoa,  FL, 

Today 

Coffeyville,  KS, 

Journal 

Colorado  Springs,  CO, 

Gazette  Telegraph 

Columbia,  MO, 

Tribune 
Columbus,  IN, 

Republic 
Columbus,  MS, 
Commercial  Dispatch 
Columbus,  IN, 

Republic 
Concord,  NC, 

Tribune 

Coos  Bay/North  Bend, 
OR, 

World 

Corpus  Christi,  TX, 

Caller-Times 
Cumberland,  MD, 

Times 
Dallas,  TX, 
Times-Herald 
Danville,  IL, 
Commercial  News 
Danville,  VA, 

Register 
Decatur,  AL, 

The  Daily 


Denton,  TX, 

Record-Chronicle 

Denver,  CO, 

Post 

Des  Moines,  I  A, 

Register 
Dover,  DE, 

Delaware  State  News 

Dover,  NJ, 

Advance 
Durham,  NC, 

Herald 
El  Dorado,  AR, 
News-Times 
El  Paso,  TX, 

Times 
Elgin, IL, 

Courier-News 

Elizabethtown,  KY, 
News-Enterprise 
Elkhart,  IN, 

Truth 
Elmira,  NY, 

Telegram 
Escondido,  CA, 
Times-Advocote 
Fairbanks,  AK, 
News-Miner 
Fairfield,  CA, 

Republic 
Fall  River,  MA, 

Herald  News 
Flagstaff,  AZ, 

Sun 
Flint,  Ml, 

Journal 
Fort  Collins,  CO, 
Coloradoan 
Fort  Myers,  FL, 
News-Press 
Fromingham,  MA, 
Middlesex  News 
Freeport,  TX, 
Brazosport  Facts 
Fremont,  NE, 

Tribune 
Fremont,  OH, 
News-Messenger 
Fremont-Newark,  CA, 
Argus 

Gainesville,  GA, 

Times 
Gallup,  NM, 
Independent 
Galveston,  TX, 

News 

Gastonia,  NC, 

Gazette 
Glendale,  CA, 
News-Press 
Goldsbora,  NC, 
News-Argus 
Great  Falls,  MT, 
Tribune 
Green  Bay,  Wl, 
Press-Gazette 


Hanford,  CA, 

Sentinel 
Hattiesburg,  MS, 
American 
Hayward,  CA, 

Review 
High  Point,  NC, 
Enterprise 
Hollywood,  FL, 

Sun  Tattler 
Holyoke,  MA, 
Transcript-Telegram 
Honolulu,  HI, 
Star-Bulletin 
Hot  Springs,  AR, 
Sentinel-Record 
Houston,  TX, 

Post 

Huntington,  WV, 

Herald-Dispatch 

Iowa  City,  lA, 
Press-Citizen 
Ironton,  OH, 

Tribune 
Ithoca,  NY, 

Journal 
Jackson,  Ml, 

Citizen  Patriot 
Jackson,  MS, 

Clarion-Ledger/News 

Jackson,  TN, 

Sun 
Joliet,  IL, 

Herald-News 
Jonesboro,  AR, 

Sun 

Kalamazoo,  Ml, 

Gazette 
Kankakee,  IL, 

Journal 
Kannapolis,  NC, 
Independent 
Kenosha,  W!, 

News 
Kent,WA, 
News-Journal 
Key  West,  FL, 

Citizen 
Kingston,  NY, 

Freeman 
Knoxville,  TN, 

Journal 
Lo  Salle-Peru,  IL, 
News-Tribune 
Lafayette,  IN, 

Journal  &  Courier 
Lake  County,  OH, 
News-Herald 
Lonsdale,  PA, 

The  Reporter 
Lansing,  Ml, 

State  Journal 
Laramie,  WY, 
Boomerang 
Laredo,  TX, 

Times 


Las  Vegas,  NV, 

Review-Journal 

Lawrence,  KS, 

Journal-World 
Lawrence,  MA, 

Eagle  Tribune 
Lowrenceville,  GA, 

The  Gwinnett  Daily 

News 

Lewiston,  ME, 

Sun  Journal 
Little  Rock,  AR, 
Arkansas-Democrot 
Livermore,  CA, 
Tri-Valley  Herald 
Lorain,  OH, 

Journal 
Lowell,  MA, 

Sun 

Lumberton,  NC, 

Robesonian 

Momaroneck,  NY 

Times 

Manchester,  CT, 

Journal  Inquirer 

Mansfield,  OH, 

News-Journal 

Marietta,  GA, 

Journal 

Marietto,  OH, 

Times 

Marin  County,  CA, 

Independent  Journal 

Marion,  IN, 

Chronicle-Tribune 

Martinez,  CA, 

News-Gazette 

Martins  Ferry,  OH, 

Times  Leader 

Martinsville,  VA, 

Bulletin 

Marysville-Yuba  City,  CA, 

Appeal-Democrat 

Meriden/Wallingford,  CT, 

Record  Journal 

Meridian,  MS, 

Star 

Midland,  TX, 

Reporter-Telegram 

Moline,  IL, 

Dispatch 
Monroe,  LA, 
News-Star-Worid 
Monroe,  NC, 

Enquirer  Journal 
Morgantown,  WV, 
Dominion  Post 
Mt.  Vernon,  NY, 

Argus 

Muskegon,  Ml, 

Chronicle 
Muskogee,  OK, 
Phoenix  &  Times 
Democrat 
McAlester,  OK, 
News-Capitol  and 
Democrat 


Nashville,  TN, 
Tennessean 
Natchez,  MS, 

Democrat 
New  Albany,  IN, 
Ledger-Tribune 
New  Brunswick,  NJ, 
Home  News 
New  Iberia,  LA, 

Iberian 

New  Rochelle,  NY, 
Standard-Star 

Newport  Beach-Costa 
Mesa,  CA, 

Orange  Coast  Pilot 
Newton,  NJ, 

H  'trald 

Niagara  Falls,  NY, 
Gazette 
Norristown,  PA, 

Times  Herald 
North  Platte,  NE, 
Telegraph 
Norwich,  CT, 

Bulletin 
Nyack,  NY, 

Rockland  Journal- 
News 

Ogden,  UT, 

Standard-Examiner 

Olympia,  WA, 
Olympian 
Ossining,  NY, 

Citizen  Register 
Palo  Alto-Redwood  City, 
CA, 

Times  Tribune 

Passaic-Clifton,  NJ, 

Herald-News 

Pawtucket,  Rl, 

Times 
Peekskill,  NY, 

Star 

Pensacola,  FL, 

News-Journal 

Pittsburg,  CA, 

Post  Dispatch 

Plainview,  TX, 

Herald 

Pontiac,  Ml, 

Oakland  Press 

Port  Chester,  NY, 

Item 

Port  Clinton,  OH, 

News-Herald 

Port  Huron,  Ml, 

Times  Herald 
Pottstown,  PA, 
Mercury 
Poughkeepsie,  NY, 
Journal 
Provo,  UT, 

Herald 
Quincy,  IL, 
Herald-Whig 
Rapid  City,  SD, 
Journal 


Redding,  CA, 

Roswell,  NM, 

Santo  Fe,  NM, 

St.  Cloud,  MN, 

Texas  City,  TX, 

Warren,  OH, 

Record  Searchlight 

Record 

New  Mexican 

Times 

Sun 

Tribune-Chronkle 

Reno,  NV, 

Sacramento,  CA, 

Santo  Mario,  CA, 

Statesville,  NC, 

Trenton,  NJ, 

Watsonville,  CA, 

Gazette-Journal 

Union 

Times 

Record  &  Landmark 

Trentonian 

Register  Pajoronian 

Renton,  WA, 

Saginaw,  Ml, 

Santo  Monica,  CA, 

Stockton,  CA, 

Troy,  NY, 

Waukegan,  IL, 

Daily  Record 

News 

Outlook 

Record 

Record 

News-Sun 

Chronicle 

Salem,  OR, 

Saratoga  Springs,  NY, 

Sturgis,  Ml, 

Tucson,  AZ, 

Wausau,  Wl, 

Richmond,  IN, 

Statesman-Journal 

Sarotogian 

Journal 

Citizen 

Sunday  Hwald 

Palladium-Item 

Salinas,  CA, 

Scottsbiuff,  NE, 

Sunbury,  PA, 

Tulare,  CA, 

Wenatchee,  WA, 

Rochester,  MN, 

Californian 

Star-Herald 

Item 

Advance-Register 

World 

Post-Bulletin 

Salisbury,  NC, 

Scrontoii,  PA, 

Tollodego,  AL, 

Uico,  NY, 

White  Plains,  NY, 

Rochester,  NY, 

Post 

Times 

Home 

Observer-Dispatch 

Reporter-  Dispatch 

Democrat  & 

Son  Bernardino,  CA, 

Selma,  AL, 

Torentum  Valley,  PA, 

Vancouver,  WA, 

Wilmington,  DE, 

Chronicle 

Sun 

Times-Joumal 

Valley  News  Dispatch 

Columbian 

News  Journal 

Rock  Island,  IL, 

Son  Luis  Obispo,  CA, 

Shreveport,  LA, 

Torrytown,  NY, 

Vero  Beach,  FL, 

Woonsocket,  Rl, 

Argus 

Telegram-Tribune 

Times 

News 

Press-Journal 

Call 

Rock  Springs,  WY, 

Son  Mateo,  CA, 

Sioux  Foils,  SD, 

Terre  Haute,  IN, 

Visalia,  CA, 

Yonkers,  NY, 

Rocket-Miner 

Times 

Argus  Leader 

Tribune-Star 

Times  Delta 

Herald  Statesman 

Rockford,  IL, 

Santo  Cruz,  CA, 

Springfield,  MO, 

Texarkana,  TX, 

Walla  Walla,  WA, 

York,  PA, 

Register  Star 

Sentinel 

News-Leader 

Gazette 

Union  Bulletin 

Record 

Starting  Sunday,  September  8,  USA  WEEKEND— the  revitalized  new  Family  Weekly- 
makes  its  debut  from  coast  to  coast.  Hundreds  of  newspapers  will  be  distributing 
USA  WEEKEND  with  their  own  weekend  newspaper.  Many  of  them  are 
long-time  loyal  distributors  of  Family  Weekly.  Many  of  them  are  brand  new 
members  of  the  group.  All  of  them  will  be  giving  their  readers  an  even  more  exciting 
and  rewarding  weekend  newspaper  package. 


IN  BRIEF 


Cap  Cities  to  seil 
radio  outiets  to  Park 

Capital  Cities  Communications 
announced  it  has  agreed  to  sell  two 
New  York  area  radio  stations, 
WPAT-AM  and  FM,  to  Park  Com¬ 
munications. 

The  terms  were  not  disclosed. 

Park  already  owns  seven  AM  and 
seven  FM  stations.  Federal  regula¬ 
tions  were  recently  changed  to  allow  a 
company  to  own  12  AM  and  12  FM 
outlets. 

In  addition.  Cap  Cities  has  agreed 
to  sell  WRIF-FM  in  Detroit  to  Silver 
Star  Communications-Detroit  Inc. 
for  $14  million. 

The  sales  are  part  of  divestitures 
Cap  Cities  must  make  in  order  to  meet 
the  federal  regulatory  requirements  of 
its  S3. 5-billion  merger  with  ABC  Inc. 

ABC  newsman 
freed  in  Beirut 

The  Lebanese  manager  of  ABC 
News’  Beirut  bureau  was  freed  un¬ 
harmed  five  days  after  he  was  kid¬ 
napped  by  gunmen  in  Moslem  West 
Beirut. 

Shakib  Hmeidan  was  freed  follow¬ 
ing  a  Kuwaiti  newspaper  report  that 
some  of  the  seven  Americans  and  four 
Frenchmen  believed  held  by  Shiite 
extremists  would  be  released  soon  in 
Damascus,  following  intervention  by 
Syrian  President  Hafez  Assad. 

None  have  been  released  so  far, 
however. 

Hmeidan  was  rescued  from  his  cap- 
tors  by  Druse  militiamen  of  Walid 
Jumblatt’s  Progressive  Socialist 
Party; 

Hmeidan’s  abductors  are  not  be¬ 
lieved  to  be  from  the  same  factions 
which  kidnapped  the  missing  Amer¬ 
icans  and  Frenchmen. 

“I  have  no  idea  who  took  me  or 
why.  I  have  no  idea  why  they  let  me 
go,”  Hmeidan  stated. 

Gannett  seeks  to 
win  back  legal  ads 

Joseph  Ungaro,  president  and 
general  manager  of  Gannett  Co.’s 
Westchester  Rockland  Newspapers, 
recently  met  with  the  Ossining,  N.Y., 
board  of  trustees  in  an  effort  to  have 
the  Ossining  Citizen  Register  rein¬ 
stated  as  the  official  paper  for  legal 
advertising. 

The  board  decided  to  award  the  le¬ 
gal  ads  to  the  weekly  Patent  Trader 


after  Gannett  began  centralizing 
WRN’s  editorial  operations  into  four 
regional  offices  and  closed  the  Citizen 
Register’s  local  editorial  office. 

Ungaro  said  the  move  will  enable 
WRN  to  increase  local  coverage  by 
having  a  “pool”  of  20  to  25  reporters 
working  out  of  each  office  to  “cover 
every  village,  town  and  school  board 
meeting.” 

However,  the  board  contended  that 
closing  the  Citizen  Register  office 
meant  the  WRN  daily  was  no  longer  a 
local  paper  and  resulted  in  poorer  lo¬ 
cal  coverage. 

Ungaro  said  the  board’s  criticism 
was  unfair,  calling  it  a  “bum  rap  on 
the  amount  of  local  news  that  ap¬ 
pears  in  the  Citizen  Register.” 

Paper  picketed  over 
homosexual  stories 

The  Harrisburg  (Pa.)  Patriot-News 
was  picketed  by  a  man  carrying  a  sign 
charging  the  newspaper  with  printing 
anti-homosexual  lies  after  it  pub¬ 
lished  on  July  21  an  expose  of  rampant 
homosexual  prostitution  by  teen-age 
boys  a  short  distance  from  down¬ 
town. 

After  the  story  ran,  the  Patriot- 
News  printed  a  follow-up  on  the  anger 
expressed  by  the  homosexual  com¬ 
munity  and  quoted  a  spokesman  who 
said  the  issue  was  prostitution,  not 
gay  life. 

According  to  the  original  article,  at 
least  two  dozen  teen-age  boys  and 
about  100  men  met  for  lunch-hour  sex 
in  the  woods  near  downtown. 

Ohio  city  honors 
kidnapped  AP  man 

The  residents  of  Lorain,  Ohio 
placed  yellow  ribbons  and  American 
flags  on  their  homes  and  buildings  to 
honor  Terry  Anderson,  the  Associ¬ 
ated  Press’  chief  Middle  East  corre¬ 
spondent  who  was  kidnapped  by  Bei¬ 
rut  gunmen  last  March. 

Mayor  Alex  Olejko  proclaimed 
July  21  “Terry  Anderson  Day”  to 
show  that  the  city  has  not  forgotten 
the  Lorian  native. 

Western  starts  new 
Arizona  weekly 

Flagstaff  Times,  a  weekly  news¬ 
paper,  was  started  by  Western  News¬ 
papers  on  August  7. 

The  weekly  is  under  the  direction  of 
general  manager  George  Taylor. 


BBC  to  amend 
documentary 

A  24-hour  strike  by  radio  and  tv 
news  personnel  resulted  in  the  British 
Broadcasting  Corporation’s  saying  it 
would  air  “in  amended  form”  a 
documentary  on  Northern  Ireland 
that  had  been  cancelled  following 
government  pressure. 

BBC  radio  and  tv  journalists 
walked  out  to  protest  the  board  of 
governors’  decision  not  to  air  the 
documentary,  which  featured  an  in¬ 
terview  with  Martin  McGuinness, 
reputed  head  of  the  Irish  Republican 
Army,  and  Protestant  extremists. 

Home  Secretary  Leon  Brittan  re¬ 
quested  that  the  documentary  be 
withdrawn,  saying  it  would  provide 
“succor  to  terrorism.” 

The  journalists  said  the  govern¬ 
ment’s  interference  violated  the 
BBC’s  traditional  independence  and 
charged  that  the  door  was  being 
opened  for  further  censorship. 

BBC  officials  did  not  release  details 
on  how  they  intended  to  “amend”  the 
documentary. 

SDX  chief  criticizes 
British  government 

Frank  Sutherland,  managing  editor 
of  the  Hattiesburg  (Miss.)  American 
and  president  of  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi, 
criticized  the  British  government  for 
pressuring  the  British  Broadcasting 
Corporation  into  not  airing  a 
documentary  which  included  an  inter¬ 
view  with  the  reputed  head  of  the  Irish 
Republican  Army. 

Sutherland  noted  that  the  BBC’s 
board  of  governors  decided  not  to  air 
the  program  with  an  interview  of  Mar¬ 
tin  McGuinness  only  after  receiving 
an  official  protest  from  Home  Secre¬ 
tary  Leon  Brittan.  Brittan  claimed  the 
program  would  lend  “spurious  legi¬ 
timacy”  to  terrorists. 

(BBC  tv  and  radio  news  people 
staged  a  24-hour  strike  to  protest  the 
cancellation  of  the  program.) 

“As  American  journalists  who 
share  democratic  principles  with 
Great  Britain,  we  are  disappointed  by 
the  government’s  action.  The  Society 
of  Professional  Journalists,  Sigma 
Delta  Chi  hopes  the  British  govern¬ 
ment  will  reconsider  its  request  to  the 
BBC  and  that  the  BBC  will  be  free  to 
make  an  independent  judgment  on 
whether  to  air  the  program,”  Suther¬ 
land  stated. 
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Syndicated  tv  book  looks  for  newspaper  subscribers 


By  Andrew  Radolf 

Scripps  Howard  is  looking  to  turn 
its  syndicated  Sunday  television 
magazine,  TV  Update,  into  the  news¬ 
paper  industry’s  version  of  TV  Guide. 

This  fall,  United  Media,  the  Scripps 
subsidiary  which  publishes  TV  Up¬ 
date,  plans  to  launch  a  marketing 
campaign  for  the  supplement  to  win 
more  newspaper  subscribers. 

Launched  in  1981,  TV  Update  is 
already  carried  by  about  100  news¬ 
papers  and  has  total  circulation  of 
over  3.8  million. 

United  Media  also  owns  TV  Data, 
which  compiles  television  listings  for 
newspapers — and  the  company  uses 
TV  Data’s  information  for  TV  Up¬ 
date. 

TV  Update  features  national  and 
local  listings  for  broadcast  and  cable 
television  in  both  grid  and  rolling  log 
formats  and  can  offer  low-power  tele¬ 
vision  listings  as  well. 

The  long-term  goal  is  for  TV  Up¬ 
date  to  be  in  about  500  newspapers, 
said  Joseph  Brunner,  United  Media’s 
senior  vice  president  for  television 
services. 

Brunner  said  United  Media  wanted 
to  wait  until  TV  Update  had  about  100 
newspapers  and  had  mastered  the 
logistics  of  producing  separate  edi¬ 
tions  of  the  tv  book  before  beginning 
its  marketing  push. 

TV  Update,  a  quarterfold,  is  pre¬ 
sently  produced  at  nine  printing  sites 
around  the  country.  The  lead  time  for 
an  issue  is  about  nine  or  ten  days. 

“In  a  certain  sense,  as  you  grow 
larger,  the  logistics  get  easier,’’  Brun¬ 
ner  said.  “You  can  do  things  at  a  cen¬ 
tralized  location  and  do  remote  type¬ 
setting,  remote  composition  by  com¬ 
puter.’’ 

Brunner  said  that  TV  Update  is  a 
“customized  publication”  that  can  be 
tailored  to  meet  each  newspaper’s 
needs.  He  said  editorial  space  can  be 
provided  for  local  columnists  and 
newspapers  can  choose  the  amount  of 
pages  in  their  edition,  the  range  of 
listings  and  how  much  advertising 
color  according  to  market  conditions. 

TV  Update  presently  runs  between 
32  and  40  pages,  Brunner  said,  but 
United  Media  “is  talking  seriously” 
of  expanding  the  range  to  “44  (pages), 
60  and  above”  to  accommodate  the 
proliferation  of  tv  channels. 

Presently,  TV  Update  only  features 
editorial  color  on  its  front  page.  Even¬ 
tually,  the  supplement  will  offer 


‘Miami  Vice’ is  stylish 
and  dnanatic,  its  stars 
are  two  cod  dixies. 

But  is  the  show  any  good? 


PRESS! 

TV! 


Redesigned  cover 
editorial  color  inside. 

The  marketing  push  comes  at  a  time 
when  TV  Update  underwent  a  rede¬ 
sign  which  won  an  Award  for  Excel¬ 
lence  from  the  Society  of  Newspaper 
Design. 


Brunner  believes  that 
the  “unique”  aspect  of  TV 
Update  is  the  way  United 
Media  teams  up  with 
iocai  newspapers  to  seii 
advertising  in  the 
suppiement 


The  “thrust”  of  the  redesign,  said 
TV  Update  editor  Diani  Loevy,  is  to 
improve  the  supplement’s  editorial 
coverage  of  television.  In  addition  to 
her  staff  in  New  York,  Loevy  is  put¬ 
ting  together  a  network  of  correspon¬ 
dents  who  will  cover  industry  de¬ 
velopments  in  addition  to  entertain¬ 
ment  and  programming  news. 

The  editorial  features  include  a  cov¬ 
er  story,  “Ask  Michele”  which  re¬ 
sponds  to  reader  questions,  a  gossip 
column  called  “Hot  Line,”  “Movie 
Update”  with  critical  synopses  of  the 
week’s  movies,  a  Q&A  interview 
with  a  tv  personality,  a  crossword 
puzzle  and  “Play  by  Play”  on  tv 
sports. 

United  Media  also  provides  news¬ 
papers  with  promotional  ads  to  build 


readership  for  TV  Update. 

Brunner  believes  that  the  “unique” 
aspect  of  TV  Update  is  the  way  Un¬ 
ited  Media  teams  up  with  local  news¬ 
papers  to  sell  advertising  in  the  sup¬ 
plement. 

He  explained  that  United  Media 
sends  a  sales  specialist  to  the  news¬ 
paper  who  works  for  several  weeks  in 
opening  up  “new  accounts”  for  TV 
Update.  The  idea,  he  said,  is  to  not 
compete  with  existing  ROP  accounts 
for  TV  Update,  but  rather  to  develop 
new  sources  of  business. 

Dean  Vonetes,  national  director  of 
advertising,  said  the  concept  behind 
the  selling  approach  is  to  combine  the 
local  staff  s  “rapport”  with  the  com¬ 
munity  and  the  TV  Update  staffs  ex¬ 
pertise  as  “tv  book  specialists.” 

The  teamwork  approach  gives  “the 
ad)  program  an  awful  lot  of  credibil- 
;y,”  Vonetes  said.  “Our  mission  is  to 
stablish  an  ad  program  that  grabs  the 
second  dollar  from  the  retailer.” 

Vonetes  said  the  sales  approach 
targets  any  retailer  “who  sells  some¬ 
thing  to  people  who  watch  tv.  Our 
research  shows  that  the  higher  socio¬ 
economic  groups  are  the  more  selec¬ 
tive  tv  viewers.” 

Vonetes  said  the  TV  Update  sales 
staff  goes  after  “small  space”  and 
that  all  contracts  are  for  52  weeks  in 
order  to  give  “consistency”  to  the 
magazine. 

TV  Update’s  sales  staff  returns  to 
local  markets  once  a  year  to  help  ser¬ 
vice  the  accounts.  “We  do  all  the  re¬ 
newals,”  Vonetes  said. 

Newspapers  pay  a  fee  to  United 
Media  for  TV  Update  and  also  a  com¬ 
mission  on  retail  ad  sales.  The  fee  is 
determined  by  a  formula  involving 
circulation,  location,  number  of  pages 
in  the  edition,  amount  of  color  and 
production  deadlines. 

However,  the  newspapers  get  to 
keep  the  majority  of  the  ad  revenues. 
Vonetes  said  TV  Update  can  generate 
enough  advertising  for  subscribing 
newspapers  to  make  money  with  it. 

“It  can  become  a  profit  center,” 
Vonetes  said.  “It’s  got  to  be  de¬ 
veloped  and  worked.” 

Brunner  was  mroe  cautious  in  his 
assessment  of  TV  Update’s  impact  on 
the  bottom  line.  Newspapers  carrying 
it  would  find  themselves  “in  the  same 
economic  position  as  previously,  but 
with  a  much  better  product.”  Brun¬ 
ner  added,  however,  that  by  the  third 
year  of  carrying  TV  Update,  news¬ 
papers  could  be  in  a  position  to  turn  a 
(Continued  on  page  33) 
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Remote  entry  of  classified:  standardization  is  key 


By  George  Garneau 

As  advertisers  begin  direct  com¬ 
munication  with  newspaper  com¬ 
puters,  the  question  arises:  Will  they 
be  speaking  the  same  language? 

The  practice  of  advertisers  sending 
ads  electronically  to  newspaper  com¬ 
puter  systems  is  in  its  infancy  but  has 
been  growing  quickly  in  the  past  year 
or  so  at  several  newspapers  where 
major  classified  advertisers  such  as 
personnel  agencies,  car  dealers  and 
funeral  homes  have  been  placing  ads 
by  computer. 


The  questions  facing 
remote  entry  now  are 
how  widespread  wiii  it 
become,  when  and  how, 
exactiy,  wiii  it  be 
accompiished  on  a 
nationai  levei? 


Local  volume  advertisers  seem  to 
be  the  first  to  take  advantage  of  com¬ 
puter  communications  in  cooperation 
with  their  prime  newspapers.  And 
now  national  classified  advertisers 
have  begun  to  experiment  with  inter¬ 
state  transmissions  of  ads. 

There  appears  to  be  little  doubt  re¬ 


mote  entry  will  expand  to  other  news¬ 
papers,  other  advertisers  and  poss¬ 
ibly  into  other  areas  of  advertising 
such  as  legal  and  display  ads.  The 
questions  facing  remote  entry  now 
are  how  widespread  will  it  become, 
when  and  how,  exactly,  will  it  be 
accomplished  on  a  national  level? 

According  to  advertising  execu¬ 
tives  in  agencies  and  newspapers, 
how  quickly  remote  entry  takes  off 
depends  on  how  it  is  implemented. 
Specifically,  how  will  agencies  plac¬ 
ing  ads  by  computer  in  multiple  news¬ 
papers  deal  with  the  diversity  of  soft¬ 
ware  and  hardware  systems  and 
codes  used  by  newspapers? 

That  uncertainty  is  the  principal 
obstacle  standing  in  the  way  of  wide¬ 
spread  use  of  remote  entry  by  national 
classified  advertisers,  mainly  recruit¬ 
ment  agencies.  Some  newspaper  ad 
executives  worry  that  unless  news¬ 
papers  agree  on  standards,  ad  agen¬ 
cies  will  have  no  incentive  to  set  up 
systems  that  will  have  to  be  adapted 
to  each  newspaper. 

It  has  become  common  practice  at 
many  newspapers  for  reporters  to 
send  stories  written  on  portable  com¬ 
puters.  But  while  there  are  industry 
standards  governing  wire  service 
communications,  the  ANPA  Wire 
Service  Standard;  and  display  ads. 
Standard  Advertising  Units,  there  are 


no  standards  in  effect  for  classified 
advertising. 

Herb  Barger,  president  of  the  Asso¬ 
ciation  of  Newspaper  Classified  Man¬ 
agers  and  classified  ad  director  at  the 
Houston  Chronicle,  said  remote  entry 
would  produce  benefits  in  the  future, 
but  the  question  was  “whether  or  not 
the  coding  system  will  fit  in  with  all 
the  different  systems  out  there  in  all 
the  newspapers.... At  some  point  in 
time  if  national  agencies  are  going  to 
benefit,  there  has  to  be  some  mutual 
agreement,  and  that  is  some  time 
down  the  line  line,”  Barger  said. 


"If  the  idea  of  direct 
transmission  is  to  be 
appearing,  we  must  have 
a  mode  of  input  that  is 
universaiiy  acceptabie.” 


There  is  “a  crying  need”  for  a  stan¬ 
dard  for  ad  transmissions,  according 
to  Michael  Horgan,  systems  produc¬ 
tion  manager  at  The  (Newark,  N.J.) 
Star-Ledger,  where  up  to  70  help- 
wanted  ads  a  week  have  recently  been 
entered  from  a  Tandy  Corp.  PC  at 
Tempo  Advertising  Inc.  in  New 
York. 

“If  the  idea  of  direct  transmission  is 


But  unions  oppose  remote  entry  in  San  Jose 


By  George  Garneau 

Advertisers  have  begun  to  send 
advertising  electronically  to  news¬ 
papers,  but  the  practice,  still  in  its 
infancy,  has  already  drawn  its  first 
challenges  from  unions  fearing 
another  a  loss  of  jobs. 

And  the  dispute  heating  up  in  San 
Jose  over  remote  entry  or  direct  ac¬ 
cess,  as  the  technique  is  alternately 
called,  seems  more  than  likely  to 
spread  as  newspapers  cash  in  on  tech¬ 
nology  that  allows  direct  compute¬ 
rized  communications  with  adver¬ 
tisers. 

Locals  of  the  International  Typog¬ 
raphical  Union  and  The  Newspaper 
Guild  have  filed  grievances  against 
the  San  Jose  Mercury  News,  object¬ 
ing  to  classified  ads  that  are  composed 
by  personnel  agencies  on  computers, 
sent  to  the  newspaper’s  computer  ful¬ 
ly  coded,  then  typeset  and  printed  — 


without  being  handled  by  union  mem¬ 
bers. 

“It’s  a  violation  of  our  jurisdiction 
provision  in  that  that  work,  the  work 
of  recording  and  coding  ads,  has  been 
and  is  being  performed  by  workers 
covered  by  our  contract,”  according 
to  Richard  Ramsey,  executive  secret- 


'We  see  (remote  entry) 
as  a  threat  to  our  very 
being.  That  is  the  iast 
vestige  we  have  in  the 
composing  room  in  the 
input  of  ciassified  and 
dispiay  ads.” 

ary  of  the  Guild’s  contracts  commit¬ 
tee.  “We  see  it  possibly  diminishing 
the  number  of  employees  we  would 
cover.” 

“We  see  (remote  entry)  as  a  threat 


to  our  very  being.  That  is  the  last  ves¬ 
tige  we  have  in  the  composing  room  in 
the  input  of  classified  and  display 
ads,”  according  to  Bob  Troupe, 
whose  Bay  Area  Typographical  Un¬ 
ion  Local  21  represents  about  125 
composing  room  workers.  “If  we  lose 
that  then  we’re  losing  the  last  vestige 
of  work  opportunity.  In  an  expanding 
market,  you  figure  you  would  get  your 
percentage  of  the  work.” 

“It’s  not  a  matter  of  technology  it’s 
a  matter  of  who  is  doing  the  work, 
employees  or  non-employees,” 
according  to  Bill  Davis,  administra¬ 
tive  officer  for  the  750-member  San 
Jose  Newspaper  Guild  Local  98,  rep¬ 
resenting  about  75  employees  in  clas¬ 
sified.  “Work  previously  performed 
by  union  employees  is  now  being  per¬ 
formed  by  non  employees.  That’s  the 
heart  of  the  case.  It  could  have  an 
impact  beyond  San  Jose.” 

Dean  Bartee,  Mercury  News  senior 
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to  be  appealing,  we  must  have  a  mode 
of  input  that  is  universally  acceptable. 
Forcing  the  advertiser  to  recode  or 
retype  his  ads  will  quickly  send  him 
back  to  copy  machines  and  we  will 
again  be  re-keying  or,  in  some  in¬ 
stances,  scanning  his  copy,”  Morgan 
said  recently  at  a  New  Jersey  Press 
Association  production  committee 
meeting  in  Atlantic  City. 

Morgan  urged  the  AN  PA  to  set 
standards  for  ad  transmissions.  Me 
said  newspapers  shared  common 
advertisers  and  vendors  of  computer 
systems  and  it  was  to  the  vendors’ 
advantage  as  well  as  newspapers’  to 
create  generic  software  for  accepting 
ad  input. 

‘‘We  stand  at  the  threshhold  of  a 
new  implementation  of  technology 
and  we  must  cross  that  threshhold 
with  a  single  direction.  If  we  fail  to 
provide  the  customer  with  a  method 
that  is  easy  and  attractive  to  use,  I 
suggest  he  will  not  make  the  effort  and 
we  will  have  squandered  an  opportu¬ 
nity  to  reduce  our  operating  costs  and 
improve  our  operations,”  Morgan 
said. 

At  the  Orange  County  Register  in 
Santa  Ana,  Calif.,  Dean  Welch,  clas¬ 
sified  ad  manager,  agreed  that  the  key 
to  the  success  of  remote  entry  is  a 
newspaper  industry  standard.  They 
have  have  proposed  a  solution:  a  sim¬ 
ple,  industry-wide  coding  and  format¬ 
ting  standard  for  ordering  and  com¬ 
posing  ads  on  personal  computers  and 
transmitting  them  in  a  form  compati¬ 
ble  to  newspaper  typesetting  systems 
with  modified  software. 


vice  president,  said  at  the  Internation¬ 
al  Newspaper  Advertising  and 
Marketing  Executives  meeting  in  Mil¬ 
waukee  recently  that  the  system  of 
direct  input  of  help  wanted  ads  by  an 
agency  was  begun  in  the  past  year 
with  one  agency,  and  others  are  being 
trained. 

Direct  access  is  the  ‘‘wave  of  the 
future,”  especially  for  classified  ads, 
Bartee  said.  Me  predicted  its  expan¬ 
sion  to  other  agencies  and  perhaps  to 
display  advertisers,  with  advertisers 
possibly  interactively  accessing 
newspaper  computers  for  billing  in¬ 
formation. 

“We  are  now  able  to  receive  text, 
complete  imbedded  typesetting  codes 
and  billing  information  from  the  agen¬ 
cy’s  system  direct  to  our  Tandem 
computer  system.  These  ads  are  veri¬ 
fied  by  classified,  processed  for  bill¬ 
ing  and  credit  checking,  then  released 
directly  to  typesetting,”  Bartee  said. 

Bartee  said  the  Mercury  News  was 
considering  selling  its  remote  entry 
system  to  other  newspapers  for  a 
profit. 

And  judging  from  the  growth  of 


They  have  offered  to  share  it  with 
the  industry  and  are  composing  a 
manual  and  a  video  presentation  on 
how  to  use  the  codes. 

The  Register’s  PC  Access  com¬ 
mand  system  was  devised  by  Electro¬ 
nic  Publishing  Systems  Inc.  of  Maup- 
pauge,  N.  Y. ,  for  ad  entry  to  the  Regis¬ 
ter’ s  Mergenthaler  5500  classified 
system  through  a  software  interface. 

“We  are  in  a  position  to  interface 
with  any  PC  anywhere  in  the  world 
without  dedicated  phone  lines.  If  they 
(advertisers)  have  a  PC  with  a  modem 
then  they  could  walk  into  a  telephone 
booth  and  send  us  an  ad,”  Welch  said. 

“The  adaptability  for  all  newspapers 
is  a  simple  software  program  addi¬ 
tion  ,”  Welch  said.  “Since  the  stor¬ 
age  bin  is  designed  to  accept  all  copy 
in  ASCII  (American  Standard  Code 
for  Information  Interchange)  lan¬ 
guage,  software  application  comes 
when  you  call  that  ad  from  storage 

‘7/ie  easier  it  can  be 
made  for  agencies  to  get 
ads  int  newspapers  the 
more  ads  theyli  piace.” 

under  your  own  computer  system 
VDT  and  interpret  ASCII  coding  to 
your  computer  program  language  and 
place  transmitted  information  into  the 
correct  areas  of  your  forms  field.” 

Welch  said  it  costs  between  $10,(XX) 
and  $15,0(X)  to  adapt  a  newspaper  sys¬ 
tem  to  accept  entries  from  personal 
computers. 

“If  you’re  familiar  with  computers. 


computer  and  communications  tech¬ 
nologies  and  their  effects  on  news¬ 
papers,  the  issue  of  remote  entry  of 
editorial  copy  and  advertising  to 
newspaper  computers  is  not  about  to 
disappear.  Newspapers  to  start  such 
pro^ams  within  the  last  year  include 
the  New  York  Times,  Orange  County 
(Calif.)  Register,  The  Home  News  in 
New  Brunswick,  N.J.,  and  The 
Times-News  in  Erie,  Pa.  While  most 
focused  on  help  wanted  classified 
ads,  some  have  taken  obituaries  and 


But  besides  the  union 
disputes,  Bartee  said 
advertisers  have  asked 
for  discounts  in  exchange 
for  doing  extra  work. 


death  notices  from  funeral  homes. 

Davis  said  that  remote  entry  has  not 
had  an  effect  on  employment  yet,  but 
the  union  decided  to  challenge  it 
through  grievance  procedures  rather 
than  wait  until  it  did. 

Under  current  practice.  Guild 


within  20  minutes  they  can  be  sending 
ads  to  us,”  Welch  said. 

The  command  table  devised  for  the 
Register  is  based  on  the  symbol  “$” 
and  a  series  of  two-letter  codes  fol¬ 
lowed  by  a  colon.  The  commands  in¬ 
clude  “$$SA;”for  “start  ad”  and 
codes  for  account  number,  agency 
code  and  other  necessary  informa¬ 
tion.  Typesetting  commands  can  be 
inserted  by  the  agency  or  written  in 
the  form  of  notes  to  be  coded  in  at  the 
newspaper. 

In  addition,  the  Register  is  writing 
software  for  IBM  and  Macintosh  per¬ 
sonal  computers  to  include  the  coding 
in  pre-written  formats  to  be  filled  in  by 
the  agency. 

The  system  uses  a  three-digit  code 
to  identify  advertisers  and  an  access 
code  to  open  the  Register  system. 
Dial-up  is  acknowleged  on  the  sen¬ 
der’s  screen  and  completion  is  noted 
with  a  verification  number.  Ads  are 
dumped  into  a  holding  bin  which  can 
be  accessed  by  authorized  operators 
with  agency  ID  codes  on  a  Register 
terminal. 

Remote  entry  appeals  to  both  agen¬ 
cies  and  newspapers.  Current  prac¬ 
tices  generally  involve  agencies  send¬ 
ing  ads  to  newspapers  either  verbally 
by  phone,  by  messenger  or  telecopy. 
Newspapers  then  have  to  re¬ 
keyboard  and  mark  up  the  ads.  For 
agencies  the  system  offers  accuracy 
and  dependability.  The  ad  they  com¬ 
pose  is  the  ad  the  newspaper  receives 
and  nobody  has  to  manually  handle  — 
and  possibly  lose  —  it,  or  re-type  — 
(Continued  on  page  28) 


members  enter  most  classified  ads 
into  the  computer  system  from  copies 
or  phone  calls  from  agencies  and  then 
code  them  for  typesetting.  ITU  mem¬ 
bers  enter  and  process  multi-column 
classified  ads.  Some  billing  functions 
are  also  performed,  according  to  un¬ 
ion  spokesmen,  who  said  they  plan¬ 
ned  to  rely  on  contract  language 
guaranteeing  their  jurisdiction. 

To  newspaper  publishers,  howev¬ 
er,  remote  entry  represents  a  tech¬ 
nological  boon.  The  newspaper  cap¬ 
tures  the  original  keystrokes  of  the  ad 
agency  for  text  and  headers,  saving 
duplication  by  its  sales  and  produc¬ 
tion  staffs.  Bartee  estimated  2.4 
worker-hours  saved  per  page  by 
direct  access  over  normal  production 
techniques. 

Ad  agencies  benefit  by  cutting 
phone  costs  and  manual  handling  of 
hard  copy.  They  gain  almost  total 
control  of  copy  for  improved  accura¬ 
cy  and  reduced  make  goods. 

Bartee  said  the  newspaper  techni¬ 
cians  wrote  software  to  interface  its 
Tandem  system  with  the  Lanier  sys- 

(Continued  on  page  28) 
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Remote  entry 

(Continued  from  page  27) 


and  possibly  err.  Deadlines  for  ad  in¬ 
put  can  be  extended  almost  until  the 
issue  is  closed  and  copy  typeset. 

For  newspapers,  remote  entry 
eliminates  re-keyboarding  ads  and 
some  marking  up.  It  reduces  the 
amount  of  errors  and  therefore  make 
good  ads. 

Besides  capturing  the  original  key¬ 
strokes,  remote  entry  saves  substan¬ 
tial  phone  charges  compared  with 
telecopier  charges,  Welch  said,  be¬ 
cause  computer  transmissions  are 
faster.  The  Register’s  cost  compari¬ 
sons  of  three  long  distance  systems 
show  savings  ranging  roughly  from 
50%  on  a  300-baud  modem  to  80%  on 
a  1 ,200-baud  modem  when  compared 
with  the  fastest  telecopying 
machines,  group  3  fax.  A  test  of  15  ads 
on  the  fax  took  15  minutes  compared 
with  less  than  two  minutes  on  the  PC 
with  1,200-baud  modem. 

Davis  Advertising  Inc.,  for  one,  is 
preparing  for  the  future  of  remote  en¬ 
try  by  computerizing  its  Philadelphia 
offices.  One  ad,  complete  with  type¬ 
setting  commands,  was  placed  and 
published  in  the  Register  through  the 
agency’s  computer  system.  But  the 
Register  system  is  only  a  dry  run  of  a 
large  volume  interface  being  planned 
with  the  Atex  Inc.  classified  system  at 
the  Philadelphia  Inquirer,  where 
Davis  does  a  large  portion  of  its  place¬ 
ment. 

With  software  packages  called 
Zy write  and  Computer  Ease,  Davis 
will  be  able  to  hyphenate  and  justify 
ads  in  house  to  see  how  they  will  fit 
and  get  accurate  lineage  counts  and 
more  efficient  use  of  space.  Then  it 
plans  interactive  communication  with 
the  Inquirer’s  classified  system. 

Tom  DeSimone,  vice  president  of 
sales  at  Davis,  which  handles  primari¬ 
ly  recruitment  advertising,  said  the 
company  is  equipping  its  account  rep¬ 
resentatives  with  IBM-compatible 
personal  computers. 


San  Jose 

(Continued  from  page  27) 


tern  of  the  Bernard  Hodes  Advertis¬ 
ing  Agency  in  Palo  Alto.  Two  hours  of 
training  were  given  to  Hodes  person¬ 
nel  and  the  system  was  tested  an  a 
parallel  basis  before  telecopying  of  ad 
copy  was  dropped. 

Bailee  said  several  other  systems 
were  capable  of  entering  the  news¬ 
paper’s  system,  including  the  Apple 
Macintosh  personnel  computer  sys¬ 
tem  at  another  agency.  The  Apple  has 
strong  graphics  applications  and  is 
priced  at  about  $2,000. 


“Each  ad  representative  will  be 
able  to  send  his  own  ads  to  newspap¬ 
ers  from  his  station  rather  than  wait  at 
the  telecopier,’’  said  Frank  Bradin, 
data  processing  manager  at  Davis. 

“As  other  papers  come  on  line 
down  the  line,  we’ll  be  able  to  feed  ads 
directly  into  their  computers,’’  De¬ 
Simone  said.  “The  problem  is  going 
to  be  that  coding  may  be  different  for 
all  the  newspapers.’’ 

DeSimone  said  remote  entry  may 
spread  to  all  newspapers  but  it  will  be 
a  slow  process  beginning  with  papers 
in  the  major  metropolitan  markets. 

But  coding  and  command  struc¬ 
tures  are  not  a  problem  at  Miller 
Advertising  in  New  York.  Miller  is 
connected  directly  and  interactively 
to  the  International  Business 
Machines  Corp. -based  classified  sys¬ 
tem  at  the  New  York  Times  through 
dedicated  phone  lines  and  a  personal 

The  result  is  that  Miller 
now  is  transmitting  more 
than  $1  million  worth  of 
classified  ads  a  month  to 
the  Times  in  real  estate, 
help  wanted  and 
automobiles. 

computer  interface.  Miller  spent 
“hundreds  of  thousands’’  of  dollars 
on  its  system  of  25  IBM  PCs,  control¬ 
lers,  9,600-baud  modems  and  two  de¬ 
dicated  phone  lines.  The  result  is  that 
Miller  now  is  transmitting  more  than 
$1  million  worth  of  classified  ads  a 
month  to  the  Times  in  real  estate,  help 
wanted  and  automobiles. 

Andrew  Miller  recently  got  a  call 
from  a  client  on  a  Friday  morning  to 
place  an  ad  for  the  Times  Sunday  edi¬ 
tion,  whose  classified  deadline  is 
Thursday  evening.  He  placed  the  ad 
by  computer  Friday  about  10:30  a. m. , 
something  he  couldn’t  have  done  be¬ 
fore. 

With  three  interactive  modes.  Mil¬ 
ler  can  send  and  order  ads,  check, 
correct  or  cancel  ads  in  the  customer 


But  besides  the  union  disputes, 
Bartee  said  advertisers  have  asked  for 
discounts  in  exchange  for  doing  extra 
work. 

The  Mercury  News  uses  a  System 
Integrators  Inc.  System  55  classified 
ad  front  end  system.  Last  year, 
according  to  Bartee,  it  ranked  third  in 
classified  ad  count  and  full  run  classi¬ 
fied  linage.  For  the  last  two  years,  he 
said,  the  Mercury  News  led  the  world 
in  employment  linage.  From  15  major 
personnel  agencies,  the  newspaper 
gets  between  8%  and  14%  of  its  help 
wanted  ads. 

John  Hammett,  who  handles  labor 
relations  as  the  Mercury  News  senior 


sevice  mode,  or  pick  up  a  peviously 
run  ad  without  re-keyboarding.  A 
security  system  limits  Miller’s  acces¬ 
sibility  on  the  Times  data  base  to  only 
Miller  clients. 

“This  is  a  much  improved  proce¬ 
dure.  This  is  a  revolution  as  far  as 
we’re  concerned,’’  Andrew  Miller 
said. 

Dave  Drabkin,  production  manager 
at  Allied  Advertising,  the  Boston 
agency  that  has  tested  with  the  Regis¬ 
ter  stated,  “Most  agencies,  if  they  are 
not  already,  are  going  to  be  putting  in 
telecommunications.’’ 

Charles  Russo  of  the  New  Bruns¬ 
wick  (N.J.)  Home  News,  said  of  re¬ 
mote  entry,  “This  is  the  future  of 
advertising  input.  Micros  (comput¬ 
ers)  are  so  commonplace,  people 
eventually  could  call  from  their 
homes  to  place  an  ad.” 

Russo,  who  helped  set  up  the  Home 
News’  input  system  from  an  agency 
advertising  for  an  automobile  dealer, 
said  it  would  be  relatively  easy  to  con¬ 
vert  a  system  to  read  a  universally 
accepted  communication  command 
code.  “Any  data  processing  person 
worth  a  salt  can  do  the  conversion 
with  no  trouble  at  all,”  he  said. 

The  advent  of  remote  entry  has  not 
caught  system  vendors  unaware. 
Atex,  the  manufacturer  of  computer 
typesetting  systems  for  large  news¬ 
papers,  has  introduced  a  PC  system  to 
communicate  with  Atex. 

A  committe  of  ANCAM  has  con¬ 
vened  to  study  the  possibility  of  stan¬ 
dardizing  column  widths  in  classified 
ads,  and  the  subject  of  information 
standards  for  classified  ads  is  ex¬ 
pected  to  be  taken  up  when  ANCAM 
meets  in  October. 

Also  the  technical  committee  of 
ANPA  is  considering  taking  on  the 
project  next  year  of  establishing  stan¬ 
dards  for  advertising  communica¬ 
tions. 

Barger,  the  ANCAM  president, 
said  “Remote  entry  is  a  babe  in  the 
woods  now.  It’s  something  we’re 
going  to  take  a  good  look  at  at 
ANCAM.” 


vice  president,  said  it  wasn’t  the 
newspaper’s  system  but  the  adver¬ 
tisers. 

“It’s  not  our  choice  how  advertis¬ 
ers  send  us  material  that  they  pay  for 
that  will  appear  in  the  newspaper. 
That’s  their  choice,”  Hammett  said. 

Some  help  wanted  ads  have  been 
sent  by  facsimile,  called  in  by  phone 
and  sometimes  mailed  in  camera 
ready,  Hammett  said.  “Sometimes 
they  had  our  people  work  on  them  and 
sometimes  they  didn’t.” 

Arbitration  on  both  grievances  is 
set  for  sometime  in  November. 
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OBITUARIES 


Horace  Abrahams,  79,  a  news 
photographer  who  covered  five  wars, 
died  July  12  in  Eastbourne,  England, 
following  a  heart  attack.  He  was 
Keystone  Photo  manager  in  Tokyo  21 
years  before  his  retirement  in  1977. 

Abrahams  covered  the  Spanish 
Civil  War,  World  War  II  and  hostili¬ 
ties  in  Algeria,  Korea  and  Vietnam. 

♦  *  ♦ 

Donald  B.  Abert,  78,  retired 
board  chairman  of  The  Journal  Com¬ 
pany,  owner  of  the  Milwaukee  Jour¬ 
nal  and  the  Milwaukee  Sentinel,  died 
July  6  of  congestive  heart  failure. 

Abert  joined  the  promotion  depart¬ 
ment  of  the  company  in  1928  at  $30  a 
week  after  his  graduation  from  the 
University  of  Wisconsin. 

He  was  elected  chairman  in  1977 
and  retired  in  1982. 

♦  *  * 

Gordon  Fisher,  56,  president  of 
Southam  Inc.,  Toronto-based  news¬ 
paper  chain,  died  of  liver  cancer  Au¬ 
gust  8  at  his  home  in  the  Canadian 
city. 

Fisher’s  death,  after  a  long  illness 
that  kept  him  away  from  his  job  much 
of  this  year,  left  Southam  facing  the 
possiblity  for  the  first  time  that  a  non- 
Southam  family  member  may  head 
the  chain. 

Fisher  himself  did  not  get  started  in 
the  family  business  until  he  was  30. 

Instead,  he  earned  an  engineering 
degeee  at  McGill  University  and  be¬ 
came  widely  known  for  designing 
sleek  racing  ships. 

He  entered  the  newspaper  chain  in 
1958  as  an  executive  assistant,  be¬ 
coming  assistant  to  the  president  in 
1962,  vice  president  in  1965  and  man¬ 
aging  director  in  1969. 


NEW  FROM  UFS 


He  became  president  in  1975,  be¬ 
ginning  a  tenure  that  was  chiefly 
marked  by  the  diversification  of  the 
newspaper  dynasty  into  non- 
traditionaJ  businesses  such  as  a  book¬ 
store  chain.  During  Fisher’s  presiden¬ 
cy,  the  chain  bought  few  newspapers, 
the  biggest  being  the  Sault  Ste.  Marie 
(Ontario)  Star,  purchased  the  month 
he  was  promoted. 

Fisher  led  Southam  during  a  period 
when  it  made  the  most  headlines  for  a 
newspaper  it  closed. 

In  1980,  Southam  closed  its  money¬ 
losing  Winnipeg  (Manitoba)  Tribune, 
giving  a  daily  monopoly  to  the  rival 
Thomson  Newspapers  Ltd.  chain. 
The  same  day,  Thomson  closed  its 
Ottawa  Journal,  giving  Southam’s 
Ottawa  Citizen  a  monopoly  in  the 
capital  city. 

That  turn  of  events  was  at  the  heart 
of  a  1983  monopoly,  merger  and  con¬ 
spiracy  charge  brought  against  the 
two  big  chains.  Both  chains  were  ac¬ 
quitted  after  trial. 


Gerard  Harrington,  83,  former 
managing  editor  of  the  New  Haven 
Journal-Courier  and  editor  of  several 
other  New  England  newspapers,  died 
July  8  in  Sapulpa,  Okla. 

His  career  spanned  five  decades  in 
journalism  and  also  included  leading 
the  British  War  Relief  Society  public¬ 
ity  effort  in  the  United  States  during 
World  War  II. 

He  started  at  the  Worcester  (Mass.) 
Telegram  in  1923  after  two  years  at 
Harvard  University.  He  left  Worces¬ 
ter  a  year-and-a-half  later  for  the 
Newark  Ledger  but  shortly  joined  the 
New  Orleans-based  James  O.  Jones 
Co. 


by  Scott  Stantis 

He's  no  bear  scout, 
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For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
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In  1928,  Harrington  was  state  editor 
of  the  Water  bury  (Conn.)  Republican 
and  for  eight  years,  1929  to  1937, 
wrote  for  the  Waterbary  American. 

In  1940,  Harrington  became  direc¬ 
tor  of  publicity  for  the  British  War 
Relief  Society  and  after  the  war  ended 
served  as  managing  editor  of  the 
Keene  (N.H.)  Evening  Sentinel  until 
he  joined  the  New  Haven  Register  in 
1946,  serving  as  city  editor  and  then 
news  editor.  In  1956,  he  became  man¬ 
aging  editor  of  the  jointly  owned  New 
Haven  Journal-Courier,  which  he  left 
in  1966,  accepting  the  post  of  manag¬ 
ing  editor  and  assistant  publisher  of 
the  Meriden  (Conn.)  Morning  Re¬ 
cord.  He  retired  from  daily  journalism 
in  1974. 

*  *  * 

Henry  C.  Segal,  84,  for  55  years 
editor  and  publisher  of  the  American 
Israelite,  the  oldest  English-Jewish 
weekly  in  America,  died  July  28  at 
Glen  Manor  Home  for  the  Jewish 
Aged  in  Cincinnati. 

He  joined  the  newspaper  in  1928  as 
managing  editor  and  became  editor 
and  publisher  in  1930,  when  he  bought 
the  paper  from  Rabbi  Jonah  B.  Wise 
of  New  York  City  and  Mrs.  Adolph 
Ochs,  wife  of  the  publisher  of  the  New 
York  Times.  They  were  son  and 
daughter  of  Rabbi  Isaac  Mayer  Wise, 
who  founded  the  paper  in  1854. 

Segal  worked  for  a  short  time  as  a 
reporter  for  the  Akron  (Ohio)  Press 
after  his  graduation  from  Ohio  State 
University.  He  moved  to  Cincinnati 
in  1923  to  join  the  Cincinnati  Post  and 
held  editing  posts,  including  assistant 
managing  editor  at  the  time  he  left  to 
join  the  Israelite. 

He  had  served  more  than  30  years 
as  Cincinnati  correspondent  for  the 
New  York  Times  and  taught  journal¬ 
ism  at  the  University  of  Cincinnati. 


KIND 
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They  speak  about  antiques  each  week 

Ralph  and  Terry  Kovel  have  been  doing  a  syndicated  column 
covering  collectible  objects  for  more  than  three  decades 


By  David  Astor 

Ralph  and  Teiry  Kovel  made  their 
first  serious  antique  purchases  while 
honeymooning  in  Bermuda  35  years 
ago. 

After  they  returned  home,  they 
eagerly  looked  for  books  about  anti¬ 
ques— ^ut  the  few  they  found  were 
aimed  at  readers  who  knew  a  lot  about 
the  subject.  So  Ralph  came  up  with 
the  idea  of  compiling  an  easier-to- 
understand  book  of  their  own. 

Dictionary  of  Marks— Pottery  and 
Porcelain  (Crown  Publishers,  1953) 
received  a  number  of  positive  write¬ 
ups,  with  some  reviewers  calling  the 
Kovels  “experts”  in  the  antiques 
field. 

The  Kovels  were  anything  but  ex¬ 
perts  at  the  time.  But  if  reviewers 
were  going  to  call  them  that,  they  fig¬ 
ured  they  would  also  try  doing  a 
newspaper  column  on  antiques. 

The  Cleveland  Press  began  running 
their  question-and-answer  feature  on 
a  trial  basis  in  1953,  and  then  the  Reg¬ 
ister  and  Tribune  Syndicate  picked  it 
up  the  following  year — after  another 
syndicate  the  Kovels  approached  said 
an  antiques  column  would  never  sell. 

Three  decades  later,  “Kovels: 
Antiques  and  Collecting”  is  still 
appearing  in  Cleveland  (it  came  to  the 
Plain  Dealer  after  the  Press  folded) 
and  is  still  with  RTS  (now  Cowles 
Syndicate). 

And,  three  decades  later,  the 
Kovels  have  more  than  earned  the  ti¬ 
tle  of  “experts”  in  their  field.  In  addi¬ 
tion  to  the  weekly  newspaper  col¬ 
umn — which  currently  has  about  200 
subscribers — the  couple  do  a  monthly 
column  for  House  Beautiful  maga¬ 
zine,  a  monthly  newsletter,  free-lance 
articles,  syndicated  television  spots, 
and  lectures  on  antiques  and  collecti¬ 
bles.  And  the  Kovels  have  written 
over  40  Crown  books  on  the  subject, 
with  the  next  one — a  new  version  of 
their  first  1953  work — due  out  in 
October. 

The  Kovels  have  reached  the  point 
where  they  now  receive  about  10,000 
letters  a  month  for  their  column. 
About  80%  of  the  writers  want  to 


Ralph  and  Terry  Kovel 

know  what  their  antique  or  collectible 
is  worth,  another  10%  or  so  ask  who 
made  their  object  and  when,  and  the 
other  10%  pose  “weird”  questions 
that  may  relate  only  indirectly  to  the 
syndicated  feature’s  subject.  One 
person,  recalled  the  Kovels,  wanted 
to  know  what  to  do  with  a  rug  that  had 
been  partially  eaten  by  the  family  cat. 

Perhaps  the  Kovels’  most  memor¬ 
able  letter  over  the  years  was  from  a 
man  who  purchased  an  old  trunk  and 
found  that  it  was  full  of  New  York 
City  dock  records  (ships  coming  and 
going)  from  the  17()0s. 

When  questions  come  in,  Terry 
finds  the  answers  by  sifting  through 
the  approximately  9,000  books — and 
catalogs  and  magazines — crammed 
into  the  Kovels’  Shaker  Heights, 
Ohio,  home.  (A  staff  helps  with  re¬ 
search.)  Or  she  might  call  dealers  and 
other  people.  Then  Terry  writes  out 
answers  that  are  subsequently  edited 
by  Ralph,  who  spends  much  of  his 
time  working  four  miles  away  in  a 
totally  unrelated  business — the 
Sar-a-Lee  salad  dressing  company. 

There  is  more  to  the  Kovels’  col¬ 
umn  than  questions  and  answers, 
however.  Each  installment  starts  with 


a  brief  essay — accompanied  by  a 
photo — about  a  certain  category  of 
antique  or  collectible.  Recent  items 
covered  include  oak  furniture,  milk 
separator  advertisements,  oyster 
plates,  Victorian  pedestal  desks,  gas 
ceiling  fixtures,  quilts,  clocks,  blen¬ 
ders,  tea  kettles,  and  cartoon  memo¬ 
rabilia. 

In  that  last  column,  the  Kovels 
wrote:  “There  is  much  collector  in¬ 
terest  in  cartoon  memorabilia  of  past 
years.  The  original  art  produced  by 
the  studio  artists  is  the  most  expen¬ 
sive.  The  celluloid  drawings  used  for 
cartoons  bring  record  prices.  And, 
artists’  drawings  of  comic  strips  or 
comic  book  covers  are  selling  for  high 
prices  as  unique  works  of  art. 

“However,  many  comic  materials 
can  be  collected  at  moderate  prices. 
Old  comic  books,  small  bisque  figures 
of  comic  characters,  clothes,  toys, 
stuffed  animals,  and  even  dishes  are 
collected.” 

Every  Kovel  column  also  includes 
an  “antique  care  tip”  (such  as  how  to 
clean  brass)  and  a  list  of  current  prices 
recorded  from  antique  shows,  flea 
markets,  auctions,  and  other  places 
throughout  the  country. 

A  look  at  some  of  these  prices 
(many  items  cost  under  $10)  indicates 
that  the  feature’s  target  audience  is 
not  solely  comprised  of  people  who — 
in  the  words  of  the  Kovels — “buy 
Rembrandts.”  The  columnists  get  let¬ 
ters  from  people  of  all  incomes — not 
to  mention  all  ages,  all  regions,  and 
both  sexes. 

Collecting  has  been  growing  by 
leaps  and  bounds  the  past  30  years 
(for  one  thing,  the  U.S.  finally  got  old 
enough  to  have  a  lot  of  antiques),  and 
now  virtually  all  Americans  collect 
something,  said  the  Kovels.  Many 
antiques  (often  defined  as  objects 
over  100  years  old)  have  gotten  ex¬ 
tremely  expensive,  but  a  number  of 
collectibles  (objects  under  100  years 
old)  are  well  within  the  price  range  of 
most  people.  A  collectible  can  be 
something  as  simple  as  a  baseball  card 
or  banana  sticker. 

One  of  the  most  popular  collectible 
categories  among  young  adults  today. 
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said  the  Kovels,  are  furniture  and 
other  items  from  the  1950s.  The  col¬ 
umnists  said  these  people  “are  buying 
what  they  saw  on  Leave  it  to  Bea ver. '  ’ 
The  Kovels  themselves  collect 
such  things  as  silver,  art  pottery,  de¬ 
pression  glass,  country  store  mer¬ 
chandise  (cans,  cracker  barrels,  meat 
slicers,  etc.),  and  historical  textiles 
(from  political  campaigns,  world’s 
fairs,  etc.).  And  all  of  the  couple’s 
furniture  is  old,  reflecting  the  Kovels’ 


belief  that  antiques  should  be  used — 
not  just  looked  at. 

Readers  of  the  column  often  offer  to 
sell  things  to  the  Kovels,  but  they  nev¬ 
er  accept.  They  find  their  antiques 
and  collectibles  the  way  most  other 
people  do — at  shops,  garage  sales, 
and  elsewhere. 

The  Kovels — who  also  do  apprais¬ 
als  (usually  “complicated”  ones  in¬ 
volving  court  cases  and  the  like) — 


found  each  other  back  in  1947.  They 
met  on  a  double  blind  date  (Ralph  was 
with  the  other  woman  in  the  foursome 
that  night  and  Terry  with  the  other 
man),  and  Ralph  called  Terry  a  few 
days  later. 

Terry — a  Cleveland  native — was  a 
Wellesley  College  math  and  philoso¬ 
phy  student  at  the  time,  while  the  Mil¬ 
waukee-born  Ralph  had  already 
graduated  from  Ohio  State  University 
as  a  business  and  economics  student. 


w 
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Jim  Burnett  (left)  and  Johnny  Sajem  (right)  are  the  creators  of  'Winston'  from  News  America  Syndicate. 

A  bulldog  named  Winston  is  the  star  of  a  new  strip 


A  comic  starring  a  “lovably  arro¬ 
gant”  bulldog  that  resembles  Winston 
Churchill  is  being  introduced  Septem¬ 
ber  1  by  News  America  Syndicate. 

“Winston” — which  will  also  fea¬ 
ture  a  feline  named  Garbonzo  who 
does  “Kat  Krunchy”  commercials — 
is  expected  to  have  about  100  charter 
clients,  including  the  Miami  Herald, 
Chicago  Sun-Times,  Detroit  News, 
Denver  Post,  Dallas  Times  Herald, 
and  Houston  Chronicle. 

Jim  Burnett  and  Johnny  Sajem 
were  originally  going  to  call  their  car¬ 
toon  canine  Texx,  and  have  him  al¬ 
ways  wear  a  cowboy  hat.  But  in  the 
early  development  stages  of  the  strip, 
a  newspaper  editor  was  shown  sam¬ 
ple  drawings  and  noted  that  the  dog 


looked  like  Churchill. 

Burnett — a  U.S.  Navy  veteran — 
has  written  gags  for  a  number  of  car¬ 
toonists,  resulting  in  sales  to  maga¬ 
zines  such  as  the  New  Yorker,  Red- 
book,  and  the  Saturday  Evening  Post. 
He  also  co-created  the  comic  “Nub¬ 
bin”  with  George  Crenshaw.  He  now 
does  the  King  Features  Syndicate- 
distributed  strip  with  artist  Henry 
Boltinoff. 

Sajem  also  does  a  King  strip — “The 
Evermores,”  which  was  created  by 
“Beetle  Bailey”  and  “Hi  and  Lois” 
cartoonist  Mort  Walker.  Sajem 
attended  Georgia  Tech,  where  he  car¬ 
tooned  for  the  school  paper  and 
graduated  with  a  B.S.  in  industrial  en¬ 
gineering.  After  a  hitch  in  the  Army, 


Pulitzer  winner  is  now  syndicated 


he  worked  for  General  Electric — 
eventually  ending  up  at  the  same  plant 
where  Johnny  Hart  of  “B.C.”  and 
“The  Wizard  of  Id”  was  once  em¬ 
ployed. 


Murray  Kempton 


Newsday  columnist  Murray  Kemp¬ 
ton,  who  won  the  Pulitzer  Prize  for 
commentary  earlier  this  year,  has 
signed  with  the  Los  Angeles  Times 
Syndicate. 

■  Papers  picking  up  his  column  so  far 
include  the  Los  Angeles  Times,  Balti¬ 
more  Sun,  Philadelphia  Inquirer,  De¬ 
troit  Free-Press,  Washington  Post, 
Boston  Globe,  Chicago  Sun-Times, 
and  Newark  Star-Ledger. 

In  addition  to  working  for  the  Long 
Island,  N.Y-based  Newsday,  Kemp¬ 
ton  has  also  been  a  columnist  for  the 
New  York  Post,  New  York  Review  of 
Books,  and  New  York  World  Tele- 
(Continued  on  page  32) 
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Dish  up  our  ready-to-serve  package, 
including  Jeanne  Jones'  "Cook  It 
Light,"  home  entertaining,  vege¬ 
tarian  recipes  and  1 5-minute  meals. 
Your  readers  will  ask  for  seconds. 

Call  toll-free  800-445-4555  for  a 
sample  cooking  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  31) 
gram  as  well  as  a  commentator  on  the 
CBS  Spectrum  program.  And  he  has 
been  a  journalism  instructor  at  Hun¬ 
ter  College  and  a  political  journalism 
instructor  at  the  Eagleton  Institute  of 
Rutgers  University. 


Born  in  Baltimore  in  1917,  Kemp- 
ton  graduated  from  Johns  Hopkins 
University  in  1939  and  later  served  in 
the  Air  Force  during  World  War  11. 

The  New  York  City  resident  has 
won  a  number  of  other  honors  besides 
the  Pulitzer,  including  a  Citation  for 


Literary  Achievement  from  the 
National  Academy  and  Institute  of 
Arts  and  Letters  in  1978,  the  National 
Book  Award  in  Contemporary  Affairs 
in  1973,  the  George  Polk  Award  in 
1%7,  and  the  Sidney  Hillman  Award 
in  1954. 


Daily  color  comics  page  will  be  offered  this  autumn 


A  daily  color  comics  page  contain¬ 
ing  a  number  of  strips  and  panels  will 
be  offered  by  Kreative  Productions 
starting  November  15. 

“Color  has  become  an  important 
addition  to  many  daily  newspa¬ 
pers  .  .  .,”  declared  Kreative  mar¬ 
keting  director  Gerald  A.  Bennett. 

The  page — according  to  a  list  pro¬ 
vided  by  Bennett — will  include  “Per¬ 
kins”  by  John  Miles,  a  well-known 
British  cartoonist;  “Camron”  by  L. 
Pilon,  a  Canadian  cartoonist  who  re¬ 
cently  had  his  first  book  published; 
“Swamp  Brats”  by  Warren  Sattler,  a 
Connecticut  native  who  also  does  the 
senior  citizen  “Elder  Berrys”  strip; 
“7  Willow  Lane”  by  David  Transue, 
a  Pennsylvanian  who  does  the  “Sec¬ 
ret  Agent  X”  spy  adventure  comic; 
and  “Captain  Sidd”  by  Don  Vannoz- 
zi,  a  New  Jersey  resident  whose  com¬ 
ic  was  recently  picked  up  for  publica¬ 
tion  in  the  Philippines. 

Also:  “Philip’s  Flock”  by  Louis 
Goodwin,  an  Ohio  resident  whose 
strip  has  a  religious  twist;  “Father 
Dickens”  by  Joan  Altabe,  a  Florida 
resident  whose  comic  is  a  spoof  about 
a  Catholic  Father;  “Harry”  by  Zalm, 
an  American  magazine  cartoonist; 
and  “Laughs  Around  the  World”  and 


DC  (UIRES  ALL  SHOOK  UP^ 

out  arr  ubd  last  nimt! 
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'The  Elder  Berrys'  by  Warren  Sattler,  one  of  the  cartoonists  whose  work  will  appear  on 
the  Kreative  color  comics  page. 


“The  Almighty  $”  by  Lo  Linkert,  a 
Canadian  who  recently  received  an 
award  for  his  work  in  Belgium. 

Also:  “Kidny  Beings”  by  Bill 
Howrilla,  whose  feature  is  about  chil¬ 
dren;  “At  Large”  by  Dan  Rosandich, 
whose  cartoons  have  appeared  in  va¬ 
rious  U.S.  publications;  “Cleats”  by 
Marshall  Toomey,  who  draws  about 
sports;  “Creatures  Features”  by 
Christopher  Hewitt;  and  “Onion 
Head”  by  Joe  Kluck,  whose  comic 
employs  “homespun”  humor. 

Also:  “Squirt”  by  Stephen  Bent¬ 
ley,  whose  comic  features  “kooky” 
firefighters;  “Sunshine”  by  Brent 
Mottershead,  a  Canadian  whose  strip 
stars  a  farm  boy;  “Our  Man  Phineas” 


by  Dennis  Wertin,  whose  comic  fea¬ 
tures  a  small-town  mayor;  and  “The 
Senator”  by  Gerald  Gardner,  who 
has  written  numerous  movies,  televi¬ 
sion  shows,  and  humor  books.  His 
comic  is  a  political  satire  set  in  the 
nation's  capital. 

Kreative — based  at  P.O.  Box  997, 
1324  N.  3rd  St.,  St.  Joseph,  Mo. 
64501 — is  the  parent  company  of 
Dickson-Bennett  International,  which 
distributes  comics  and  other  features 
to  papers  in  Europe,  Australia,  India, 
and  other  overseas  locales;  and 
Weekly  Features  Syndicate,  the 
marketing  agent  for  comics  that  go  to 
papers  in  the  U.S.  and  Canada,  as 
well  as  to  magazines. 


Kid  strip  from  smaii  distributor  gets  iarge  response 


Comics  that  are  not  distributed  by  a 
major  syndicate  usually  have  a  tough 
time  finding  large  newspaper  clients, 
but  this  has  not  been  the  case  with 
“Orbit.” 

Papers  signing  the  Asterisk  Com- 
munications-distributed  strip — which 
will  debut  next  month — include  the 
Boston  Globe,  Philadelphia  Inquirer, 
Chicago  Tribune,  Detroit  News,  Dal¬ 
las  Times  Herald,  Buffalo  News, 
Denver  Post,  Los  Angeles  Herald  Ex¬ 
aminer,  and  a  number  of  other  large 
dailies.  John  Somerville,  who  started 
Asterisk  May  1,  made  sales  in  24  of 
the  first  25  markets  he  visited. 

Somerville,  64,  was  originally  going 
to  retire  April  30  after  working  13 
years  for  Universal  Press  Syndicate. 


Instead,  he  went  on  the  road  in  a  cam¬ 
per  van  to  sell  “Orbit,”  and  also  con¬ 
ducted  in-class  surveys  with  fourth-, 
fifth-,  and  sixth-grade  students  in  Chi¬ 
cago,  Toronto,  and  Connecticut. 

“Orbit”  is  aimed  at  preteen  read¬ 
ers — a  group  newspapers  were 
advised  to  target  more  in  the  2 1  st  Cen¬ 
tury  Comics  report  released  earlier 
this  year  (see  E&P,  February  16). 

Somerville — who  has  also  worked 
as  a  salesperson  for  United  Feature 
Syndicate  and  McNaught  Syndicate, 
and  as  an  editorial  cartoonist — found 
in  his  surveys  that  73.2%  of  the  kids 
liked  the  Asterisk  strip  “a  lot.”  A  to¬ 
tal  of  22.1%  said  they  read  daily  com¬ 
ics  pages,  but  56.3%  said  they  would 
peruse  them  if  “Orbit”  was  included. 


The  corresponding  figures  for  Sunday 
pages  were  48.9%  (without  “Orbit”) 
and  67.3%  (with  the  comic).  And 
“Orbit”  finished  second  to  Jim 
Davis’  United-distributed  “Garfield” 
in  popularity  voting. 

“Orbit”  (see  E&P,  July  13)  is  by 
Bruce  Hammond,  who  also  does  the 
“Duffy”  strip  for  Universal.  Asterisk 
is  based  at  Box  3300,  Peterborough, 
N.H.  03458. 

Lippmann  on  stamp 

A  six-cent  regular  stamp  honoring 
the  late  syndicated  columnist  Walter 
Lippmann  (1889-1974)  will  be  intro¬ 
duced  nationwide  on  September  20. 
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Shop  Talk 

(Continued  from  page  44) 


essay,  Meiklejohn  went  on  to  say  that 
we  “must  try  to  understand  the  issues 
which,  incident  by  incident,  face  the 
nation.”  One  can  wonder  whether  we 
have,  in  fact,  given  up  trying.  After 
all,  with  countless  issues  and  a  multi¬ 
tude  of  interpretations,  it  would  not 
be  surprising  if  we  had. 

Assuming  that  we  all  accept  the  im¬ 
portance  of  ideals  in  the  newspaper 
industry  and,  more  specifically,  that 
the  concept  is  worth  striving  for,  then 
there  is  only  one  question  that  re¬ 
mains:  Can  advertising  help  solve  our 
problems? 

Robert  Bock  stated  in  his  “Shop 
Talk”  column  that  if  advertising,  via 
broadcast,  can  get  people  to  make 
positive  changes  in  their  lives,  then 
“it  can  probably  get  them  to  read 
more  newspapers.”  This  premise  is 
supported  to  some  degree  by  research 
that  was  undertaken  in  a  joint  effort 
by  Time  and  Seagram’s. 

In  a  two-year  examination  of  the 
effectiveness  of  magazine  advertis¬ 
ing,  one  of  the  study’s  major  findings 
was  that  the  impact  of  advertising 
caused  greater  increases  in  behavior 
than  in  attitude.  For  example,  a  favor¬ 
able  rating  for  particular  liquor  brands 
increased  by  45%  over  the  two  years 
while  product  purchase  jumped 
170%.  The  key  is  that  the  advertising 
program  had  been  committed  to  and 
that  the  positive  effects  increased 
over  time.  It  was  also  discovered  that 


Winship 

(Continued  from  page  II) 

noticed,”  Winship  quipped,  saying  he 
could  have  chosen  any  other  news¬ 
paper  to  make  the  same  point. 

In  an  effort  to  achieve  a  reputation 
within  the  industry,  Windship  said, 
editors  fear  the  identities  and  idiosyn- 
cracies  that  distinguish  one  newspaper 
from  another.  At  the  losing  end  are 
readers,  he  said,  who  see  personality 
fade  from  their  newspapers  for  the 
sake  of  slickness.  And  besides  com¬ 
peting  with  themselves,  Winship  said 
newspapers  often  close  up  shop  after 
catching  the  6  o’clock  TV  headlines. 

“Newspapers  ought  to  beef  up  their 
night  staff,  including  a  ranking  editor 
or  two,  re-staff  police  headquarters, 
cover  late  meetings,  big  and  little 
crime  and  sports  extensively.  News¬ 
papers  can  and  should  own  the  news 
between  7  p.m.  and  3  a.m.  and,  to 
compete  with  television,  editors  and 
reporters  should  be  urged  to  write 
‘second-day’  stories  with  a  forward 


brand  awareness  rose  more  quickly 
than  advertising  awareness,  indicat¬ 
ing  that  “people  are  affected  by 
advertising  even  when  they  claim 
they  cannot  recall  having  seen  it.” 
This  would  be  an  important  point  for 
our  industry  to  keep  in  mind  if  a 
“value  of  readership’’  marketing 
program  were  to  be  embarked  upon 
and  funding  were  susceptible  to  initial 
results. 


In  a  two-year 
examination  of  the 
effectiveness  of  magazine 
advertising,  one  of  the 
study’s  major  findings 
was  that  the  impact  of 
advertising  caused 
greater  increases  in 
behavior  than  in  attitude. 


How,  then,  would  such  a  program 
be  designed  for  newspapers?  In  the 
spring/81  issue  of  the  Journal  of 
Marketing,  Paul  Bloom  and  William 
Norvelli  discussed  “Problems  and 
Challenges  in  Social  Marketing.” 
They  stated  that  social  marketing  is 
“an  endeavor  that  generally  encour¬ 
ages  people  to  do  something  that  will 
be  beneficial  to  more  than  just  them¬ 
selves,”  which  in  other  words  is  a 
matter  of  improving  their  lives  and 
correcting  unproductive  habits.  Here 
we  are  clearly  talking  about  the  same 
goals  for  our  program,  i.e.,  people 
should  read  more,  understand  more. 


“This  was  how  evening  newspa¬ 
pers  were  written  before  the  days  of 
TV  and  traffic-clogged  cities.” 

Another  ingredient  in  the 
homogenization  of  newspapers  is  the 
ilk  of  reporters  today,  Winship  said. 
Over-infatuated  with  “glamour” 
news,  these  reporters  want  the  big- 
time,  national  news  assignments 
without  knowing  their  localities  first. 

“Moreover,  too  many  reporters  are 
highly  nomadic  and  consequently, 
don’t  know  their  own  adopted  cities. 
They  don’t  live  in  its  neighborhoods, 
except  for  the  gentrified  ones,  or  care 
about  their  community’s 
future  .  .  .  Byjumpingtoooftenfora 
better  buck,  they  are  short-changing 
their  own  development.” 

Instead,  Winship  implored  the 
group  to  be  “the  catalyst  for  writing 
about  the  complex  and  desperately 
complicated  job  of  redesigning  public 
education,  the  need  for  a  better  wel¬ 
fare  that  does  not  perpetuate  unem¬ 
ployment,  teenage  pregnancies  and 
disintegrating  families,  the  need  for 


and  become  more  responsible 
citizens. 

Bloom  and  Norvelli  go  on  to  dis¬ 
cuss  specific  aspects  of  designing  the 
program,  involving  things  like  market 
analysis  and  segmentation,  product 
strategy,  communications  strategy, 
and  so  on.  When  read  from  the  per¬ 
spective  of  the  newspaper  industry’s 
problem  of  declining  readership,  this 
paper  forms  an  excellent  starting 
point  for  any  discussion  of  how  to 
develop  the  program. 

While  it  may  seem  counterproduc¬ 
tive,  there  is  actually  one  more  issue 
that  remains:  Is  the  newspaper  in  its 
present  form  doomed  in  spite  of  a  ma¬ 
jor  advertising  effort?  Many  other 
questions  would  need  to  be  answered 
t^fore  that  one,  including:  a)  Are  the 
pressures  of  serving  the  advertisier 
too  great  to  accommodate  idealistic 
goals?  b)  Is  there  a  change  taking 
place  in  how  young  minds  process  in¬ 
formation  —  as  a  result  of  TV ,  compu¬ 
ters,  education  style,  etc.  —  that  will 
militate  against  newspaper  reading? 
c)  Is  society  viewing  the  newspaper  as 
a  medium  that  just  does  not  offer  an 
individual  the  same  good-looking,  ex¬ 
citing,  sophisticated  self-image  that 
TV  and  its  stars  —  news,  sports,  dra¬ 
ma,  soap,  sitcom  —  offer?  d)  Is  the 
newspaper  simply  a  representative  of 
a  bygone  era? 

No  doubt  we  all  hope  that  it  is  not, 
but  this  should  not  stop  us  from  doing 
the  research  and  examining  the  op¬ 
tions  that  will  allow  us  to  continue 
serving  the  public.  Perhaps  the  prod¬ 
uct  can  change  and  still  fulfill  its  role 
in  the  newspaper  ideal. 


tax  breaks  and  other  subsidies  for 
drawing  businesses  into  the  depress¬ 
ed  areas. 

“It’s  up  to  you  to  keep  your  editor’s 
feet  to  the  fire.” _ 

TV  Update 

(Continued  from  page  25) 
profit. 

United  Media  is  working  on  de¬ 
veloping  national  advertising  for  TV 
Update  as  well.  Vonetes  said  national 
revenues  would  be  shared  with  local 
newspapers,  but  added  that  United 
Media  “hasn’t  nailed  down  yet”  how 
those  national  revenues  would  be  di¬ 
vided  up. 

Vonetes  said  that  TV  Update,  in 
addition  to  being  an  “offensive” 
weapon  for  generating  readership  and 
advertising,  was  a  “defensive” 
weapon  as  well. 

“It  keeps  free  circulation  or  cable 
produced  magazines  out  of  the  mar¬ 
ket,”  he  said.  “I  think  it’s  just  a  mat¬ 
ter  of  time  before  cable  magazines 
have  advertising.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BOXING 

MONEY 

BOXING  -  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subjBct  oftBn  uncl6r6stirn3t6d  byBditors. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
Sl3th,  Temple  TX  76501. 

Will  cultivate  new  readership.  Won't  cost 

MOVIE  REVIEWS 

much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd..  Essex,  MA  01929.  (617) 
768-7165. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 

CARTOONS 

Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 

AWARD-WINNING  CARTOONS,  carica¬ 

(914)  692-4572. 

tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B,  Murfreesboro,  TN  37130. 

OUR  FREE  FALLAIVINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write;  REVIEWS  ON  REQUEST, 
PO  Box  20267,  London  Terrace  Station, 
NewYork,  NY  10011.  (212)989-6612. 

SALTY  SALLY.  A  panel  readers  clip  out 
and  pin  up.  Cullen  Hightower,  PO  Box 

POLITICAL  COLUMNS 

747,  Shalimar,  FL  32579 

CARE  ABOUT  THE  REAL  TRUTH  on 

EDUCATION 

Mexico  and  Latin  America?  1,  Carlos 
Gutierrez,  know  more  than  most  corres¬ 

TOO  MUCH  HOMEWORK.  Kids  can't 

pondents. 

Torres  Torija  37 

read  DEAR  TEACHER  gives  parents 
advice  on  educational  problems.  Box 
395,  Carmel  IN  46032.  (317)  844- 
9601,  844-1188. 

Cd.  Satelit,  Mex. 

MEXICO 

ENTERTAINMENT 

PUZZLES 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

DAILY  CROSSWORD  PUZZLES  by  Fran¬ 
cis  Burton,  15  square  x  15  square  of 
approximately  62-81  words.  For  sam¬ 
ple,  rates,  P()  Box  997,  St.  Joseph,  MO 
64502. 

HEALTH 

FREE  PUZZLES! 

Run  our  small  coupon  and  get  th6  best 

"FIT  FOR  LIFE"  by  Shelia  Cluff,  spa 
director  and  television  personality,  gives 
exercise  and  diet  tips  to  readers.  Its  just 
one  biweekly  column  in  our  weekly  news 
package  with  others  on  children's 
health,  medications  for  consumers. 

crossword  or  Scrambir'®  puzzles  FREE! 
Our  15th  year.  Scrambl-Gram  Inc., 
1772  State  Rd.,  (Juyahoga  Falls,  OH 
44223.  (216)  923-2397. 

REAL  ESTATE 

healthful  travel  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  words  each  week 
come  to  you  at  a  remarkably  low  cost. 
Send  for  a  sample  or  free  trial.  Interna¬ 
tional  Medical  Tribune  Syndicate,  600 
New  Hampshire  Ave,  NW,  Suite  700, 
Washington  DC  20037. 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

"SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America's 
only  health  column  specifically  addres¬ 
sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response"  (Rochester, 
NY  Democrat  &  Chronicle).  Weekly  600 
words.  Now  in  5th  year.  Samples,  rates. 
Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta,  Canada,  T5J  2J7,  (403)  973- 
2361. 


_ SCIENCE _ 

WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


BUSINESS  OPPORTUNITIES 


NEWSPAPER  PRINTING  PLANT  8  un¬ 
its.  2  folders  $125,000.  Will  split.  Mr. 
Sellentin,  (516)  537-3200. 

NEWSPAPER  OPPORTUNITY:  Be  the 
publisher  of  your  own  community  news¬ 
paper  in  Southern  California.  Exciting 
franchise  concept  for  the  best  qualified. 
Telephone  (213)  929-8332;  or  write  PO 
Box  1246,  Nonwalk,  CA  90650. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate  | 
planning,  tax,  partnership,  loan,  depre-  i 
ciation,  insurance,  corporate  and  per-  | 
sonal  worth.  Sensible  fees.  Brochure.  I 
Krehbiel-Bolitho.  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207.  ! 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales'Consulting'Appraising 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D  C.  20005 
(202)  628-1133 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers«Consultants«Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


Pacific  NW  Newspaper  Associates 
j  Rod  Whitesmith,  (206)  892-7196 
I  Box  4487,  Vancouver,  WA  98662 

j  SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
!  Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex- 
I  position  Blvd.,  Austin,  TX  78703,  (512) 
!  476-3950. 

I  The  Midwest 

Newspaper  Brokers 
j  ROY  HOLDIN(3  &  ASSOCIATES 
I  Brokers-Appraisers 

Modest  rates 

j  P.O.  Box  212,  Galva,  II.  61434 
1309-932-2270  217-784-4736 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412(912)  236-1596. 

Fournier  Media  Service  Inc. 
AppraisahBrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


I  WAYNE  CHANCEY  CONSULTANTS 
1  PO  Box  86,  Headland  AL  36345 
1(205)  693-2619 

!  NEWSPAPER  CONSULTANTS 

I  EDWIN  0.  MEYER  ASSOCIATES 
I  Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
i  (804)  784-7000 


ATTENTION  ADVERTISERS: 

Due  to  the  Labor  Day  Holiday,  the  offices  of  Editor  & 
Publisher  wiil  be  closed  Monday,  September  2, 1 985. 

EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


j  NEWSPAPERS  FOR  SALE 

i  ARIZONA  WEEKLY  community  tabloid, 
Itwo  years  old,  circulation  25K,  sunny, 
ibooming  Phoenix  area.  Total  price 
,$25,000.  (602)  938-2742.  PO  Box 
j6034.  Glendale,  AZ  85312. 

ICOLORADO  ROCKIES  SKI  RESORT 
|. Award  winning  weekly  with  diverse, 
leducated  readership  in  colorful  growing 
Icommunity.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
Igreat  style  of  life.  Minimum  $100, OOC) 
{down.  Send  professional  and  financial 
iqualifications.  Suite  359,  Box  9002, 

I  Boulder  CO  80301. 

'CENTRAL  TEXAS  weekly  tab  in  Dallas- 
-{San  Antonio  high  growth  area.  Growing 
'  publication  with  solid  base  ready  for  ex- 
Iperienced  publisher  to  take  it  and  run. 
iOwners  with  other  interest  ready  to  sell. 
Here  is  your  chance  to  get  into  the  boom- 
'ing  Central  Texas  market  at  a  bargain. 

I  Box  9080,  Editor  &  Publisher. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


INDUSTRY  SERVICES 
CONSULTANTS 


EQUIPMENT  ft  SUPPLIES 
COMPUTER  SOFTWARE 


DEEP  SOUTH  NEWSPAPERS 
Three  in  same  state.  First,  a  twice- 
weekly  with  shopper.  $2,000,000  with 
terms.  Second ,  a  twice-weekly  with  wel  I- 
equipped  plant.  $1,250,000  cash. 
Third,  a  weekly.  Assume  debts  and  pay 
finder.  Jim  Hall  Media  Services,  408 
Elm  St.,  Troy,  AL  36081  (205)  566- 
7198. 


EASTERN  OREGON  WEEKLY 
$195,000,  $50,000  down  includes 
building-profitable-owner  moving. 
WESTERN  WASHINGTON  WEEKLY 
$300,000,  25%  down-growing  long 
established  publication. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  OR  97708 
(503)  389-3277 


EASTERN  OREGON  WEEKLY.  Grossed 
$185,000  plus  in  1984  with  $34,000 
net  for  owners.  Grossed  $90,000  plus 
during  first  6  months  of  1985  with 
$18,000  net  for  owners.  Owners  have 
other  plans.  Will  consider  purchase, 
lease  or  combination  to  hard  working 
qualified  persons.  Box  9180,  Editor  & 
Publisher. 


NORTHWEST  MARKET  WITH  3  county 
seats,  over  8,000  paid  circulation.  4 
weeklies,  shoppers,  central  printing. 
Chance  to  increase  value  by 
$1,000,000.  in  2  years.  $300,000 
down.  Bob  Houk,  (6(52)  398-9112. 


NEWSPAPERS  FOR  SALE 
Nassau  County  New  York  established 
chain  of  seven  weeklies  in  prosperous  NY 
City  suburban  communities.  Gross  pro¬ 
jects  $500,000  in  1986  with  greater 
potential.  $400,000,  50%  down.  New 
York  Publishing  Corp.  16  Driftwood 
Drive,  Port  Washington,  NY  11050, 
(718)  445-9005. 


QUICK  SALE  DESIRED.  Profitable  grow¬ 
ing  weekly  on  north  California  coast. 
1985  gross  approximately  $235,000. 
Serious  inquiries  only.  $180,000.  Send 
professional  and  financial  qualifications 
to  Publisher,  PO  Box  8424,  Santa  Cruz, 
CA  95061. 


SAN  DIEGO  biweekly  business  newspap¬ 
er.  Established  four  years,  circulation 
10,000,  grossing  $63K/year.  Now 
breaks  even,  but  could  respond  dramati¬ 
cally  to  new  financial/editorial  input. 
Owner/editor  asks  $35,000  total  price. 
Please  contact  Broker  at  (619)  453- 
3080. 


SMALL  ($52K  gross)  profitable  paid 
weekly  in  fast  growing  area  of  north  cen¬ 
tral  Texas.  $5000  down,  $35K  total  to 
qualified  buyer.  Owner  not  really  in¬ 
terested  in  keeping  paper,  needs  pub¬ 
lishers  who  can  fully  develop  potential. 
ATN,  Inc.,  Bill  or  Ed  Berger,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  tele¬ 
phone  (512)  476-3950. 


ZONE  6  weekly  suburban  and  shopper. 
Both  well  established  in  growing  metro 
market.  Excellent  retail  prospects.  Send 
inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 


MAGAZINE  FOR  SALE 


ESTABLISHED  MAGAZINE  in  the  Lower 
Rio  Grande  Valley  Metroplex  area  of 
South  Texas,  including  South  Padre  Is¬ 
land,  one  of  the  fastest  growing  areas  in 
the  nation.  9,000  circulation.  Grossing 
$150K.  Unlimited  potential.  15  years 
old-same  owners  who  will  help  with 
transition.  $150,000.  No  machinei^. 
Will  sell  without  office/home.  Please  in¬ 
dicate  your  financial  ability  with  first  in¬ 
quiry.  Box  9115,  Editor  &  Publisher. 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


WELL  RESPECTED,  wowing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


PUBUCATIONS  AVAILABLE 


SHOULD  YOU  OWN  a  weekly?  Read 
“Howto  Purchasea  Newspaper  and  Suc¬ 
ceed”  by  editor — publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000.  Ext.  GH-4261  for  in¬ 
formation. 


SHOPPING  GUIDES 


SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980’s.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  EXPERT 
Got  a  circulation  challenge  requiring 
quick  effective  solution?  Consider  the 
consulting  services  of  a  real  pro.  Tom 
Schofield,  former  circulation  director  of 
Fort  Wayne  Newspapers,  Cox  of  Arizona 
publications,  Cheyeen  Newspapes,  Bis- 
mark  Tribune,  Willoughby  News-Herald, 
Morristown  Daily  Record;  with  other  cir¬ 
culation  experience  on  the  Portland 
Oregonian,  San  Francisco  Examiner, 
Rocky  Mountain  News,  Seattle  P.l.  now 
working  on  a  personal  circulation  project 
allowing  time  to  consult  to  your  news¬ 
paper.  Excellent  references.  No  matter 
what  your  needsor  size  let’s  talk.  Special 
expertise  in  promotion-marketing,  CIS, 
TMC  and  all  operational  matters.  (602) 
838-9431. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


IN  ADDITION  TO  BROKERAGE  we  offer 
a  wide  range  of  services  including  mar¬ 
ket  research  and  analysis,  readership 
surveys  and  appraisals.  Reasonable 
fees.  Contact  Dick  Briggs,  RICHARD 
BRIGGS  &  ASSOCIATE,  Box  8225, 
Savannah,  GA  31412.  (912)  236- 
1596. 


EQUIPMENT 


&  SUPPLIES 


CAMERA  S  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


CIRCULATION  SUPPUES 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft  x  6  ft  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  60657.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


DISPLAY/390 

Ad  scheduling,  billing  and  sales  report¬ 
ing  for  weeklies  and  small  dailies.  De¬ 
signed  for  publishers  who  seek  the  com¬ 
petitive  edge.  Runs  on  IBM  PC-}(T  and 
compatibles,  TeleVideo  multi-user  sys¬ 
tem  and  others.  Free  brochures  and  sam¬ 
ple  reports.  Pacific  Sun  Computer  Sys¬ 
tems,  Box  5553,  Mill  Valley,  CA  94942; 
(415)  383-4500. 


ELECTRONIC  STORY  INDEX 
Index  your  morgue  electronically.  Eveiy 
story  can  be  cross  referenced  by  up  to  10 
key  words  or  phrases.  Program  has  room 
for  up  to  65,000  stories.  Completely 
menu  driven,  it’s  very  user  friendly. 
Works  on  IBM-PC  and  compatibles. 
Send  $25  for  sample  disk,  applicable  to 
$395  purchase  price.  T-Squared  Soft¬ 
ware,  308C  Butler  Square,  Minneapolis, 
MN  55403. 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  size  newspapers.  Includes 
advertising  accounts  receivable  and  bill¬ 
ing,  accounts  payable  and  payroll,  each 
fully  interfaced  to  general  ledger.  Turn¬ 
key  system  including  newspaper 
accounting  systems,  NCR  Tower  compu¬ 
ter,  2  terminals,  printer  and  operator 
training  for  only  $29,982.  Call  Fred 
McDaniel,  Tamarix  Systems,  (505)  326- 
7 143  or  write  to  101  E.  30th  St.,  Farm¬ 
ington,  NM  874(31. 


I  PROBLEM  WITH  your  billing?  Our  pub- 
!  lisher  developed  packages  will  fit  easily 
I  into  your  office.  Single  or  multi-zone  ver- 
I  sions  available  for  the  IBM  PC  or  TANDY 
I  microcomputers.  Our  BASIC-400  starter 
I  system  costs  under  $6000.  This  in- 
!  eludes  the  computer,  printer  and  billing 
I  software  for  up  to  400  customers.  Call  or 
!  write  to  Jim  Sutton  or  Steve  Kuckuk, 

I  Publisher  Control  Systems,  223  W  5th, 
‘  Shawano  Wl  54166;  (715)  526-6547. 

I  WHY  NOT  GOT  WITH  THE  BEST?  Our 
program  includes  (powerful,  efficient, 
{circulation  management  $495). 

I  (Accounts  receivable,  billing  schedul- 
1  ing,  reporting— $495).  Financing  avail- 
i  able.  Satisfaction  guaranteed  or  full  re- 
;  fund.  Demo  disk  $20.  Works  on  most 
I  Micros.  For  more  information  phone 
I  (303)  274-4123  or  write  Mountain  Val- 
I  ley  Software,  Box  121,  Sanford,  CO 
;  81151. 


COMPUTERS 


i  FOR  SALE 

!  New  twin  star  washout  unit  NAPP  system 
i  for  twin  star  plate  processor.  Never  us^. 
i  For  more  details  calls  Best  Publishing 
I  Co.,(213)  548-4545. 


I _ MAILROOM _ 

'  CUTLER-HAMMER  conveyors  and  spare 
I  parts.  Also  Nolan  Channel  Flex  con- 
I  veyors  and  spare  parts. 

I  Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
i  Sta-Hi  251  stackers 
j  Cutler-Hammer,  I,  II,  III  stackers 
:  Baldwin  Count-O-Veyors  106’s 
!  Truck  Loaders 
i  Sheridan  48P 
:  45°  and  90°  Floor  Cunres 
I  Fly  table  for  Muller  inserter 
:  Signal  MLN  II  Tying  Machines 
]  Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
i  NORTHEAST  INDUSTRIES 
!  (213)  256-4791 


1  •  24-P,  48-P  and  72-P  SHERIDAN/ 
:  HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
I  your  plant;  training  program  included, 
j  •  FOR  SALE:  New  manufactured  told 
\  first  delivery  beds  for  Harris/Sheridan 
:  stutters. 

I  -  WANTED  TO  BUY:  48-P  and  72-P  late 
!  model  stutters. 

I  JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
!  TANT;  (713)  468-5827. 

i  Three  C.H.  Mark  III 
i  Stackers  and  spare  parts. 

;  Sell  or  trade.  (206)  597-8765 


NEW  TYING 
MACHINES 
$12,400.00 


A  limited  number  of  Power 
Strap  PSN-2  automatic  tying 
machines  (25  to  28  BPM) 
available  immediately  with  a 
limited  warranty.  Installa¬ 
tion  and  parts  support  avail¬ 
able.  High  speed  model  with 
side  guides  and  bundle  stops  - 
$13,900.00. 


HATJ,  SYSTEMS,  INC. 
24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
I  DAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


MULLER  MODEL  231  Counter  Stacker, 
remanufactured  with  one-year  parts  war¬ 
ranty.  Available  immediately.  Reply  to: 
GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  48P  INSERTER  WITH  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH  FEA¬ 
TURE. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251, 257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY.  MECHANICAL  IN¬ 
STALLATION  SERVICES  ALSO  PRO¬ 
VIDED. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT  ASSOCIATES 
1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEW  Two  Stepper  Model  730  Tyer 
Machines  with  Wrapping  Feature  &  Vari¬ 
able  Speed  Control,  includes:  H.D.  Cam 
Hopper  &  Double  Bin  Bagging  with 
Countdown  Counter.  For  more  informa¬ 
tion  contact  Steve  Grant  (305)  761- 
4323. 


MISCELLANEOUS 


GREAT  BUY.  Brand  new  GE  proof 
copiers.  PC1824.  $5,000  each.  Heavy 
duty.  At  less  than  half  price  of  new  units. 
Contact: 

HGO  America  Incorporated 
(717)  843-1519 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


42  rolls,  14  W  wide,  30  pound.  The 
Concord  Monitor,  Concord  NH  03301, 
(603)  224-5301,  contact  Pam  Byrne. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


AUTOLOGIC  APS-5-C  $42,000 
ITEM,  INC. 

(800)  367-4836 


COMP  IV  8  HR,  $4850: 

COMP  IV  B  LR,  Excellent,  $4850: 
COMP  II  JR,  Supported,  $1750: 
COMP  JR.,  Supported,  $1000 
Bob  Weber  (216)  831-0480 


CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512k,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  LQ  Printer,  Low 
use,  PMA,  $35,000. 

BOB  WEBER  (216)  831-0480 


ADVANTAGE  I,  5  Vt  Floppy  I/O, 

$10,000: 

ADVANTAGE  II,  $12,500: 

MDT  350,  $2000: 

EDIT  7900  HR  Phototypsetterand  2750 
Terminal,  $8000. 

BOB  WEBER  (216)  831-0480 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


PAQU  FOP 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MCS  5  8212  HR.  Ruling,  PMA,  13 
Fonts.  $7500: 

MCS  10  8216  HR.  512K,  Ruling, 
$11,900. 

BOB  WEBER  (216)  831-0480 


UNISETTER  HR,  $5500: 
VIDEOSETTER  UNIVERSAL  With  DCS 
Contoller,  $9750: 

UNISEHER  LR.  $5000: 

UNIFIED  COMPOSER,  $1250. 

BOB  WEBER  (216)  831-0480 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  GSE 
(716)  385-3027. 

COMPUWRITER  IV’s  HR  or  LR.  Recon- 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM. 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  quality  scans  easily  and  economi¬ 
cally.  Easy  set-up  and  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


LINOTRON  202,  700  LPM,  REV  Video, 
32K  RAM  Memory,  5  years,  $20,000: 
LINOTRON  202,  Parallel  Interface,  x- 
memory,  150  Fonts,  $18,000. 

BOB  WEBER  (216)  831-0480 


EDIT  7770  II  HR,  $9750: 

EDIT  7700  HR,  $7750: 

EDIT  7500  HR,  Rev  A,  $5000: 

EDIT  1750,  REV  C,  3  years,  $2250. 
BOB  WEBER  (216)  831-0480 

I  COMPUWRITER  IV’s  HR  or  LR.  Recon- 
ditioned.  30  day  parts  warranty.  Font 
Library.  $6850.  GSE  (716)  385-3027. 


METRO-SETS 

2  in  excellent  operating  condition 
completewith  an  extensive  inventory 
of  working 
spare  parts. 

COMPLETE  PACKAGE 
2  Metro-sets 
4  Disc  Drives 
1  New  unused  camera 
4  High  voltage  power  supplies 
Additional  parts  list  on  request. 
$45,000.  U.S.  complete 
London,  Ontario,  Canada 
(519)  667-4503 


MDT-350’s  reconditioned  with  Com¬ 
munications  or  Format  option.  $3150, 
warranty.  GSE  (716)  385-3027. 


HARRIS  MICROSTOR  1250  WITH  3 
Titus  Term  and  one  for  Parts,  Classified 
pgm.,  $4500: 

HARRIS  3300  TYPESETTER.  $6500: 
HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER  (216)  831-0480 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


UNISETTERS,  HR  or  LR  reconditioned. 
Font  Library.  Warranty.  $7995.  GSE 
(716)  385-3027. 


CUSTOM  BUILT  3-Knife  Trimmer, 
1981,  Model  TK,  S/N  7681.  Accumeter 
4-web  gluer,  now  on  Goss  SC  Folder. 
Excellent  condition.  Harry  Barnett. 

ONE  CORPORATION/  Atlanta.  GA 
(404)  458-9351  Telex  700563 


Color  King  2  and  4  unit  with  folder 
Goss  HV  4  and  8  unit 
Goss  Suburban  2  unit  with  quarterfold 
Damco  Equipment  (212)  570-6442 


GOSS  METRO 
UNITS 

•22  Cutoff 
•85”  or  56”  web  vridth 
•Pump  and  rail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Folder,  double  2:1,  22 
outoff 

•Detailed  Specifications  avail¬ 
able 

All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa¬ 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss  2  Unit  Signature  -  22-V4”  C.O.  - 
narrow  Gap-hair,  quarter,  cross  perf., 
double  parallel  folder  - 10’  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-Vi”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (I960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-V4"  C.O.  55"  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

V15A  Units  -  Three 
I  CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with:  t 
International  Press  Services 
(404)  451-8852 


GOSS  SSC  3  units  21-1  /  2”  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


2  GOSS  SUBURBAN  units,  series  900. 
Good  running  condition,  priced  to  sell. 
^11  Mrs.  Dobslaw,  Penny  Saver,  South 
Bend  Indiana  (219)  288-1411. 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264- 1 802  Telex  1 40 1 86 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 

6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESSES 


HARRIS  Heatset  N40  (845)  6  units,  22 
V4''  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS  V-15A,  recently  rebuilt,  4  un¬ 
its.  JF-7  folder,  ink  agitators,  manual  roll 
stands,  Baldwin  water  system.  Like  new. 
$135,000.  EX-SITE.  BELL-CAMP, 
INC.,  (201)  796-8442. 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er’s  classifieds  are  in  your  com¬ 
munity. 

ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
(212)  675-4380 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  12(X)  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas¬ 
ters. 

KING 

Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 

7-units  SC  press  1976-79 
1-3/C  space  UOP  units  1979 
6-units  1976 

1-S(i  Vi-'/4  folder  50  horsepower  1979 

1- SC  combination  V'2-V'4-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-'A  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 

CAMANO  ISLAND,  WA  98292 


(206)  387-0097 


TO  AVOID 

CONFUSION  .  .  . 

Please  return  the  yellow  copy  of 
your  Invoice  with  payment  and 
refer  to  the  Invoice  number  in  all 
correspondence  about  your  classi¬ 
fied  ad. 

Thank  you, 

E&P  Classified  Department 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  *A",  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  CommuniW  units  and  folders 
Suburban  15()0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D,  8unitsJF25,  1983 
V15C,  6  units  1978 
V15A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units,  KJ6,  1981 
News,  6  units,  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Ciassifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  peopie  you  are  iooking  for 
to  fiii  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  teli  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


QUALITY,  REBUILT,  VALUE 
Goss  SSC  Community,  1980.  7  units,  1 
UOP,  folder  with  upper  former.  Available 
October. 

Goss  SC  Community,  1976.  10  units 
(includes  2  upper  units),  folder  with  tab¬ 
loid  stitcher.  Available  January. 

Goss  Urbanite,  #U-1248.  5  units,  3- 
color  unit,  half/quarter  folder.  Available 
November.  Upper  former  if  required. 
Harris  V25,  1978.  13  units,  RBI  (8 
web)  folder,  8  Martin  splicers.  Available 
March. 

Harris  V15A,  1976.  8  units,  JF  7  folder 
with  upper  former.  Available  February. 
M.A.M.  Uniman  2/2,  1983.  4  units,  1 
color  deck,  half  folder,  3  M.E.G.  OME-2 
splicers.  Available  October. 

^  ONE  Corporation/Atlanta,  GA 
I  (404)  458-9351  Telex  700563 


Suburban  9  Units  2  folders  2  roll  stands 
ColorKing  6  Units  Double  Parrelles 

Folder — all  on  individual  units 
Harris  VI 5A  3  Units 
Suburban  4  Units  &  Folder 
Call  us  for  Miscellaneous  Equipment.  On 
installation  or  relocating,  (juotes  on  all 
used  equipment. 

Wesco  Graphics 
845  Commercial  Street 
San  Jose,  California  95112 
(408)  289-1400  Telex  172  644 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  (k)ss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  Vr”. 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  (k)ss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


E&P 

CLASSIFIEDS 

(212)  675-4380 


PRESS  EQUIPMENT 
4  Unit  News  King  with  KJ4  or 
KJ6  folder  -  excellent  condition  and 
can  be  installed  on  an 
"as  is"  basis. 

3  Unit  Harris  V-15A  with  JF7  - 
outstanding  press,  see  to  appreciate. 

4  Unit  Harris  V-15A,  JF7  folder  Mfg. 
1968 

4  Unit  SC  Community  -  available 
immediately 

4  Unit  Community  with  Community 
folder  Mfg.  1974 

5  Unit  Community,  Community  folder, 
Mfg.  1972 

8  Unit  Urbanite:  7  mono;  1  tri-color, 
page  folder;  22.80cutoff  on  RTP’s. 
Available  August. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 

8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  V^-Vr 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

V15A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Assign  a  box  number  and  mail  responses  daily. 


Please  indicate  exact  classification  In  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1985 
line  AOS  POSITIONS  WANTED 

1  week  — $4  95  per  line  1  week  — $3  30  per  line 

2  weeks— $4  45  per  line,  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks — $3.75  per  line,  per  issue  3  weeks — $2.40  per  line,  per  issue. 

4  weeks- $3  00  per  line  per  Issue  4  weeks— $2  20  per  line,  per  issue 

ArM  $5  00  per  insertion  lor  box  service  Add  $3.50  per  insertion  tor  box  servic 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations). 


Add  $3.50  per  insertion  tor  box  service, 
count  as  an  additional  line  in  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19lh  Street.  NY,  NY  10011.  (212)  675-4380. 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  hoider.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  address^  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach ;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


CONTROLLER 
SALARY  OPEN 

Small  but  dynamic  media  group  wants  a 
controller  who's  anxious  to  manage  all  of 
our  financial  affairs.  Must  do  a  lot  your¬ 
self— ledgers,  journals,  some  collec¬ 
tions,  all  financials,  run  business  office. 
Report  directly  to  president.  Accounting 
degree  and  media  experience  necessary. 
Thomson,  Worrell,  or  Scripps-trained 
preferred.  Reasonable  growth  potential 
through  acquisitions.  Resume  and  salary 
history  in  complete  confidence  to  Presi¬ 
dent,  News  Media  Corp.,  211  Highway 
38  East,  Rochelle  IL  61068. 


HELP 
WANTED 

_ ACADEMIC _ 

JOURNALISM.  Assistant  professor,  te¬ 
nure-track  position  to  teach  basic  and 
advanced  writing  and  editing  courses. 

Special  emphasis  needed  in  copyediting 
and  design/layout  in  the  newseditorial 
sequence.  Other  teaching  assignments 
according  to  qualifications  and  program 
needs.  Journalism  joins  with  Radio/TV/ 

Film  and  Speech  Communication  to 
form  Department  of  Communication. 
Approximately  500  majors  and  minors 
with  100  in  Journalism.  Require  Ph.D. 
in  journalism  or  mass  communication, 
five  years  professional  reporting/ 
copyediting  experience,  evidence  of 
teaching  effectiveness  and  professional/ 
scholarly  performance.  Send  letter  of  ap¬ 
plication,  current  vita  and  3  letters  of 
reference  to:  Dr.  Dan  P.  Miller,  Chairper¬ 
son,  Department  of  Communication,  In¬ 
diana  State  University,  Terre  Haute,  In¬ 
diana,  47809  before  November  30  for 
January  or  March  15  for  August,  1986. 

Salary  negotiable.  Attractive  fringe  be¬ 
nefits.  ISU  is  an  Equal  Opportunity, 

Affirmative  Action  Employer. 

Missouri  School  of  Journalism  is  seeking 
a  new  tenure  track  faculty  member  for  its 
photojournalism  sequence.  Instructor 
will  teach  courses  emphasizing  camera 
and  lighting  skills,  use  of  color.  Position 
requires  proven  photographic  ability, 
knowledge  of  layout,  design  and  the 
photo  essay.  Professional  experience  re¬ 
quired,  Master's  degree  preferred. 

Teaching  experience  helpful.  Send  re¬ 
sume  by  Oct.  15  to  Ken  Kobre,  Director 
of  Photojournalism  Sequence,  Universi¬ 
ty  of  Missouri  School  of  Journalism,  Box 
838  Columbia,  MO  65205.  Equal 
Opportunity  Employer. 

SENIOR  PROFESSOR  with  strong 
teaching  and  research  record  to  serve  as 
director  of  major  school  of  journalism 
and  mass  communication.  Chief  respon¬ 
sibility  is  administration  of  academic 
unit  offering  BA  through  PhD  degrees. 

The  School  seeks  an  excellent  scholar 
with  demonstrated  interest  in  education. 
Administrative  and  media  experience 
desirable.  Send  letter  and  resume  to 
John  Erickson,  Chairperson,  Director 
Search  Committee,  School  of  Journal¬ 
ism  and  Mass  Communication,  Universi¬ 
ty  of  Iowa,  Iowa  City,  Iowa  52242. 

Affirmative  Action/Equal  Opportunity 
Employer. 
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Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 
For  information 
call 

(212)  675-4380. 


GENERAL  MANAGER 
We  are  a  three  times  a  week  newspaper 
and  will  soon  be  a  five  day  daily.  We  seek 
an  aggressive  person  that  has  sales,  pro¬ 
duction,  circulation  and  editorial  know¬ 
ledge.  Conversion  experience  a  plus.  We 
are  a  small  group  that  is  growing  fast.  If 
you're  interested  in  joining  an  aggressive 
organization  contact  Jim  Merritt,  at 
(318)  527-7075  or  send  resume  to  PO 
Box  99,  Sulphur,  LA  70664-0099. 


HELP  WANTED 


ADVERTISING 


GENERAL  MANAGER 
If  the  environment  around  you  is  impor¬ 
tant  and  you  are  looking  for  a  job  running 
an  outstanding  newspaper,  then  read 
further.  This  17,000  daily  and  10,000 
weekly-in  a  beautiful  Northeast  loca¬ 
tion-  needs  a  knowledge,  energetic 
general  manager.  Career  opportunity  for 
someone  with  an  understanding  of  all 
departments.  Applicants  should  have  a 
solid  newspaper  background  and  may 
now  be  a  general  manager  or  department 
head.  Please  include  salary  history  and 
requirements.  Box  9164,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER/PUBLISHER 
Profitable  Eastern  Oregon  weekly  seeks 
community  minded  selfstarter.  Will  con¬ 
sider  profit  sharing  and/or  partial  purch¬ 
ase  as  well  as  salary  to  qualified  hard¬ 
working  person.  Box  9181,  Editor  & 
Publisher. 


NON  PROFIT  FOUNDATION  seeks 
newsletter  editor  with  marketing  sales 
and  promotional  skills.  Must  be  a  self¬ 
starter  who  can  recruit,  organizeand  car¬ 
ry  projects  to  completion.  If  you  want  a 
career  not  a  job  and  the  opportunity  to  do 
new  things  continual  ly,  send  resume  and 
salary  requirements  to  Box  9125,  Editor 
&  Publisher. 


PUBLISHER 

Our  publisher  of  10  years  has  decided 
upon  a  career  move.  So  the  people  at  the 
Corona-Norco  Independent  and  Fontana 
Herald  News  needs  a  leader. 
Demanding  Southern  California  environ¬ 
ment  with  challenges  to  continue  impro¬ 
ving  newspapers  and  build  upon  com¬ 
mercial  printing  base. 

Starting  salary;  $45,000  plus  strong 
profit  sharing  plan.  Full  benefits 
package. 

Please  write  me  about  your  reputation 
and  send  with  resume  and  salary  history 
to:  David  Martens,  Buckner  News 
Alliance,  215  W.  Holly  Street,  Suite 
345,  Bellingham,  WA  98225.  Confi¬ 
dence  respected. 


PERSONNEL  ADMINISTRATION 
MANAGER 

The  Seattle  Times  has  reorganized  the 
personnel  department  and  is  seeking  a 
personnel  administration  manager.  This 
individual  should  be  a  generalist,  but 
have  strong  skills  in  recruitment,  orga¬ 
nization  and  communications.  Primary 
responsibilities  will  include  recruitment 
placement,  employee  orientation,  de¬ 
velopment  of  employee  handbook,  and 
safety  program.  Minimum  three  to  five 
I  years  personnel  experience  and  three 
I  years  supervisory  experience  preferred. 

I  Excellent  benefits,  salary  $33,900  to 
1  $42,400-depending  on  experience. 

I  Please  send  resume  and  salary  history 
'  to:  R.C.  Follett,  The  Seattle  Times,  P(J 
I  Box  70,  Seattle,  WA  98111.  No  phone 
calls,  please.  All  inquiries  will  receive  a 
I  response. 

I  M/F/H  An  Equal  Opportunity  Employer 


COMPENSATION  &  BENEFITS 
MANAGER 

The  Seattle  Times  is  expanding  its  per¬ 
sonnel  department  and  adding  a  com¬ 
pensation  and  benefits  manager.  Func¬ 
tions  have  been  spread  among  staff,  but 
will  now  be  consolidated.  Need  an  indi¬ 
vidual  with  expertise  and  experience  (3- 
5  years)  in  both  areas.  The  benefits  in¬ 
clude  evaluation  of  benefit  programs,  re- 
I  commending  changes,  cost  contain¬ 
ment,  broker  coordination,  and  handling 
pension  benefits.  Compensation  in¬ 
cludes  maintenance  and  evaluation  of 
current  plan,  review  and  recommenda¬ 
tion  of  alternative  forms  of  compensa¬ 
tion  (both  salaried  &  union)  and  parti¬ 
cipation  in  local  and  industry  salary  sur¬ 
veys.  Good  communication  skills,  both 
written  and  verbal,  a  must  as  is  proven 
ability  to  work  as  a  team  member.  Excel¬ 
lent  benefits  with  salary  range  of 
$3 1 ,000  to  $38,500.-depending  on  ex¬ 
perience.  Please  send  resume  ahd  salary 
history  to:  R.C.  Follett,  The  Seattle 
Times,  PO  Box  70,  Seattle,  WA  98111. 
No  phone  calls,  please.  All  inquiries  will 
receive  a  response. 

M/F/H  An  Equal  Opportunity  Employer 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 

_ ADVERTISING _ 

ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  DIRECTOR  OF  SALES 
This  is  a  new  position  being  created  fora 
proven  ad  manager  in  one  of  the  coun¬ 
try's  fastest  growing  MSA's.  High  per¬ 
sonal  standards,  proven  track  record  and 
ability  to  handle  many  projects  at  once  is 
mandatory.  Applicant  must  have  good 
written  and  verbal  communication  skills 
and  a  solid  background  in  customer/ 
personnel  relations.  Send  complete  re¬ 
sume  and  expected  earnings  to:  Fred  V. 
Brooks,  Director  of  Sales,  The  Las  Vegas 
SUN,  PO  Box  4275,  Las  Vegas,  Nevada 
89127. 


ADVERTISING  DIRECTOR 
We  are  seeking  an  experienced  profes¬ 
sional  to  lead,  motivate  and  train  our 
sales  staff.  Job  background  must  in¬ 
clude  management  experience  in  a  com¬ 
petitive  market,  budgeting,  special  sec¬ 
tions  planning,  co-op  and  interdepart¬ 
mental  communication  skills.  We  are  a 
25,000  circulation  5  day  daily  in  a  grow¬ 
ing  market.  Send  resume  and  letter  out¬ 
lining  salary  history  and  personal  goals  to 
Skip  Whitt,  The  Potomac  News,  14010 
Smoketown  Rd.,  Woodbridge,  VA 

22192. _ 

ASSISTANT  RETAIL 

ADVERTISING  MANAGER 
Zone  2  major  metropolitan  market  daily 
newspaper  needs  an  experienced, 
energetic  assistant  advertising  sales 
manager  who  wants  the  challenge,  ex¬ 
citement  and  satisfaction  that  comes 
with  succeeding  in  an  extremely  com¬ 
petitive  sales  situation.  Share  in  the 
motivation  and  training  of  our  sales  staff, 
help  put  effective  sales  presentations 
together,  and  lead  by  example.  This  is  a 
highly  visible  position  for  the  right  per¬ 
son.  Exceptional  salary,  bonus  plan,  be¬ 
nefits  and  working  environment,  ^nd 
resume  to:  The  Washington  Times.  Per¬ 
sonnel  Department-AM,  3400  New  York 
Ave.  NE,  Washington  D.C.  20002.  EOE, 
M/F. 

ADVERTISING  DIRECTOR 
We  are  a  150,000  circulation  twice- 
weekly  operation  in  Southeastern  Michi¬ 
gan.  Applicant  should  thrive  in  a  com¬ 
petitive  environment.  We  require  a  per¬ 
son  with  excellent  people  skills  who  can 
manage,  train  and  motivate  a  large  retail 
and  classified  sales  staff.  The  ideal 
candidate  will  be  competitive,  imagina¬ 
tive,  results-oriented,  and  must  be  able 
to  work  within  a  management  team.  We 
offer  a  competitive  salary  and  bonus 
structure,  together  with  full  benefits 
package.  Send  resume  and  salary  history 
to  Richard  Isham,  Vice  President/ 
General  Manager,  Observer  and  Eccen¬ 
tric  Newspapers,  36251  Schoolcraft, 
Lavonia  Ml  48150.  An  Equal  Opportun¬ 
ity  Employer. 

ADVERTISING  DIRECTOR 
WHY  VACATION  IN  MAINE  WHEN  YOU 
COULD  LIVE  HERE? 

The  Kennebec  Journal,  Maine's  oldest 
daily  newspaper,  is  seeking  a  marketing- 
oriented  manager  with  strong  lead- 
I  ership,  sales  and  administrative  skills. 

'  The  Kennebec  Journal,  located  in  the 
I  capital  city  of  Augusta,  has  a  morning 
circulation  of  18,500  and  a  weekly  TMC 
product. 

The  ideal  candidate  is  currently  the  #2 
I  person  at  a  medium  to  large-sized  daily. 

I  This  is  an  opportunity  to  learn  the  total 
I  newspaper  business  and  work  with  a 
I  well-organized  team  of  managers. 

I  Send  resume  and  letter  of  introduction 
i  to:  Vicki  J.  Foster,  Personnel  Manager, 

!  Kennebec  Journal,  274  Western  Ave., 

I  Augusta,  Maine  04330. 

Division  of  Gannett  Publishing  Com¬ 
pany. 

!  An  equal  opportunity  employer 
i  CLASSIFIED  DISPLAY  SALES  MGR. 

I  Our  rapid  ly-expand  ing  newspaper  group, 
i  The  Princeton  Packet  Inc.,  has  a  solid 
I  sales  career  opening  in  our  classified  de¬ 
partment.  This  new  sales  position  will 
require  an  experienced  newspaper  sales- 
I  person  with  the  ability  to  sell,  service 
<  and  develop  the  outside  sales  efforts  for 
our  Real  Estate,  Automotive  and  Help 
Wanted  advertising.  This  person  must  be 
able  to  interface  with  other  sales  mana¬ 
gers  and  departments  plus  supervise  one 
salesperson  in  Real  Estate.  This  is  an 
excellent  opportunity  to  join  a  fast- 
:  moving  news^per  group  with  the  poten- 
I  tial  of  an  unlimited  future.  Please  send 
I  cover  letter  and  resume  with  salary  his- 
j  tory  to  John  O'Rourke,  The  Princeton 
I  Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
j  08542.  An  Equal  Opportunity  Em¬ 
ployer. 
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HELP  WANTED 


ADVERTISING 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect  for 
the  newspaper  industry  desired.  Salary 
and  commission  contingent  on  back¬ 
ground.  Interesting,  challenging  work 
with  considerable  travel  r^uired.  Write 
to  D.L.  Parvin,  Advertising  Manager, 
Editor  &  Publisher,  1 1  West  19  St.,  NY, 
NY  10011. 


EXPERIENCED  CLASSIFIED 
MANAGER 

We  are  seeking  an  experienced  profes¬ 
sional  with  a  strong  record  of  achieve¬ 
ment  to  lead,  motivate  and  train  a  veter¬ 
an  classified  sales  staff,  as  well  as  plan 
and  implement  special  promotions,  aid 
in  budgeting  and  aggressively  persue 
new  business.  We  offer  an  excellent 


HELP  WANTED 


ADVERTISING 

- 1 

I  OUR  FAST  GROWING  NEWSPAPER  | 
GROUP,  located  in  a  highly  competitive  j 
,  New  England  market,  is  searching  for 
:  two  experienced,  dynamic  advertising 
;  Managers  for  our  daily  and  weekly  sales  i 
!  staffs.  I 

I  Successful  candidates  will  have  proven 
I  record  sales  and  three  to  five  years  sales  : 
i  management  experience.  We  are  looking  i 
'  for  creative,  high  energy  achievers  with  | 
^  strong  motivational  skills  to  work  with 
;  our AdvertisingDirectorin managingand  | 
'  teaching  our  aggressive  sales  staff. 

'  These  are  key  positions  with  excellent  I 
growth  potential.  Send  resume  and  sal-  I 
!  ary  history  in  confidence  to:  Box  9176,  ■ 
.  Editor  &  Publisher,  i 


PHONE  ROOM 


HELP  WANTED 


ADVERTISING 


SALES  &  MARKETING  MANAGER. 
Established  80,000  zoned  shopper 
needs  proven  leader  for  staff  of  five. 
Handle  majors,  train  and  motivate,  im¬ 
plement  promotions  and  grow  with  ex¬ 
panding  chain.  Pleasant  Indiana  college 
community.  Box  9175,  Editor  &  Pub¬ 
lisher. 


TRAVEL  ACCOUNT  SALES  MANAGER 
Story/Kelly/Smith,  a  newspaper  repre¬ 
sentative  firm  based  in  New  York  City,  is 
lookirig  for  a  travel  account  sales  mana¬ 
ger.  The  primary  responsibility  is  to 
generate  travel  advertising  linage  for  our 
client  newspapers,  through  sales  calls 
and  presentations  at  travel  headquarters 
and  their  agencies  here  in  the  New  York 
area. 

The  successful  candidate  will  have  at 


HELP  WANTED 


CIRCULATION 


:  ASSISTANT  CIRCULATION  MANAGER 
i  If  you're  looking  for  a  good  place  to  work, 
j  to  learn  the  business  from  the  ground  up, 

!  this  is  it !  We  are  an  8, 500  daily  (evening) 

I  and  a  9,000  Sunday  (morning)  located 
1  in  northeast  Kansas.  Excellent  fringe  be- 
j  nefits  and  salary;  Transportation  pro- 
i  vided.  For  more  information  about  this 
;  excellent  opportunity  call  Gene  Merritt, 
i  Circulation  Manager  at  (913)  762- 
j  5000. 

i  CIRCULATION  DIRECTOR  for  12,000 
I  Zone  4  daily.  Must  be  versed  in  all  areas 
i  of  circulation  including  ABC  and  VAC. 

!  Personality  and  appearance  are  impor- 
I  tant  along  with  being  "people  oriented” 
:  in  dealing  with  staff,  carriers  and  public. 

I  Excellent  area  in  which  to  reside.  Send 


compensation  package  and  company  be¬ 
nefits.  Our  paper  is  a  growing  43,000 
circulation  daily  and  Sunday  located  in  | 
beautiful  SW  Virginia  and  Upper  E  Ten-  i 
nessee.  Send  resume  and  letter  outlin¬ 
ing  salary  history  and  personal  goals  to: 
Lee  Owens,  Advertising  Director,  The 
Bristol  Herald  Courier,  PO  Box  609, 
Bristol,  VA  24203. 

EXPANDING  WEEKLY  NEWSPAPER  I 
needs  display  and  classified  salespeo-  ' 
pie.  Base,  override  in  Casino  city.  Cliff 
Woodward,  Advisor  Newspaper,  PO  Box  ' 
804,  Cologne,  NJ  (609)  646-5843.  I 

GENERAL/ADVERTISING  MANAGER  I 
Exciting  growth  opportunity  at  Zone  4  | 
shopper  for  energetic  person  with  broad  . 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  shold  thrive  on  competi-  | 
tive  marketing,  be  able  to  train  and  lead  ' 
sales  staff,  and  manage  diverse  oper- 1 
ations.  Compensation  at  $40,000  to 
$50,000.  Reply  in  confidence  to  Land- ! 
mark  Communications,  PO  Box  549,  i 
Shelbyville,  KY. 


CLASSIFIED  PHONEROOM  1 

SUPERVISOR  I 

needed  for  fast  growing  400,000  dis¬ 
tribution  shopper  located  in  Chicago 
suburbs.  Responsibilities  include  hir¬ 
ing,  training,  motivating,  and  monitoring 
the  performance  of  our  telemarketing, 
sales  staff.  If  you’re  interested,  send 
your  resume  and  sales  history  to  I 

Gene  Juszczak 

Penny  Saver  Publications  1 

6775  W.  174th  St.  1 

Tinley  Park,  IL  60477  j 


NATIONWIDE 

NEWSPAPER 

RECRUITING 


We  have  been  recnjiting  in  the 
Graphic  Arts  industry  for  nearly  ten 
years.  Our  specialization  is  Search 
and  Placement  of  Adminisfrative, 
Producfion,  AcK'ertising  and  Edito¬ 
rial  Personnel.  In  this  decade  of 
service  we  have  developed 
strong  relationships  and  quality 
contacts  throughout  the  industry. 
Contact  us  in  confidence  for  in¬ 
formation  on  current  applicants  or 
opportunities. 

JACK  S.  DARGINSKY 
From  Coast  to  Coast 
FEE  PAID 


EXECUTIVES  U  S. 


FORMERLY  EXECUTIVES  WEST 

4250  East  Camelback  Road  *  Suite  I80K 
Ptioenix,  Arizona  85018  602/952-1204 


MANAGER  | 

Multiple  publication  group  in  Michigan  . 
seeking  strong  phone  room  sales  mana-  I 
ger.  Right  person  will  be  someone  ex-  I 
cited  by  the  opportunity/challenge  of  ! 
managing  phone  room  staff  to  sell  classi-  | 
tied  and  space  for  dominant  newspaper  ! 
group,  magazines,  plus  coupons  and  I 
postcard  decks.  Must  be  able  to  motivate  I 
and  train  staff.  Established  group  with  [ 
dynamic  management  team.  New  posi-  ' 
tion  with  growth  firm  that  is  fine-tuning  I 
its  organization  to  captalize  on  phone  | 
room  sales  for  exsisting/new  products.  I 
Send  resume,  salaiy  history  to  David  P.  j 
Hohendorf,  Associate  Publisher,  Oak-  j 
land  Community  Newspapers,  PO  Box  1 
14,  Union  Lake,  Ml  48085. 


RECRUITER/TRAINER  1 

Our  company  is  currently  seeking  an  in-  | 
dividual  experienced  in  the  recruiting  i 
and  training  of  advertising  sales  people.  | 
We  are  a  young  but  growing  company,  a  : 
subsidiary  of  Tribune  Community  Pub  ] 
lications  and  offer  career  opportunities 
for  right  individual.  The  candidate  we 
seek  must  have  a  strong  advertising  sales 
background  with  experience  in  and  the 
ability  to  hire,  train  and  motivate  a  grow¬ 
ing  sales  staff.  If  you  feel  you  are  qual-  > 
ified  for  this  rewarding  position  please 
send  resume,  salary  history  and  a  list  of 
references  to  Stan  Wade,  c/o  Penny  Sav-  | 
er  Publications,  6775  W.  174th  St.,  1 
Tinley  Park,  IL  60477.  1 


REGIONAL  SALES  MANAGER 
Penny  Saver  Publications  is  currently 
looking  for  an  experienced  advertising 
sales  manager.  The  candidate  we  seek 
should  be  an  aggressive  competitive  in¬ 
dividual  with  newspaper  and/or  shopper 
experience.  Planning  and  budgeting  ex¬ 
perience  is  required  along  with  strong 
motivational  skills  to  inspire  our  growing 
sales  staff.  To  become  a  part  of  one  of  the 
largest  communication  companies  in  the  1 
nation,  send  resume  and  salary  history  to  I 
Stan  Wade,  Director  of  Sales,  Penny  ‘ 
Saver  Publications,  6775  West  174th  I 
Street,  Tinley  Park  IL60477.  | 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK  , 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K  ! 

Director  of  Sales,  Zones  4-9,  60K  j 

Sales  Managers,  Zones  2-9,  40K  | 

I 

Sales  Reps,  Zones  1-9,  Open 
Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re-  ' 
sume  to;  I 

MULTI-MEDIA  ENTERPRISES  | 

5699  Kanan  Road  1 

Agoura  Hills,  CA  91301  1 


least  5-8  years  of  sales  experience  at  j 
both  headquarters  and  agency  levels,  | 
particularly  with  the  emphasis  on  travel  | 
accounts.  l 

Story/Kelly/Smith  offers  an  excellent  ; 
career  opportunity  with  an  attractive  sal-  | 
ary  and  benefits.  Please  send  your  re-  ■ 
sume  and  salary  requirements  to;  John 
Yatkauskas,  Story/Kelly/Smith,  750  ; 
Third  Avenue,  New  York,  NY  10017,  ; 

CO-OP  MANAGER.  One  of  New  Eng-  j 
land's  fastest  growing  dailies  is  seeking  i 
an  aggressive  manager  to  develop  our  i 
co-op  department.  Applicants  must  have  ; 
a  good  knowledge  of  co-op  advertising, 
be  a  top-notch  salesperson,  have  a  | 
strong  presentation  background,  and  ; 
have  the  ability  to  work  with  and  moti-  ^ 
vate  people.  Send  resume  and  salary  his¬ 
tory  to  Nashua  Telegraph,  PO  Box  1008,  . 
Nashua,  NH  03061,  Attn:  Bruce  Hart- 

mann. _ 

Major  Chicago  entertainment  magazine  i 
seeks  aggressive  ad  manager  for  new  ti-  i 
ties  in  production.  Cold  call  experience  a  i 
must.  Should  lead  by  example.  Send  re-  i 
sume,  references  and  salary  require-  j 
mentsto:  David  Roberts,  Publisher,  llli-  i 
nois  Entertainer,  PO  Box  125  Fairbury  IL  i 
61739.  ; 

OUR  COMPANY  IS  GROWING!  , 
With  new  acquisitions,  we  need  advertis-  I 
ing  sales  people  and  advertising  depart-  i 
ment  managers.  We  have  excellent  com-  | 
pensation  and  company  benefits.  If  you  | 
are  interested  in  a  challenging  opportun-  ' 
ity  in  some  of  the  most  ideal  sunbelt  or  , 
midwest  living  areas,  send  your  resume  j 
to  Hal  J.  Paradis,  PO  Box  880,  Yucca  1 
Valley,  CA  92284,  a  division  of  Brehm  ; 
Communications.  _  ] 


_ CIRCULATION _  | 

AGGRESSIVE,  EXPERIENCED  PRO-  j 
FESSIONAL  seeking  a  challenge.  Sharp  | 
in  marketing  and  promotion  as  well  as  i 
budget  oriented.  Creative  and  motivated  : 
to  succeed  -  a  producer.  Send  resume  \ 
and  salary  requirements  to  Box  9110, 
Editor  &  Publisher, 


CIRCULATION  MANAGER  TRAINING  j 
The  Fresno  Bee,  a  medium-sized  metro-  j 
politan  daily,  has  a  challenging  position  : 
open  for  a  (circulation  Manager  training.  : 
The  Circulation  Manager’s  major  respon-  j 
sibilities  include  coordinating  the  train¬ 
ing  needs  of  the  Circulation  and  Mail-  I 
room  departments,  managing  a  staff  of  i 
District  Manager  trainees,  and  develop-  ! 
ing  a  carrier  recruitment  program  and  ! 
training  school.  This  manager  will  also  I 
be  involved  in  the  recruitment  and  inter¬ 
viewing  of  all  applicants  for  Circulation  : 
openings.  This  position  will  report  to  the 
Director  of  Consumer  Marketing.  Salary  ^ 
is  commensurate  with  experience  and  an  : 
attractive  benefits  package  is  offered.  If  | 
you  have  a  broad  range  of  circulation 
management  experience,  a  teaching 
orientation,  and  excellent  communica-  ' 
tions  and  program  development  skills,  | 
send  your  resume  to;  Stephanie 
Guevara,  Personnel  Manager,  The  Fres¬ 
no  Bee,  1626  E  St.,  Fresno,  (JA  93786.  ' 
EOE. 


resume,  salary  requirements  to  Box 
9112,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
USA  TODAY,  "the  nation’s  newspaper,” 
has  an  immediate  opportunity  for  an 
aggressive,  high-energy,  creative, 
career-minded  sales  and  marketing- 
oriented  circulation  professional  in  Zone 
5. 

A  proven  track  record  in  customer  deliv¬ 
ery  and  single-copy,  ABC  audit  prac¬ 
tices,  postal  regulations,  budget  prepa¬ 
ration  and  circulation  computer  systems 
are  a  must. 

Individual  also  needs  persuasive  oral 
and  written  communications  skills  and 
the  desire  to  work  in  a  fast-paced  en¬ 
vironment  with  an  up-beat  attitude. 
Come  grow  with  a  growth  company  and 
join  the  USA  TODAY  team  of  results  and 
rewards.  RUSH  your  resume  with  salary 
requirements  tO; 

USA  TODAY 
PO  Box  500  TT 
Washinrton,  D.C.  20044 
An  Affirmative  Action/Equal  Opportunity 
Employer 


MIDWEST  NEWSPAPER  is  seeking 
aggressive  applicants  for  District  Sales 
Manager  positions.  Proven  DSM,  man¬ 
agerial,  and  success  necessary.  Salary 
commensurate  with  experience  plus  ex¬ 
cellent  benefits.  Send  complete  resume, 
salary  history/requirements  and  refer¬ 
ences  to  Box  9150,  Editor  &  Publisher. 
Equal  Opportunity  Employer. 


DATA  PROCESSING 


WE  ARE  A  FLORIDA  NEWSPAPER  with 
a  combined  circulation  of  over  100,000 
seeking  a  systems  manager  for  our  VAX 
750  with  VMS  software  and  Collier- 
Jackson  CIS  circulation  software. 
Knowledge  of  COBOL  programming  a 
must.  Forward  confidential  resume  to 
Box  9160,  Editor  &  Publisher. 


EDITORIAL 


A  NEWSLETTER  needs  top  news  and 
analysis  skills:  Heavy  phones,  light 
travel,  tight  writing,  nonsmoker.  Prefer 
knowledge  of  entertainment  or  consum¬ 
er  electronics.  Publisher,  Box  85486, 
Los  Angeles,  CA  90072. 


CITY  DESK 

Pulitzer  prize  winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  for  a  key  position  on  the  city  desk. 
Applicant  must  possess  strong  editing 
and  management  skills,  minimum  of  five 
years  reporting  or  ed  iti  ng  experience  on  a 
daily  newspaper  required.  Resume  to 
Box  9055,  Editor  &  Publisher. 


47,000  CIRCULATION  DAILY  NEWS¬ 
PAPER  in  western  South  Carolina  is 
seeking  a  business  writer.  Candidate 
must  have  2  years  reporting  experience. 
Salary  negotiable.  Apply  to  City  Editor, 
Anderson  Independent  Mail,  PO  Box 
2507,  Anderson  SC  29622. 


40 


EDITOR  &  PUBLISHER  for  August  24,  1985 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COPY  EDITOR  New  York  area  AM  must 
have  strong  command  of  english  lan¬ 
guage  and  be  willing  to  work.  Good 
gro^h  opportunity  for  a  talented  editor. 
Box  9165,  Editor  &  Publisher. 


ASSOCIATE  EDITOR;  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor¬ 
tant  member  of  small,  young,  lively 
editorial  staff.  Duties  include  writing, 
copy  editing,  design.  Salary  negotiable. 
Send  cover  letter,  resume,  writing  sam¬ 
ples  to;  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  900,  Los 
Angeles,  CA  90048. 


ASSISTANT  BUSINESS  EDITOR 
needed  for  Florida  dailies.  Must  be 
agressive,  organized,  neat,  talented  and 
versatile.  Hours  and  duties  demanding, 
and  include  full  responsibility  for  editing 
a  40,000  PM  daily  as  well  as  editing  and 
coordinating  copy  for  180,000  AM  daily 
and  200,000  weekend  section.  Will 
work  with  five  business  writers  and  busi¬ 
ness  editor.  Duties  may  expand.  Prefer 
experience  in  both  business  reporting 
and  editing.  Send  copies  of  your  busi¬ 
ness  section  and/or  clips  of  your  report¬ 
ing  along  with  resume,  references  and 
salary  requirements.  Apply  to  Karen 
Brune  Mathis,  Business  Editor,  Florida 
Times-Union/Jacksonville  Journal,  PO 
Box  1949-F,  Jacksonville,  FL  32231  by 
September  14. 


ASSISTANT  NEWS  EDITOR 
Hard-working  prize-winning  48,000 
Zone  3  daily  has  immediate  opening  for 
assistant  night  news  editor  strong  on 
copy  editing  skills.  If  you  have  the  ex¬ 
perience,  drive  and  determination,  send 
work  samples  and  salary  expectations  tO; 
Stan  Whitlock,  Senior  News  Editor, 
Kingsport  Times-News,  PO  Box  479 
Kingsport  TN  37662. 


BUSINESS  WRITER 
Effective  immediately  the  Bakersfield 
Californian  is  accepting  applications  for 
a  business  writer  with  2-3  years  experi¬ 
ence  covering  oil  and  energy  related 
topics.  Strong  people  skills  a  must  cou¬ 
pled  with  the  ability  to  work  under  dead¬ 
line  pressure.  The  business  section  pro¬ 
duces  business  pages  Tuesday-Saturday 
with  showcase  real  estate  in  business 
section  on  Sunday.  Application  should 
be  submitted  to  Jim  Varl^,  Assistant 
Managing  Editor/News,  PO  Box  440, 
Bakersfield,  CA  93302.  No  phone  calls 
please.  EOE. 


COPY  EDITOR:  Three  or  more  years  ex¬ 
perience.  Need  wordsmith  who  can  do  it 
all;  concise  editing,  lively  headlines,  in¬ 
viting  layout,  proven  news  judgment. 
Opportunity  in  unique  bicultural  border 
town.  Send  resume,  clippings  to  Tim 
Gallagher,  Managing  Editor,  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso,  TX 
79999. 


COPY  EDIOTRS 

The  Times  Herald-Record  one  of  the  fas¬ 
test  growing  daily  newspapers  in  the  na¬ 
tion  is  seeking  experienced  copy  editors. 
We  are  a  dynamic,  community  oriented 
regional  newspaper  serving  the  mid- 
Hudson  Valley  just  65  miles  from  NYC. 
Successful  candidates  will  possess  a 
college  degree,  preferably  in  journalism 
or  English  and  three  years  of  editing  ex¬ 
perience.  If  you  thrive  on  deadlines, 
have  a  firm  command  of  the  English  lan¬ 
guage,  a  talent  for  improving  others' 
writing,  a  flair  for  bright  effective  head¬ 
lines  and  a  commitment  to  excellence 
we  would  like  to  hear  from  you.  We  are  a 
part  of  the  Ottaway  Newspaper  Group,  a 
wholly  owned  subsidiary  of  Dow  Jones, 
Inc.  Please  send  resume  and  salary  his¬ 
tory  tO:  Personnel  Director,  The  Times 
Herald-Record,  40  Mulberry  St.,  Mid¬ 
dletown,  NY  10940. 


I  EDITOR  with  lively  ideas  and  strong  : 

I  track  record  wanted  to  direct  Leisure  | 
I  section  for  Southeastern  Minnesota  dai- 
I  ly  newspaper's  Weekend  edition.  Strong  I 
I  in  makeup.  Editor  will  work  with  writer  in  ; 

I  coverage  of  Leisure  activities,  arts,  | 
'  trends,  personality  profiles,  television 
I  and  radio,  etc.  Needs  to  be  self  starter.  | 
Send  resume  to  Bob  Retzlaff ,  Managing 
Editor,  Rochester  Post-Bulletin,  PO  Box  i 
6118,  Rochester,  MN  55903.  | 

!  EDITOR  for  Forum  page  and  backup  edi-  j 
I  tor  of  editorial  page.  Write  editorials,  de- 
;  sign  Forum  pages,  edit  nationally  syndi- 
:  cated  and  locally  written  opinion  pieces. 

I  Submit,  copies  of  editorials,  salary  ex-  I 
I  pectations  to  Linda  Egan,  Editoral  Page  | 
I  Editor,  Santa  Barbara  News-Press,  San-  I 
!  ta  Barbara,  CA  93112.  | 

I  EXPERI ENCED  COPY  EDITOR  with  exel-  j 
I  lent  grammar,  journalism  skills.  Non-  | 
i  smoker.  20,000  circulation  AM  daily.  ; 
:  Send  resume  and  references  to  Vero  | 

Beach  Press-Journal,  PO  Box  1268,  ! 

Vero  Beach  FL  32961.  I 

I  I 


COPY  EDITOR  WANTED  to  layout  news  i 
section  of  Texas  Gulf  Coast  daily.  Send  | 
clips,  resume  to  Box  1551,  Bay  City,  TX  ; 
77414.  I 


I  COPY  EDITORS  ' 

\  Award-winning  morning  daily  in  CT  ] 
!  seekscopyeditorswhocan  layout  pages.  I 
I  Send  samples  and  resume  to  Box  9167,  I 
I  Editor  &  Publisher.  ' 


I  DISTINGUISHED  EDITOR  IN  RESI-  | 
j  DENCE-- Retired  copy  editors  sought  for  1 
unique  new  programs:  One  year  editing  | 
I  at  Pacific  Stars  and  Stripes  in  Tokyo.  i 
j  Free  air  fare,  accommodations;  modest  I 
I  stipend.  Write  Managing  Editor,  Pacific  I 
1  Stars  and  Stripes,  Box  41,  APO  San  1 
i  Francisco  96503-0110.  i 

!  - 

,  ENTERTAINMENT  EDITOR  i 
]  The  Boulder  Daily  Camera  seeks  an  ex-  i 
\  perienced,  knowledgeable  entertain-  | 
;  ment/artseditortodirecttwoweeklysec-  j 
I  tions,  one  a  36  page  events  oriented  tab  I 
I  and  the  other  a  Sunday  feature  section,  j 
i  Both  use  color.  Candidates  must  possess  . 
'  abilities  in  editorial  planning  and  copy  ! 
^  editing.  Supportive  work  atmosphere  ! 
'  (Knight  Bidder  paper)  in  congenial  well-  I 
'  educated  mountain  city.  Send  resume,  \ 
'  cover  letter  describing  editorial  philoso-  i 
I  phy  and  three  writing  clips  to  Ken  Doc-  i 
I  tor.  Managing  Editor/Features,  Boulder 
Daily  Camera,  PO  Box  591,  Boulder,  CO  ! 
80306.  EOE/AA.  j 


1  EDITOR  I 

I  Large  suburban  newspaper  group  seek-  | 
I  ing  experienced  editor  who  is  creative,  i 
;  enthusiastic  and  has  the  vision  to  ex-  , 
’  pand  with  this  growing  group.  Must  be  i 
I  able  to  motivate  and  manage  staff  and  i 
I  produceideasthatwillimproveonapub-  ' 
I  iishing  tradition  of  well-read  and  , 
,  accepted  newspapers.  Zone  9.  Send  re- 
I  sume,  salary  requirments  to  Box  9127,  ; 
I  Editor  &  Publisher. 

I  _  ! 

ECONOMICS  REPORTER,  D.C. 

;  Experienced  economics/financial  repor-  ' 
,  ter  to  cover  Washington.  Knowledge  of  , 
I  Fed,  SEC,  FDIC,  other  key  agencies.  ' 
'  Wire  experience  helpful.  Send  resume,  | 
clips  and  salary  history  to  Box  9144,  ' 
Editor  &  Publisher. 


'  EDITOR  I 

I  Prize  winning  weekly  group  wants  first-  i 
rate,  hands-on  editor  to  report,  write,  I 
j  edit,  and  to  recruit,  train  and  direct  staff  j 
;  of  part  timers  and  correspondents.  De- 
‘  manding,  competitive  news  scene.  Must  I 
1  have  strong  reporting  and  editing  back-  j 
I  ground.  Salary  negotiable.  Send  letter  | 
I  and  resume  tO:  James  Tunnell,  Advertis-  i 
I  er  Photo  News  Group,  PO  Box  190,  War-  i 
‘  wick,  NY  10990.  i 


COPY  EDITOR 

Award  winning  30,0(X)  Zone  2  PM  daily 
seeks  a  copy  editor  ready  to  assume  a 
leadership  role  in  the  newsroom.  Posi¬ 
tion  requires  a  creative,  energetic  self 
starter  with  a  dedication  to  excellence. 
Strong  editing  and  management  skills 
needed.  Minimum  of  2  years  copy  edit¬ 
ing  related  background  desired.  Send  re¬ 
sume,  references  and  work  samples  to 
Box  9166,  Editor  &  Publisher. 


EDITORIAL  DIRECTOR:  Washington 
State  University.  12  month  position.  The 
Editorial  Director  serves  Student  Pub¬ 
lications  and  all  its  media  and  their 
staffs,  and  is  responsible  to  provide 
teaching,  in-service  training,  advising 
support,  and  long  range  direction  of  their 
efforts  to  produce  the  various  media. 
This  includes  the  Daily  Evergreen,  a  five- 
day-a-week  newspaper,  and  the  Chi¬ 
nook,  the  campus  yearbook.  This  posi¬ 
tion  is  responsible  for  developing  prog¬ 
rams  and  structural  systems  which 
build,  maintain,  and  promote  the  high¬ 
est  caliber  of  mass  media  training  and 
experience. 

Requires  undergraduate  degree  in  jour¬ 
nalism,  education,  mass  communica¬ 
tion  studies  or  related  fields.  MA  or  MS 
in  Journalism  or  related  field  and  evi¬ 
dence  of  continued  education  in  related 
field  highly  desirable.  Requires  three  to 
five  years  professional  editorial  experi¬ 
ence  in  the  print  media,  preferably  news¬ 
papers.  Freelance  work  with  print  media 
may  be  acceptable  as  a  substitute.  Ex¬ 
perience  in  the  field  of  journalism 
education  and  experience  working  with 
students,  preferably  at  the  college  level. 
Some  exposure  to  the  business  and 
advertising  aspects  of  the  media  is  help¬ 
ful.  Individual  skills  needed  for  the  posi¬ 
tion  include  the  ability  to  effectively 
counsel  and  advise  students,  an  under¬ 
standing  of  the  legal  aspects  of  the 
media,  familiarity  with  layout,  design, 
work  flow,  photography  and  media  sys¬ 
tems.  Also  requires  demonstrated 
teaching  skill  and/or  knowledge  of  train¬ 
ing  techniques,  ability  to  develop  and 
maintain  strong  contacts  with  the  pro¬ 
fessional  industry  and  ability  to  conduct 
small  group  teaching  sessions.  The  suc¬ 
cessful  candidate  must  have  an  ability  to 
communicate  with  a  wide  range  of  di¬ 
verse  groups  of  people,  patience  and 
ability  to  handle  stress  situations, 
maturity  and  leadership,  and  a  willing¬ 
ness  to  advise  and  teach.  Mustbeskill^ 
in  electronic  media  production  with  the 
ability  to  train  students  to  produce  their 
medium  on  an  electronic  text  manage¬ 
ment  system. 

Salary  in  mid-20's.  Screening  begins 
August  30,  1985.  Open  till  filled.  Re¬ 
sumes  and  three  letters  of  recommenda¬ 
tion  to  Donald  M.  Ferrell,  General  Mana¬ 
ger  for  Student  Publications,  113  Mur- 
row  Communications  Center,  Pullman, 
WA  99163.  (509)  335-8920.  Washing¬ 
ton  State  University  is  an  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer. 


GULF  COAST  DAILY  has  opening  for 
general  assignment  reporter  with  at  least 
1  year  of  daily  newspaper  experience. 
Photography,  layout  experience  a  plus. 
Submit  resume,  6  clips  and  salary  re¬ 
quirements  to  Box  9161,  Editor  &  Pub¬ 
lisher. 


Good  community  sunbelt  daily  of  9,500 
circulation  has  openings  for  an  entry- 
level  reporter  and  a  wire  editor.  New 
building,  pleasant  city.  Send  resume, 
references  to:  John  Emmerich,  Green¬ 
wood  Commonwealth  PO  Box  8050, 
Greenwood  MS  38930. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


;  EDITOR  WANTED  for  state-wide,  weekly 
:  Catholic  newspaper.  Applicants  re- 
:  quired  to  have  trainingand/or  experience 
>  in  newspaper  management  and  working 
<  knowledge  of  the  Catholic  Church.  Let- 
;  ters  of  application  and  resumes  should 
'  be  sent  to:  Rev.  Joseph  G.  Vetter,  The 
i  North  Carolina  Catholic,  300  Cardinal 
‘  Gibbons  Drive,  Raleigh,  NC  27606- 
i  2198. 

i  EDITOR 

'  The  Massachusetts  Teachers  Associa- 
I  tion  is  seeking  an  experienced  editor  for 
our  award-winning  tabloid  newspaper, 

I  MTA  TODAY.  We  require  excellent  writ- 
i  ing,  editing,  photographic,  layout,  and 
I  interpersonal  skills,  and  knowledge  of 
offset  printing  is  mandatory.  The  editor 
I  will  join  a  team  of  communications  pro- 
'  fessionals  in  other  projects,  including  a 
I  monthly  leadership  newsletter, 

'  brochures,  pamphlets,  and  other  pub¬ 
lications.  Starting  salary  of  $40K  in- 
!  eludes  an  excellent  benefits  package. 

'  Deadline  for  applications:  October  1. 
I  Womenandminoritiesareencouragedto 
:  apply.  Send  resumes  and  samples  of 
I  your  work  to  Donna  Hoffman,  MTA  Per¬ 
sonnel,  20  Ashburton  Place,  Boston,  MA 
!  02108. 


I  ENERGETIC  REPORTER 
i  Wanted  for  Oregon  suburban  twice  week- 
'  ly.  A  strong  community  news  sense,  edit- 
i  ing  skills  required,  ^nd  resume  and 
!  clips  to;  Tom  Decker,  Lake  Oswego  Re- 
j  view,  PO  Box  548,  Lake  Oswego,  OR 
I  97034. 

i _ 

'  MANAGING  EDITOR:  Prize  winning  6 
I  day  daily  needs  Managing  Editor  to  write 
I  2  to  3  columns  per  week,  direct  6  repor- 
I  ters,  cover  some  events.  Set  community 
'  agenda.  No  responsibility  for  wire,  edito- 
I  rial  page  or  makeup.  Car,  good  pay  and 
benefits.  Northern  Indiana.  Reply  Box 
I  9177,  Editor  &  Publisher. 

1 

1  MANAGING  EDITOR 

!  We  want  a  young-thinking,  creative  Man¬ 
aging  Editor  who  wants  to  produce  an 
I  exciting,  award-winning  daily  newspaper 
I  in  our  sun-belt  city.  We  want  a  person 
I  who  can  manage  people  and  bring  out 
their  best  work.  If  you  are  ready  for  this 
'  opportunity  in  one  of  the  fastest  growing 
i  MSA’s  in  the  country,  send  us  a  com¬ 
plete  resume,  salary  expectations  and 
the  reasons  why  you  should  be  selected. 

I  Mail  tO:  Box  9170,  Editor  &  Publisher. 

’NEWSPAPER  in  scenic  Adirondack 
!  Mountains  in  New  York  State  seeking 
I  general  news  reporter.  Immediate  open¬ 
ing.  Beautiful  setting  and  great  lifestyle 
I  in  vibrant  communiW  and  sports  center 
I  of  Lake  Placid.  Box  9184,  Editor  &  Pub- 
I  lisher. 

'  NEW  ENGLAND  AM  50,000  circulation 
I  seeking  copy  editor.  Emphasis  on  solid 
j  layouts,  crisp  headline  writing,  versatil- 
j  ity  and  willingness  to  work  hard.  Two 
I  years'  experience  desired.  Include  lay- 
I  out  and  headline  samples  with  letter  ar>d 
I  resume.  Box  9141,  Editor  &  Publisher. 


I  NEWS  EDITOR 

:  For  media  relations  department  of 
Maryknoll.  Degree  in  journalism  or 
I  equivalent  in  newspaper  experience  as 
;  writer/reporter/editor.  Ability  to  inter- 
jview,  research,  write,  edit  and  place 
'  news  stories  in  religious  and  secular 
I  print  media.  Salary  commensurate  with 
!  experience.  Send  resume  to  Maryknoll 
,  Fathers  and  Brothers,  Media  Relations 
Department,  Walsh  Building,  Maryknoll, 
NY  10545. 


NEWS  EDITOR:  Direct  and  train  energe¬ 
tic  staff  at  alternative  weekly  in  New  En¬ 
gland's  best  news  town.  Investigative 
!  background,  gift  for  grooming  feature 
,  writers,  layout  skills  a  must.  Report 
I  directly  to  publisher.  Resume,  letter, 
'Clips  to  Box  9172,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  24,  1985 
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HELP  WANTED 


EDITORIAL 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  m  immediate  need  of  aggressive 
journalistic  professionals.  For  thousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville.  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest  1 
confidence.  | 

LIVE  IN  THE  ROCKIES  j 

Monthly  national  magazine  needs  an  I 
associate  editor.  Desired  qualifications  I 
include  strong  editing/reporting  back¬ 
ground,  knowledge  of  and  interest  in 
military  affairs,  weapons,  history,  photo¬ 
graphy  and  the  great  outdoors.  Send  re¬ 
sume,  clips,  etc.  to  John  Metzger  PO  Box  ! 
693,  Boulder  CO  80306. 

LEGAL  EDITOR/JOURNALIST 
Experienced,  top-notch  legal  journalist 
(law  degree  preferred)  to  write  and  edit 
quality  monthly  newsletter  for  small  high 
profile  nonprofit  organization.  The  pub¬ 
lication  is  more  than  a  newsletter.  It  is 
the  leading  journal  in  the  growing  fields 
of  alternative  dispute  resolution  and 
litigation  management.  Its  subscribers 
are  Fortune  500  corporate  counsel, 
lawyers  in  major  law  firms,  legal 
academics,  and  the  judiciai7.  Candidate 
should  be  aggressive,  creative,  and  have 
excellent  repprting  skills.  Position  may 
involve  occasional  writing  and  editing  of 
other  publications.  Salary,  $40, 000 -F. 

4  weeks  vacation.  Send  resume  to  James 
F.  Henry,  President,  Center  for  Public 
Resources,  680  Fifth  Avenue,  New  York, 
New  York  10019.  No  calls,  please. 

SKILLED  COPY  DESK  editor  with  ability 
to  work  well  with  young  people.  Good 
layout  skills  are  a  necessity.  Excellent 
benefits.  Salary  based  on  your  experi¬ 
ence.  Send  resume  and  samples  to  Phi¬ 
lip  Vega,  Managing  Editor,  The  Daily  Un¬ 
ion,  PO  Box  129  Junction  City  KS 
66441.  ! 

REPORTER  to  handle  Life  and  Leisure 
section  of  a  major  South  Carolina  semi¬ 
weekly.  Entry-level,  recent  J-school 
graduates  should  apply.  Job  open  now. 
Box  9154,  Editor  &  Publisher. 

REPORTER-  bright,  aggressive  for  beatj 
job.  Prefer  candidate  with  experience  on 
weekly  or  small  daily  in  NJ.  Send  re¬ 
sume,  clips  to  Randy  Bergman,  Editor, 
New  Jersey  Herald,  PO  Box  10,  Newton, 
NJ  07860. 

REPORTER,  2  to  5  years  daily  newspap¬ 
er  experience,  including  news  and  court 
reporting,  to  cover  courts  for  mid-sized 
paper  in  Zone  2.  Please  send  resume,  i 
clips  to  Box  9171,  Editor  &  Publisher.  I 

_ i 

RELIEF  NEWS  EDITOR;  1-2  years  ex-i 
perience,  able  to  move  to  slot  quickly  on  I 
4-person  daily  desk  near  Washington. ! 
Excellence  in  editing  skills,  judgment,  j 
layout/design  essential.  Box  9178,  Edi¬ 
tor  &  Publisher. 

REPORTER-PHOTOGRAPHER  in  re-! 
gional  daily’s  rural  bureau.  Cover  entire 
Zone3county.  Box9179,  Editor&Pub-| 
lisher. 
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REPORTER-Entry  level  or  experienced 
for  straight  reporting  job  on  major, 
award-winning.  South  Carolina  semi¬ 
weekly.  Job  open  soon  due  to  staff  prom¬ 
otions.  Box  9153,  Editor  &  Publisher. 

NEWS  EDITOR  needed  for  17,000  AM 
Gannett  paper  in  Santa  Fe,  New  Mexico. 
Minimum  of  5  years  editing  experience 
necessary.  Job  requires  strong  editing 
and  layout  talent.  Aggressive  supervision 
of  4  person  desk  needed.  Hoursare  night 
time.  Submit  clips  of  strong  hard  news, 
layout,  resume  and  references  to  Dan 
Hogan,  The  New  Mexican,  PO  Box 
2048,  Santa  Fe,  NM  87501. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel  refer¬ 
ral  service  to  assist  our  newspapers. 
Send  us  your  resume  and  we  will  use  it  to 
fulfill  inquiries  from  newspapers  in  the 
market.  Anyone  may  participate  but  dis¬ 
tance  is  often  a  factor  in  placement.  New 
England  Newspaper  Association,  Per¬ 
sonnel  Referral  Service,  70  Washington 
Street,  Salem,  MA  01970. 

PAGE  LAYOUT/COPY  EDITOR 
For  features  department  on  a  growing 
Southern  California  daily.  Demonstrated 
experience  required  showing  first-class 
layout  as  well  as  sharp  copy  editing  and 
headline  writing  skills.  Send  resume,  ex¬ 
amples  of  work  to  Mel  Opotowsky,  Man¬ 
aging  Editor/Features,  Press-Enterprise, 
Box  792,  Riverside,  CA  92502. 

POLITICAL  REPORTER  wanted.  Cover 
state  capital  for  40,000  circulation, 
quality-obsessed  papera  half  hour  away. 
Legislature,  bureaucracy,  and  cam¬ 
paigns.  Issue  orientation.  Industrious, 
cooperative  self-starter  with  minimum  of 
3  years  experience.  Premium  on  clear 
and  interesting  writing  style,  ability  to 
grasp  and  explain  complexities.  Salary: 
$18K-$20K.  Zone  1.  Box  9162,  Editor 
&  Publisher. 

PAGE  DESIGNER 

The  Commercial  Appeal,  a  newspaper 
striving  for  consistent  excellence  in  the 
growing  mid-South,  is  seeking  a  page 
designer  to  join  its  new  Design  Desk  and 
take  part  in  on-going  redesign. 

The  desk  eventually  will  be  responsible 
for  the  design  of  all  sections  and  each 
page  of  the  newspaper. 

The  Commercial  Appeal  seeks  smart, 
meaningful  combination  of  text,  photo¬ 
graphs,  art  and  informational  graphics, 
with  creative  typography,  for  content  and 
visual  impact. 

Send  a  cover  letter  describing  yourself 
and  your  goals,  a  resume,  and  a  portfolio 
of  your  recent  work  to: 

Greg  Fisher 
AME  DESIGN 
The  Commercial  Appeal 
495  Union  Avenue 
Memphis,  Tennessee  38101 


REPORTERS-intelligent,  energetic,  for 
bureaus.  Ideal  for  staffers  with  year  or 
two  on  weekly  or  small  daily.  Bright 
Grads  considered.  Salary  mid-teens. 
Please,  no  calls.  Write;  Assistant  Manag¬ 
ing  Editor,  Watertown  Daily  Times, 
Watertown,  NY  13601. 

RELIABLE,  hard-working  general 
assignment  reporters  with  solid  writing 
skills  needed  by  weekly  chain.  Two  posi¬ 
tions  open.  Letter,  resume,  clips  to  Bill 
Doughty,  Glades  Newspaers  Inc.,  PO 
Box  1236  Clewiston  FL  33440. 

REPORTER 

To  cover  prime  beat  for  nation’s  largest 
daily  legal  affairs  newspaper.  Strong  leg¬ 
al  knowledge  and  journalism  experience 
needed.  Good  pay,  benefits.  Resume 
and  clips  to;  Editorial  Department.  PO 
Box  54026,  Los  Angeles,  CA  90054. 


H2LP  WANTED 


SPORTSWRITER 

Fulltime  sportswriter,  plus  some  feature 
work.  Long  hours,  hard  work,  low  pay, 
but  we’ll  consider  a  beginner,  and  he/she 
will  benefit  from  working  with  the  best 
professional  staff  in  the  West.  Great  area 
for  skiing,  biking,  climbing,  hiking, 
fishing,  etc.  Resume  and  clips  to  Ray 
Stephens,  Editor.  Jackson  Hole  Guide, 
PO  Box  648,  Jackson  Hole,  WY  83001. 

STATE  NEWS  editor,  11,000  circula- 
tion,  daily  except  Sunday.  Self-starter, 
responsible  for  6-county  area.  Two  years 
experience.  Photo  and  VDT  experience  a 
plus.  Send  resume  and  clips  to  Debbie 
Graham,  City  Editor,  The  Courier  Herald, 
j  Dublin  GA  31040. 

SMALL  DAILY  seeks  energetic,  talented 
reporter  who  enjoys  community  journal¬ 
ism.  Committment  to  overall  product 
and  ability  to  work  with  others  are  musts. 
Send  resume,  clips  and  references  to 
John  Rumbach,  The  Herald,  PO  Box  31 
Jasper  IN  47546. 

SPORTS  EDITOR-WRITER- 
PHOTOGRAPHER.  Small  6-day  PM. 
Build  local  pages  on  deadline,  write  reg- 
ular  column,  oversee  reporter- 
photographer.  Send  resume,  work  sam¬ 
ples  to  Register-News,  118  N.  9th  St.. 
MT.  Vernon,  IL  62864. 


REPORTERS 

Two  recent  J-School  grads  for  immediate 
openings  in  a  Florida  PM  bureau.  Look¬ 
ing  for  goal-getters  anxious  to  prove 
themselves  in  an  entry-level  position. 
Self-starters  who  can  handle  hard  news, 
features  and  a  camera.  Excellent  com¬ 
pany  benefits  with  opportunities  for 
advancement.  Send  resume  and  clips  to 
Box  9168,  Editor  &  Publisher. 


I  SPORTS  EDITOR  for  6300  circulation 
semi-weekly  wanted.  One-person  sports 
department.  Responsible  for  class  4A 
and  lA  highschools.  Must  be  J-grad, 
clean  cut  and  non-smoker.  Good  salary 
and  benefits,  sports  program  and  news¬ 
paper.  Must  know  darkroom  and  pas¬ 
teup.  Send  clips,  professional  refer¬ 
ences.  resume  to  Christopher  Barbee. 
2701  Hutchins  Lane,  El  Campo,  TX 
77437. 

TV  Critic 
Movie  Critic 
Weekly  Editor 
Environmental  Writer 
JOB  BANK  has  immediate  openings  for 
the  above  positions.  TV  Critic,  Movie  Cri¬ 
tic  and  Environmental  Writer  are  located 
in  the  midwest.  The  Weekly  Editor  job  is 
in  New  York  state.  For  more  information 
on  these  positions  and  other  opportuni¬ 
ties  in  journalism  write  JOB  BANK, 
1909  Cinnaminson  Ave,  Cinnaminson 
NJ  08077  or  call  Director  Debra  Bissin- 
ger  at  (609)  786-1910. 

THE  COMMERCIAL  APPEAL  is  seeking 
applicants  for  its  single-person,  small- 
I  town  bureaus.  Experience  on  a  smaller 
I  daily  is  preferred.  Reporters  who  can 
I  write  clearly  and  who  seek  out  the  issues 
that  most  affect  people  can  be  promoted 
I  to  the  Memphis  office.  Clips,  resume 
and  references  may  be  sent  to  Michael 
Kerr.  Tri-State  Editor,  The  Commercial 
Appeal,  Box  334,  Memphis,  TN  38101. 

The  News,  a  7,000  circulation  tri-weekly 
judged  best  in  Indiana  three  of  the  last 
four  years,  is  looking  for  a  news  editor 
who  has  the  potential  to  be  editor  in  less 
than  a  year.  Reporting  experience  and 
aptitude  for  managing  six-person  staff 
required.  Midwesterner  preferred.  Send 
letter,  resume  and  clips  to;  Mike  Anders, 
General  Manager.  News  Publishing  Co.. 
537  Main  Street,  Tell  City  IN  47586. 
(812)  547-3424. 


HELP  WANTED 


I  STAFF  WRITERS  NEEDED  at  growing 
j  central  Florida  tri-weekly.  Send  re- 
I  sumes,  recent  clips  to  the  Editor,  The 
1  Citrus  County  Chronicle,  PO  Box  1899, 
j  Inverness,  FL  32650. 

'  WANTED  REPORTER 

1  The  Southern  Illinoisan,  an  award  win- 
I  ning  30,000  daily,  38,000  Sunday  re¬ 
gional  paper  based  in  Carbondale,  IL 
seeks  a  versatile  reporter  with  full  time 
newspaper  experience.  The  successful 
'  candidate  will  be  asked  to  handle  a  wide 
!  variety  of  assignments  and  will  be  ex- 
I  pected  to  generate  his  or  her  own  story 
I  ideas  regularly.  This  position  requires 
i  solid  experience  in  hard  news  writing, 

I  feature  writing,  business  reporting  and 
I  analyzing  various  national  trends  as  they 
j  relate  to  the  local  readership.  Carbon- 
I  dale  is  home  to  Southrn  Illinois  Universi¬ 
ty  and  is  within  minutes  of  the  Shawnee 
National  Forest,  lakes  and  the  “Illinois 
I  Ozarks”. 

'  Resumes,  including  references,  and 
;  non-returnable  clips,  should  be  sent  to 
I  Personnel  Manager,  The  Southern  llli- 
I  noisan,  PO  Box  2108,  Carbondale,  IL 
'  62901.  No  phone  calls  please. 

i  WANTED  COPY  EDITOR 

I  JOIN  THE  BEST:  we’re  looking  for  a  ver¬ 
satile  copy  editor  for  our  universal  desk, 

I  one  who  can  sit  in  slot  -both  news  and 
;  sports-  has  a  flair  for  design,  snappy 
I  heads  and  type,  complete  editing.  Must 
;  be  an  aggressive  editor  who  demands 
j  excellence  while  maintaining  deadline, 
i  We’re  a  solid,  growing  award  winning, 
i  soon-to-be  7-day  a  week  30,000  circula- 
;  tion  AM  paper  nestled  near  Shawnee 
j  National  Forest  and  major  university.  Ex- 
I  cellent  working  and  outdoor  environ- 
I  ments.  Excellent  benefits,  send  resume, 

I  examples  of  editing/design  and  refer- 
i  ences  to  Personnel  Manager,  Southern 
i  Illinoisan,  PO  Box  2108,  Carbondale,  IL 
j  62901. 

!  ZONE  2  daily  under  25,000  circulation 
!  seeks  hard  working  aggressive  reporter 
;  for  police  and  municipal  beats.  Send  re- 
'  plies  to  Box  9183,  Editor  &  Publisher. 


1  _ JOB  LEADS _ 

!  GOVERNMENT  JOBS.  $15,000  - 
'  $50,000/yr.  possible.  All  occupations, 
j  Call  (805)  687-6000  Ext.  R-4261  to 
I  find  out  how. 

MAILROOM 

I - 

i  FOREMAN-for  daily  30,000  daily  & 

I  Sunday  circulation  newspaper  with  de- 
I  velopingTMC  program.  Zone 3.  Require- 
!  ments:  Knowledge  of  mailroom  equip- 
i  ment,  supervising  and  training  of  per- 
•  sonnel  for  maximum  efficiency,  effec- 
I  five  communications  skills,  knowledge 
j  of  postal  requirements  pertaining  to 
newspapers.  Send  resume  and  salary  re¬ 
quirements  to  Box  9142,  Editor  &  Pub¬ 
lisher. 

_ PRESSROOM _ 

'  COMMERCIAL  PRINTER  in  Sunny  Tam- 
I  pa-St.  Petersburg  seeking  experienced 
I  Community-V-15A  operators.  Call  John 
I  Terlin  (813)  576-0370. 

i  GULF  COAST  25,000  daily  currently 
I  seeking  experienced  offset  pressman. 

I  Top  pay  and  benefits.  Reply  to  Box 
i  9126,  Editor  &  Publisher. 

I  GROWING  ZONE  9  daily  needs  press 
j  room  supervisor  for  double  wide  offset 
I  press.  Must  have  organized  work  habits 
j  with  high  marks  in  personnel  &  manage¬ 
ment.  Increasing  color  needs  dictate 
quality  from  top  down.  Will  supervise  & 

I  work  with  two  crews  &  set  up  mainte- 
i  nance  shift.  Answer  direct  to  publisher. 

I  ResumetoBox9116,  Editor  &Publiser. 
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HELP  WANTED 


PRODUCTION 


COLOR/CAMERA  SUPERVISOR 
Prc^ressive  newspaper  is  seekinga  tech¬ 
nician  with  color  separation  experience. 
Must  have  complete  knowledge  of 
cameras,  photomechanical  processes, 
supervisory  skills  a  must.  Two  years 
technical  trade  school  and  five  years  ex¬ 
perience.  EOE  and  please  send  com- 
pleteresumetoBox9169,  Editor&Pub- 
lisher. 

ELECTRONICS  SYSTEMS  MANAGER 
This  position  will  be  reponsible  for  coor¬ 
dinating  and  assisting  user  departments 
with  the  Atex  Publishing  System.  Prior 
programming  experience  and  problem 
solving  skills  required.  We  are  major  dai¬ 
ly  newspaper  in  Puerto  Rico  area.  Send 
resume  to;  Personnel  Department,  PO 
Box  297,  San  Juan,  PR  (00902). 

PRODUCTION  PERSON  needed  for  7- 
day  morning  paper.  Must  have  hands-on 
experience  on  C.G.  "ONE”  systems, 
C.G.  ADVANTAGE,  C.G.  ACM  9000. 

Send  resume  to; 

Bill  Cochrane 
Galveston  Daily  News 
PO  Box  628 
Galveston,  TX  77550 


PRODUCTION  MANAGER-4000  cir¬ 
culation  daily  seeking  production  mana¬ 
ger  experienced  in  maintenance  of  Myc- 
rotek,  Compugraphic  and  Goss.  Good 
salary,  good  opportunity.  David  Reid, 
Weatherford  Daily  News,  Weatherford 
OK  73096.  (405)  772-3301. 

PRODUCTION  DIRECTOR  needed  for 
Zone  5  daily  (30,000-seven-day  opera¬ 
tion).  This  is  an  immediate  opening  for 
an  individual  with  a  solid  production 
management  background.  Knowledge  of 
Harris  845  a  must.  Send  resume  and 
salary  requirements  to  Box  9163,  Editor 
&  Publisher. 

_ 1 

PHOTOGRAPHER  ! 

CHIEF  PHOTOGRAPHER 
Picture  this:  Cool,  green  mountains, 
sparkling  lakes,  yesterday's  history  and 
tomorrow’s  progress  all  set  in  the  na¬ 
tion’s  seventh-ranked  "best  place”  to 
live.  The  paper?  The  newly  redesigned,  1 
colorful,  lively  Bristol  Herald  Courier  j 
growing  quickly  toward  the  45,000  mark  | 
in  Southwest  Virginia  and  Upper  East 
Tennessee.  An  excellent  young,  eager 
staff  awaits  the  leadership,  imagination 
and  experience  or  the  right  photo¬ 
grapher/manager  to  lead  the  team.  Re¬ 
sume,  non-returnable  clips  and  an  idea 
of  salary  expectations  should  be  sent  to 
John  Molley,  Executive  Editor,  Bristol 
Herald  Courier,  320  Morrison  Blvd,  Bris¬ 
tol  VA.  No  phone  calls,  please. 


POSITIONS  WANTED 


ADMINISTRATIVE 


EXPERIENCED  turn-around  manager 
available  late  September.  MBAand  jour¬ 
nalism  degrees.  Career  growth  from  re¬ 
porter,  editor,  newspaper  group  corpo¬ 
rate  marketing,  advertising  director, 
business  manager,  general  manager, 
publisher,  president  of  small  group.  Ex¬ 
cellent  trainer  and  motivator.  Box9134, 
Editor  &  Publisher. 

FORMER  PUBLISHER/EDITOR  of  12 
community  papers  interested  in  new 
challenge.  Used  to  competition.  Box 
9149,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER 
CLASSIFIED 
ADVERTISING 


_ CIRCULATION _ | 

CIRCULATION  MARKETING  DIRECTOR  j 
Creative  professional  with  12  years  ex- 1 
perience.  Strong  management  back- ! 
ground,  with  a  proven  track  record  in  all  | 
phases  of  circulation,  subscriptions,  and  i 
sales  promotion.  Expertise  in  second 
class  mail  and  conversion.  Currently  em- 1 
ployed.  Seeks  position  in  Southern  Cali-  { 
fornia.  Write  Box  9182,  Editor  &  Pub-  i 
lisher.  I 

FORMER  NEWSPAPER  CIRCULATION  ! 
AUDITOR  seeks  position  with  newspaper  | 
or  magazine.  Prefer  new  publication  in  i 
Zone  9.  PO  Box  1302,  Santa  Monica  CA 
90406. 

SMALL  DAILY  circulation  manager 
available.  Experience  with  Telegram, 
Garden  City,  Kansas  and  Herald,  Willis-i 
ton.  North  Dakota.  (701)  572-3119. 
GeneE.  Springer,  Box651,  Williston  ND 

58801. _ 

I  am  ready  to  take  on  the  challenge  of 
advancement.  If  you  are  looking  for  a 
young  man  with  7  years  circulation, ; 
sales  experience,  willing  to  relocate,  who  | 
is  looking  toward  a  career  position  as  an . 
assistant  or  circulation  manager,  please  I 
contact;  Gordon  Dombrowski  (815)! 
945-3741,  Chenoa,  IL  61726.  Avail-] 
able  now. 


POSITIONS  j  Editor,  13ye 

WANTED  I  ^=84."^'°"' 

I  - 

Imaginative, 

- '  style  column 

ADMINISTRATIVE  topolitandail 

■  '  !  Currently  w( 

B.S.  ACCOUNTING,  1985  University  of ;  weekly  (read( 
Florida.  Dynamic  young  man  from  a|  cessfully  free 
newspaper  family  with  a  strong  desire  toi  see,  publish; 
work  and  develop  in  this  business  is  iook-|  Columnist, 
ing  for  an  opportunity.  Ken  Duffield,;  Monica  CA  9 

2253  NW  37  Place.  Gainesville,  FLj  - 

32605.  904-374-8290.  MISSOURI 

_ '  years  report! 

PUBLISHER-highly  successful  in  com-  perience  on 
petitive  markets  and  in  establishing  new  ning  twice-v 
products  and  new  markets.  Experienced  seeks  report! 
in  all  phases  of  small  newspaper  with  beat,  any  de 
five  years  at  this  level.  Seeking  a  chal-  Satisfaction 
lenging  position  with  opportunity.  Box  back.  Call  toi 
9173,  Editor  &  Publisher.  resume,  refei 
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ARTIST/ILLUSTRATOR  with  experience  i 
in  newspaper  artwork  seeks  job  with  dai¬ 
ly  newspaper.  Versatile  in  editorial  illus- 1 
tration  and  graphic  design,  strong  pro- 1 
duction  skills.  Graduate  of  Art  Center 
College  of  Design.  Call  (714)  242- 

6088.  j 

EDUCATION  REPORTER  seeks j 
100,000-plus  circulation  paper  that 
wants  more  than  school  board  coverage,  j 
Journeyman  experienced  in  many  beats  ! 
who  thinks  lower  education  is  tops.  Box  w 
9148,  Editor  &  Publisher.  | 

Editor,  13  years  suburban  weeklies.  Has  ; 
editing,  managing,  leadership  and  pub-  i 
lie  relations  skills.  Call  (612)  888-  1 
9184.  I 


POSITIONS  WANTED 


MANAGING  EDITOR 
Features  editor  on  large  daily  seeks  job  I 
asmorningeditororassistant.  Now  man-  j 
ages  20  people.  20  years  as  editor  and  i 
writer.  Great  credentials  and  references.  | 
Prefers  California  but  will  consider  any¬ 
where.  Box  9174,  Editor  &  Publisher. 


EXILE’S  RETURN 

ROME  BASED  EDITOR  believes  he  is 
uniquely  qualified  to  assist  any  daily, 
magazine  or  network  that  thinks  "World 
Briefs"  are  not  enough.  I  am  a  32-year- 
old  US  citizen,  honors  Columbia  gradu¬ 
ate,  who  has  edited  three  English- 
language  dailies  (founding  two  of  them) 
over  the  course  of  the  last  12  years,  in¬ 
cluding  the  Rome  "Daily  American",  a 
broadsheet,  and  the  "International  Daily 
News”,  a  tabloid.  My  credentials  are  top- 
of-the-iine,  my  recommendationsexcep- 
tional.  Trilingual  and  articulate.  I’ve 
directed  computer-wise  news  staffs  as 
small  as  six  and  as  large  as  24,  training 
them  in  reporting  and  copy  editing  skills 
with  an  eye  toward  European  and 
Mediterranean  affairs.  Several  have 
moved  on  to  correspondent  positions 
with  key  US  foreign  desks.  My  own  back¬ 
ground  includes  the  Washington  Star, 
Newsweek  International,  UPl  and  the 
National  Catholic  Reporter,  each  in  full¬ 
time  capacities.  My  clips  number  city 
council  debates.  Formula  1  racing,  the 
revolution  in  Iran,  papal  elections.  Red 
Brigades  abuductions,  heroin  murders 
in  the  inner  city,  interviews  with  world 
leaders  and  editorial  essays  by  the 
dozens.  I’ve  also  contirbuted  to  the 
Christian  Science  Monitor,  the  Phi¬ 
ladelphia  Inquirer  and  the  NY  Times 
(sports).  I  now  seek  a  position  of  editorial 
leadership  that  on  the  one  hand  would 
play  to  my  ability  to  work  with  others 
while  also  providing  and  encouraging  the 
kind  of  editorial  feedom  necessary  to 
transform  a  parochial  news  operation,  or 
small  newspaper,  into  a  more  interna¬ 
tional  enterprise.  Above  all,  I  am  a  gifted 
writer  able  to  improve  and  inspire  the 
efforts  of  others  and  analyze  with  preci¬ 
sion  and  style  the  meaning  of  political 
events  beyond  US  territorial  waters.  My 
concern  is  less  the  size  or  location  of  the 
organization  that  might  seek  such 
assets,  nor  am  I  averse  to  an  already 
established  foreign  desk;  I  merely  wish 
to  see  a  visible  commitment  to  sophisti¬ 
cated  and  eloquent  foreign  coverage  and 
the  prizing  of  that  fast-dwindling  thing 
call^  a  world  view.  Replies  to  Christ¬ 
opher  Winner,  c/o  Grant,  331  East  38th 
St.,  New  York,  NY  10016. 


SPORTS  WRITER-COPY  EDITOR  who  | 
loves  language  and  enterprise  seeks  . 
position  on  quality-conscious  daily. 
Eleven  years  experience,  exceptionally  ! 
hard  worker,  team  player.  Box  9151,  j 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


REPORTER,  32,  with  The  Big  D.C.  daily 
looking  to  return  to  cover  first  love;  Con¬ 
gress,  politics  and  federal  government  in 
Washington  as  one-man  show  or  as  part 
of  bureau.  12  years  experience,  lOhere. 
Lots  of  enterprise  for  hard  news,  features 
and  target  coverage.  Let’s  talk.  Box 
9155,  ^itor  &  Publisher. 

SPORTS  WRITER,  seven  years  daily  ex¬ 
perience,  seeks  collegiate  beat  with 
medium-sized  daily.  Have  covered 
men’s  and  women’s  collegiate  and  prep 
sports  intensely.  Talented  columnist,  fe¬ 
ature  writer.  Box  9107,  Editor  &  Pub¬ 
lisher. 

TALENTED  YOUNG  WRITER/ 
COLUMNIST  seeks  mag/mid-sized  daily 
writing  position.  Experience  all  phases 
editorial  production.  Scott  Brown,  706 
S.  Hedgecoke,  Borger,  Texas  79(307. 
(806)  274-2669  or  (815)  475-4128. 

THE  NEW  BREED-Editor/designer  with 
8  years  experience  seeks  position  as 
graphics  editor  or  art  director.  I  under¬ 
stand  how  to  put  words  and  graphic  ele¬ 
ments  together  to  best  communicate  the 
news.  Advocate  clean,  simple  design. 
Hands-on  experience:  reporting,  edit¬ 
ing,  photography,  layout,  pasteup,  man¬ 
agement.  Box9140,  Editor  &  Publisher. 

VETERAN  newspaper  and  wire  service 
photographer/editor  seeks  position  as 
picture  editor  or  non-shooting  chief 
photographer  at  medium  to  large  daily  or 
weekly  chain.  Prefer  Zones  4,  5,  or  6. 
Strong  management  experience,  good 
organizational  ability,  some  accounting 
and  business  background.  Box  9136, 
Editor  &  Publisher. 

_ FREELANCE _ 

CHICAGO  CORRESPONDENT:  Feature 
writer-reporter  for  (Chicago  daily  and  out 
of  towners  available  for  contract  or  free¬ 
lance  work.  PO  Box  48922,  Chicago,  IL 
60648.  (312)  967-7666. 

_ PRODUCTION _ 

FOREMAN  PRODUCTION  MANAGER, 
25  years  experience  hot  type  to  VDT 
composition.  Letterpress  to  offset, 
sheetfed  and  small  webs.  Commercial, 
newspaper.  Presently  employed.  Will  re¬ 
locate.  Box  9098,  Editor  &  Publisher. 

PHOTOGRAPHER 

PRO  PHOTOGRAPHER,  eight  years 
newspaper  experience  shooting  people, 
places,  sports  and  studio  shots,  wants 
staff  position  on  QUALITY  daily  or  maga¬ 
zine,  Zone  1, 2, 3.  Expect  hard  work  and 
high  standards.  Color/BW  portfolio  on  re¬ 
quest.  Box  9146,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


Imaginative,  first-rate  Royko/Buchwald-  |  J 
style  columnist  seeks  solumn  with  mer-  !  ^ 
topolitan  daily,  contract  with  syndicator,  j  j 
Currently  working  for  a  Los  Angeles  j  ( 
weekly  (readership:  300,000),  and  sue-  I  ) 
cessfully  freelancing.  Will  submit  must-  j  \ 
see,  published  portfolio  upon  request.  {  i 
Columnist,  1433  11th  St,  4,  Santa 
Monica  CA  90401,  213-394-5373.  j 

MISSOURI  J  SCHOOL  GRAD  with  6  ! 
years  reporting,  editing  and  photo  ex¬ 
perience  on  VDT-equipped,  award  win¬ 
ning  twice-weekly  and  weekly  papers 
seeks  reporting  position  on  a  daily  (any 
beat,  any  desk),  preferably  in  Zone  9. 
Satisfaction  guaranteed  or  your  job 
back.  Call  today  at  (604)  286-3148  for  j 
resume,  references  and  clips. 


SHOP  TALK  AT  THIRTY - 

Social  Marketing  of  the  Newspaper 


By  Tarmo  Peters 

Sometime  around  135  B.C.,  the 
Greek  philosopher  Plato  gave  us  his 
notion  that  perfect  forms  of  every¬ 
thing,  including  men  and  women,  ex¬ 
ist  in  some  unreachable  place.  With 
this  notion  he  predicted  that  the  hard¬ 
er  ordinary  men  tried  to  be  like  these 
ideals,  the  more  likely  they  were  to 
enjoy  some  of  the  other  things  that 
went  along  with  perfection. 

More  recently,  ideals  played  a  ma¬ 
jor  role  in  the  birth  of  the  American 
nation,  with  liberty,  justice,  and 


But  there  is  another 
competitive  force  that 
must  be  recognized  and 
deait  with  as  surety  and 
as  competently  as  we 
have  tried  to  deal  with 
the  others.  That  force  is 
human  nature. 


equality  forming  the  core  of  the  Con¬ 
stitution.  While  governments  may 
wage  war  because  of  the  demands  of 
realpolitik,  free  individuals  have 
fought  and  died  for  much  higher 
values.  This  concept  of  ideals  also 
plays  a  part  in  the  newspaper  in¬ 
dustry. 

In  the  June  8  issue  of  this  column, 
Robert  Bock  said  that  the  value  of 
newspaper  reading  should  be  pro¬ 
moted  to  the  public  by  some  group 
such  as  the  ANPA.  A  few  weeks  later 
(June  29)  Robert  U.  Brown,  president 
and  editor  of  this  publication,  added 
his  voice,  emphasizing  that  promo¬ 
tion  would  help  “develop  the  right 
climate”  in  which  we  could  survive. 
The  reasoning  is  clear:  More  readers 
should  mean  more  advertising  dol¬ 
lars.  A  newspaper  is,  after  all,  a  busi¬ 
ness  that  competes. 

To  begin  with,  the  newspaper,  as 
the  newspaper  ideal  (a  la  Plato)  con¬ 
sists  of  three  separate  but  related  en 
titles.  These  are:  the  product,  the 
function,  and  the  concept.  Further, 
when  viewed  as  a  hierarchy,  these  en¬ 
tities  parallel  another  system,  com¬ 
prised  of  information,  knowledge, 
and  wisdom,  which  should  give  a 
glimmer  of  what  is  to  come. 

Peters  is  a  research  analyst  for  South- 
am  Newspapers. 


In  our  ideal  world,  the  product  is  all 
of  these  tangible  things  that  a  news¬ 
paper  is  typically  identified  with:  pap¬ 
er,  ink,  delivery  trucks,  buildings.  In  a 
somewhat  less  tangible  way,  the  pro 
duct  is  synonymous  with  “the  facts” 
—  information. 

The  second  entity  of  the  newspaper 
is  the  function,  i.e.,  what  it  does  for 
individuals.  By  reading  the  paper  a 
person  assembles  a  series  of  facts  and 
therefore  develops  knowledge.  He  or 
she  gets  educated. 

Over  the  course  of  time  the  third 
entity,  the  concept,  becomes  visible 
as  the  glue  that  binds  all  three 
together.  The  concept  assumes  that 
pieces  of  knowledge  can  be  integrated 
into  a  sense  of  wisdom  within  society 
as  a  whole,  which  allows  for  consen¬ 
sus-building  and  the  orderly  progres¬ 
sion  of  that  society  into  the  future.  In 
the  end,  whether  you  think  about  it  on 
a  daily  basis  or  not  at  all,  that  is  what 
our  business  is  all  about.  Without  a 
daily  information  system  that  goes 
beyond  the  10  or  15  “headlines”  on 
TV,  our  society  would  very  quickly 
sink  into  confusion.  The  idea  that 
“ignorance  is  bliss”  works  only  in 
mythology. 

In  both  Canada  and  the  United 
States  we  have  constitutions  which 
guarantee  “freedom  of  the  press”  and 
protect  us  from  automatic  ignor¬ 
ance.  In  fact,  one  could  say  that  this 
guarantee  is  also  something  of  a  pres¬ 
sure — keep  talking  about  it  or  it  might 
pass  away  from  neglect.  It  is  precisely 
that  weakness,  though  —  that  courts 


Assuming  that  we  ail 
accept  the  importance  of 
ideals  in  the  newspaper 
industry  and,  more 
specifically,  that  the 
concept  is  worth  striving 
for,  then  there  is  only  one 
question  that  remains: 

Can  advertising  help 
solve  our  problems? 

and  governments  do  not  always  act 
according  to  good  theory  —  which 
brings  the  responsibility  for  preserv¬ 
ing  a  free  society  back  to  the  people. 

In  a  critical  essay  by  Alexander 
Meiklejohn  who,  back  in  1961,  was 
professor  emeritus  of  philosophy  at 


the  University  of  Wisconsin,  it  was 
stated  that  “self-government  can  ex¬ 
ist  only  insofar  as  the  voters  acquire 
the  intelligence,  integrity,  sensitivity, 
and  generous  devotion  to  the  general 
welfare  that,  in  theory,  casting  a  bal¬ 
lot  is  assumed  to  express.”  The  role 
of  the  newspaper,  then,  more  than 
any  other  medium,  is  to  act  as  a 
catalyst  in  the  process  where  govern¬ 
ments  and  people  fulfill  their  respon¬ 
sibilities  to  each  other. 

The  second  aspect  of  ideals  in  our 
industry  involves  the  subject  of  com¬ 
petition. 


While  it  may  seem 
counterproductive,  there 
is  actually  one  more 
issue  that  remains:  is  the 
newspaper  in  its  present 
form  doomed  in  spite  of 
a  major  advertising 
effort? 


Any  one  local  newspaper  and  any 
one  advertising  medium,  such  as 
newspapers,  will  recognize  the  more 
obvious  competitive  forces  that  are 
acting  on  it,  be  it  a  radio  station  or  the 
direct  mail  industry.  Finding  ways  to 
position,  price,  and  promote  our  pro¬ 
duct  against  theirs  is  the  function  of 
our  traditional  marketing  department 
and  in  today’s  world  we  cannot  live 
without  it. 

But  there  is  another  competitive 
force  that  must  be  recognized  and 
dealt  with  as  surely  and  as  competent¬ 
ly  as  we  have  tried  to  deal  with  the 
others.  That  force  is  human  nature. 

In  1933  Roosevelt’s  New  Deal  poli¬ 
cies  proclaimed  to  Americans  that  the 
welfare  of  individuals  who  were  in¬ 
capable  of  fending  for  themselves 
must  be  paid  for  by  those  who  could. 
Altruism  was  the  word  and  social 
security  was  the  way.  Things  have 
changed  a  bit  since  then.  The  pace  of 
life  has  quickened  dramatically  for 
many  people,  cynical  attitudes  to¬ 
ward  institutions  are  the  norm,  gov¬ 
ernment  spending  on  social  programs 
seems  to  be  out  of  control,  and  teen¬ 
agers  are  committing  suicide  at  record 
rates.  On  top  of  that,  people  just  are 
not  reading  newspapers  as  often  and 
as  thoroughly  as  they  used  to.  In  his 
(Continued  on  page  33) 
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MINORITY  HIRING: 
SPECIAL  INTEREST  OR 
SELF  INTEREST? 


At  Scripps  Howard  we  know  it's 
in  our  best  interests  to  have  news¬ 
rooms  that  reflect  the  composition 
of  their  communities. 

We  also  realize  that  if  we're  to 
attract  minority  readers,  we  have 
to  educate  and  train  journalists  who 
have  minority  backgrounds,  and 
who  can  sensitize  others  in  the 
newsroom  about  minority  concerns. 

But  we  must  first  do  a  better  job 
of  attracting  minority  young  people 
to  journalism.  To  that  end,  the 
Scripps  Howard  Foundation  be¬ 
came  the  first  journalism  sponsor  of 
Inroads,  a  non-profit  organization 
designed  to  m^e  minority  college 
students  career-ready  With  the 
foundation's  support,  journalism 
internships  have  already  been 
established  at  Scripps  Howard 
newspapers  in  Denver,  Rttsburgh, 
Cincinnati  and  Covington,  Ky 
In  addition,  the  Scripps  Howard 
Foundation  was  one  of  the  earliest 
sponsors  of  the  Institute  of  Jour¬ 
nalism  Education,  helping  to  train 
reporting  and  copy  eciting  gradu¬ 
ates  for  a  number  of  newspapers 
over  the  last  several  years. 

We've  been  able  to  raise  our 
percentage  on  minority  hiring.  But, 
more  important,  we've  found  a 
group  of  bright,  talented  journalists 
who  will  continue  to  give  us  a 
clearer  voice  well  into  the  future. 

^  SCRIPPS  HOWARD 
i!i  FOUNDATION 
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